
Convert your GradSelect leads with
customized content 

GradSelect leads may be at different stages of the sales funnel, so your messaging and content
should be tailored appropriately to each stage.  

GradSelect 

Unleash your recruiting potential! Schedule a FREE Demo
with our experts to captivate GradSelect leads and build a
winning recruitment strategy today.

You'll interact with GradSelect candidates at multiple times in the process, whether it is via email,
social media or at recruitment fairs.

550,000+ 
prequalified 
candidates

GradSelect database helps you find the right talent and fit for
your programs:

Set up recurring
searches to  reach new

candidates as they enter
the database 

possible unique search
combinations

searchable profile
categories

44% of Gen Z check their social media at
least hourly. Upload your GradSelect
contacts into Facebook's Custom Audience
tool and target them with interesting
content at their fingertips.

Email is still among Millenials and Gen Z.
Ensure your content includes visual
elements, like a video, graphics, or
interactive quizzes to help candidates get
to know your brand.   

The close rate for in-person meetings is
40% so within your marketing messages
make your call-to-action to connect at a
fair in the candidate's home city.

https://www.gmac.com/reach-and-recruit-students/gmac-connect/gmass-demo
https://www.gmac.com/reach-and-recruit-students/gmac-connect/gmass-demo

