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IR era

• 3 straight years of growth

• Growth of +9.6%
from TY13 to TY16

• Compound annual growth 
rate (CAGR) from 
TY13 to TY16: +2.3%
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Total exams delivered by gender, TY 2007 - TY 2016

10-year CAGR (TY07-TY16)

Men +0.8%

Women +3.2%

4-year CAGR (TY13-TY16)

Men +1.1%

Women +3.9%



Representation of women on upward trend
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Representation of women on upward trend

Representation of women in the GME applicant pool, by program type

GMAC (2011-2016) Application Trends Survey.

2011 2016
%  pt. 
change

Executive MBA 27% 33% +6%

FT 1-Year MBA 34% 36% +2%

FT 2-Year MBA 35% 37% +2%

Part-Time MBA 37% 41% +4%

Online MBA 38% 43% +5%

Master of Finance 42% 46% +4%

Master in Management 48% 52% +4%

Master of Accounting 57% 61% +4%

MBA

Non-MBA



Stronger growth among younger prospects
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Fastest growing countries

Among countries with 100+ exams taken in TY2016
GMAT exam data, TY 2007 – TY 2016

Citizenship groups with greatest 10-year CAGR, TY 2007 – TY 2016

China (+18.5%)

Sweden (+16.8%)

Kuwait (+14.4%)

Vietnam (+13.7%)

Saudi Arabia (+11.2%)

Azerbaijan (+10.8%)

Syria (+8.9%)

Netherlands (+8.6%)

Austria (+8.3%)

Germany (+7.9%)



Top 10 citizenship groups

Top 10 GMAT test taking citizenship groups, TY 2016
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TY 2016

GMAT exam data, TY 2016
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Growth of non-MBA master’s programs
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Non-MBA master’s programs receiving score reports, TY 2007 – TY 2016

School region 10-yr CAGR

Global +5.6%

North America +4.3%

Europe +10.3%

Asia-Pacific +10.3%

GMAT data, TY 2007 – TY 2016.



Increase in non-MBA score sending
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Popularity of non-MBA programs globally
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Majority of non-MBA candidates from APAC
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GMAT score sending data, TY 2016.



Increased share coming from APAC and Europe
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Where non-MBA candidates want to study

Country/region of citizenship

US Europe East/SE Asia Central/South Asia

1
US 

(95%)
Europe 
(81%)

US 
(48%)

US 
(55%)

2
Europe 

(4%)
US 

(15%)
Europe 
(24%)

Europe
(17%)

3
East/SE Asia 

(1%)
East/SE Asia 

(2%)
East/SE Asia 

(22%)
Central/South Asia 

(11%)

Preferred study destination among those considering non-MBA programs

GMAC (2016) mba.com Prospective Students Survey.



Reasons for seeking international degree

East/SE 
Asia

Central/
South 
Asia

Reputation of the education 56% 67%

Better preparation for career 54% 52%

Improved chance of international career 48% 62%

Develop an international network 44% 50%

Attractiveness of location 42% 31%

Safety and security 37% 30%

Learn/improve English language skills 35% 15%

Affordability of tuition 35% 37%

Most international 
candidates seek study 
in the US or Europe 
because of strength 
of education 
reputation and 
improved chance of 
an international 
career. 

GMAC (2016) mba.com Prospective Students Survey.



Most popular non-MBA master’s programs
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Spotlight on Data Analytics

GMAC (2016) Application Trends Survey.

Change in application volume, 2015 vs. 2016

6%
of programs 

report 
decreases

94%
of programs 

report increases

Applications summary data

Metric Data 

# of reporting programs 25

Median applications 272

Estimated median class size 41

Median applications per seat 4.6

Acceptance rate (est.) 47%

Enrollment rate (est.) 46%



Candidate growth outpacing program growth
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Programs +30.1%
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International candidates driving growth
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International candidates driving growth
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Majority women and pre-experience

Percentage of women 
Data Analytics score senders

Work experience of
Data Analytics score senders

TY 2007

TY 2016

50%

53%

TY 2007

TY 2016

<1 year 1-3 years

37% 40%

45% 33%

GMAT data, TY 2007 – TY 2016.
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Programs deliver on expectations

Alumni GME investment decision factors, and percentage satisfied with investment

23%

24%

28%

29%

30%

38%

38%

40%

44%

59%

62%

73%

Obtain recognition/respect at work

Receive a promotion

Increase job security

Increase visibility to upper management

Increase my self confidence

Increase my professional network

Switch industries

Seek more challenging/interesting work

Change occupations

Salary increase

Develop knowledge/technical skills

Personal development

% satisfied

95%

93%

81%

83%

89%

81%

85%

96%

83%

81%

78%

85%

GMAC (2016) Alumni Perspectives Survey.



Vast majority of alumni value their degree

1%
3%

19%

46%

30%

Poor Fair Good Excellent Outstanding

Rating of value of degree, all program types Percentage rating good to excellent,
by program type

FT 2-yr MBA……………..

PT MBA…………………...

Executive MBA…………..

Master of Accounting....

Master of Finance……….

96%

94%

96%

96%

95%

95%

GMAC (2016) Alumni Perspectives Survey.



Value in three dimensions 

MBA alumni Non-MBA alumni 

Percentage of alumni agreeing their 
degree was rewarding…

Personally………

Professionally…

Financially……...  

93%

91%

82%

95%
Would do it again if given 
the choice

Percentage of alumni agreeing their 
degree was rewarding…

Personally………

Professionally…

Financially……...  

88%

89%

77%

90%
Would do it again if given 
the choice

GMAC (2016) Alumni Perspectives Survey.



Return on investment

Alumni return on investment, by program type

GMAC (2016) Alumni Perspectives Survey.

Program Type Total Investment 
Initial Boost in Base 

Salary 
Years to Recoup 

Investment

Full-time two-year MBA $105,000 $30,000 3.5

Part-time MBA $25,000 $10,000 2.5

Master of Accounting $35,000 $45,000 0.8

Master of Finance $35,000 $22,500 1.6

Master in Management $30,000 $30,000 1.0



ROI fluctuation 
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GMAC (2016) Alumni Perspectives Survey.



Investment costs rising faster than salaries

GMAC (2016) Alumni Perspectives Survey.
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GME pays off in the long run
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Employers value b-school grads

96%

71%

Percentage of employers who say 

“business school graduates 
create value for my company.”

Percentage of employers who say 

“business school graduates are a priority 
in company’s 2017 hiring plans.”

GMAC (2017) Year-End Poll of Employers.



Employers report strong 2017 hiring demand
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68%

79%
84%
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GMAC (2017) Year-End Poll of Employers.



Performance traits sought

GMAC (2016) Corporate Recruiters Survey.

Overall Consulting
Finance/

Accounting
Technology 

Products/
Services

1 Fit with company culture
Fit with company 

culture
Fit with company 

culture
Ability to make an 

impact
Fit with company 

culture

2
Ability to participate in and 

build strong teams
Ability to work in and 
build strong teams

Ability to work on & 
build strong teams

Fit with company 
culture

Leadership potential

3 Ability to make an impact
Ability to make an 

impact
Ability to make an 

impact
Ability to work on & 
build strong teams

Ability to make an 
impact

4 Leadership potential 
Strong business 

ethics
Leadership potential Leadership potential

Ability to work in and 
build strong teams

5 Adaptable
Ability to make an 

impact
Adaptable

Ability to use data to 
tell a story

Adaptable

Performance traits and abilities sought by recruiters, by industry



Master’s degree salary premium 
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Bachelor’s 
median
($58k)



Salaries on the rise in 2017
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MBA starting salaries hold value

 $-
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MBA starting salaries, present value vs. 2016 constant dollars (US$)

Taking into account 
inflation, the value 
of MBA starting 
salaries has held 
steady.

GMAC (2016) Corporate Recruiters Survey.
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The evolving GME landscape

Globalization

Diversified 
candidate pool

Diversified 
portfolios

More 
info

Your school



Global candidate segmentation

Motivations 
to pursue 

GME

Motivations 
to apply to a 

specific 
school



Global GME candidate segments

Respect Seekers

27%

Global Strivers

14%

Balanced Careerists

10%

13%

Career Revitalizers

Socio-Economic
Climbers

11%

Skill Upgraders

13%

Impactful 
Innovators

12%



Implications for business schools

Identify Target Tailor

• Identify which 
segments you 
currently attract 
and admit to your 
programs using 
the Segmentation 
Tool

• Target candidate 
segments for 
greater outreach 

• Effectively market 
to them with 
motivation-based 
messaging 

• Tailor student 
experiences based 
on their study 
preferences and 
career aspirations

Visit gmac.com/segments for more information



Topics to watch in 2017

• Political climate and 
effect on international 
candidate demand



GME is a globalized market

44%

47%

49%

54%
55%

59%
58%

59%

2009 2010 2011 2012 2013 2014 2015 2016

GMAC (2016) mba.com Prospective Students Survey.
GMAT score sending data, TY 2016.

Percentage of prospective students applying 
to programs internationally

Percentage of score reports received 
from int’l candidates, TY 2016

UK programs

US programs

96%

52%



Brexit vote in UK

How has the Brexit vote influenced your decision to study in the UK?

No influence

Less likely

More likely

45%
less likely

Survey of 1,291 non-UK citizen GMAT test takers who sent at least one score report to a UK program in 2016.

35%

36%

41%

58%

China

United States

Brazil

India

% responding less likely
by citizenship



US election

How does the outcome of the US election influence your decision to pursue a 
graduate management education in the US?

No influence

Less likely

More likely

37%
less likely

Survey of 760 non-US citizen mba.com registrants.

31%

38%

42%

China

Canada

India

% responding less likely
by citizenship
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