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¢ 21,000 Global B-School Alumni
¢ Classes from 1959 to 2013

Alumni Perspectives Survey

* Value, Careers, Engagement
« NEW methodology to partner

w/ 132 schools in 29 countries

*Participant Schools can also

Read more at access Interactive and Benchmark
gmac.com/

AlumniPerspectives reports for custom views.

Alumni Represent Your School’s Brand

HSBC <»

Importance of
Alumni for
Applicants

Alumni as Brand Opportunities
Ambassadors for Engagement

Become inspired to use alumni
data to be more effective with
building your brand & recruiting.

Why Prospective Students Want to Pursue a
Graduate Management Degree?

Top 3 Motivations:

1. Increase job opportunities
2.Increase salary potential
3. Develop Business KSAs

Among candidates seeking alumni input:

. O Opportunities for networking
o More challenging/interesting work

o Make bigger difference in my field of interest

Top 3 of the total 26 response options shown above for global graduate management education prospects;

GMAC oy (66%-63% of general responses; 62%-43% for alumni info source).
\ Source: Forthcoming GMAC (2014) mba.com Prospective Student Survey, data collected Jan-Dec 2013.

1in 3 Prospective Students consults with
an alumni or student for their decision-making
about going to business school....

Business School Alumni
Classes 1959-2013

96% proud of their program
94% would still pursue degree

Sources: £ GIAC(2004) mbs.com urvey, data collected Jan-Dec 2013.
GMAC (2014] AlumniF erspeivasSurvay R eport, data collected in Oct-Nov 2013,




Prospects Who Consult Alumni and What’s Most
Important To Them in Selecting a School...

. Quality of the faculty

. Program accreditation

. Job placement reputation

. Reputation/Local respect

. Successful alumni

. Quality of students

. Published ranking

. Rigor of academic program
. Selectivity of admissions (09‘3“\
10.Percentage of class w/ job offers 10\,’1-\"\:@\ oﬁ«\‘
11.Quality career services 000 E‘a\e‘\‘ Q(og‘a
12.Starting salary/compensation @e"“datd?‘sg\o“ °9e®""
13.Access to alumni network S W
14.Alumni industry/job function

- Of prospects wh it all top 14 of the total shown.
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Prospect:
What could my
career path look like?

YV -
‘- Alumnl:
(A% The view

from here
is amazing!

2014

Alumni
Survey
Results

For a great career

journey & ROI...
@
. -
N

\ Image: NASA [Public domain], via Wikimedia Commons

Perceiving the Value of the Experience...

L]
Japan's first '4D" movie theater opens in

Nagoys em
The Asabi Shimben International Education
— Association of Ausiralia

“But gone are the days of
one-dimensional student
testimonials in brochures
and websites.
Prospective students
want to hear first-hand
— and unfiltered —
accounts about life and
study at your school,
college or university.”

Image: Taku Hosokawa.

Value and Your School Brand

4 in 5 b-school alumni strongly agree with gains,
such as:
* | make an impact at my company.
« Am engaged with my work.
« Have challenging & interesting work.
g Q cy * My work is meaningful.
Y Q * Work for a company that values my

AND MORE skills and abilities.

v’ Alumni say b-School is influential in their Career Progression
\/Avg. of 3 Promotions since graduation
v Degree is Essential for Obtaining Employment

Source: GMAC 2014 Alumni Perspectives Survey, classes 1959 to 2013,

Expand Communication on MBA Value

Rewards from graduate management education:

94%0 90%0 77%

PERSONAL PROFESSIONAL FINANCIAL

PLUS, Alumni Sharing Directly

With Candidates...

v 95% would Recommend program
v'40% have Mentored students
v'32% have Recruited a grad for a job

m N ;\ Source: GMAC 2014 Alumni Perspectives Survey, classes 1959 to 2013

Alumni in Action
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Meet Our Alumni
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WS  reature your alumni and their
m professional story.
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=Em Added bonus,

1 - feature students
IR
- o - who may end up to
the left one day.

Health Care UST MBA Alumni
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Alumni in Action
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Source: http://bus.wisc.edu/wisconsinmba

Insights & Connections

Energy/
Utilities, 5%

Healthcare/
Pharma, 9%

Finance/
Accounting,

11%

OF ALUMNI ARE
ENTREPRENEURS

Source: GMAC 2014 Alumni Perspectives Survey, classes 1959 to 2013.

Alumni in Action
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Student and Alumni Referrals Form

Students and alumni play an Important role in spreading the word about CEU worldwide. If you know
s0mebody who may be a 200d fit for CEU, please fll in the boxes Delow and we will Contact him/her to provide
information about Central European University, * CEU STUDENT, ALUMNUS OR ALUMNA MAKING THE
REFERRAL

First Name *

Last Name *

Email *

Source: www.ceu.hu/referrals
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ob Satisfaction & Key Sk

Greater Job Satisfaction correlated with
Knowledge, Skills, and Abilities (KSAs)
used on the job by alumni:

1.Learning, motivation & leadership
2.Managing strategy & innovation
3.Managing decision-making process
4.Strategic & systems skills
5.Generative thinking

Learn about Reflect™ as a resource
at gmac.com/reflect

Source: GMAC 2014 Alumni Perspectives Survey, classes 1959 to 2013.

Alumni are Key to Employer Relations
Employer Strategies for Recruiting New Hires (% global companies)

On campus 58%
Interns
i Career fairs 53%
{ ‘ ] i Networking events
* “ ‘|‘ " ‘Corporate presentations
P ' Job boards
h * ’ Student orgs 46%
‘ | 8 Resume Books 42%
= i Social media 41%
Alumni networks

Recruitment agencies 25%

\\ Source: Global Firms;

Employee referrals

Alumni in Action

INSEAD offers vacaps 3 (3)
opportunities to cwaid
interview with Alumni

1
¥
@

Source: http://mba.insead.edu/meet_us/
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Alumni for Time, Talent, Treasure

*Activities reported by alumni in the past year alone.

Follow school on social media
Visited alumni assoc. website
In contact w/ faculty
Alumni events

Mentor (prospect or student) 4 7 0/0

OF ALUMNI
DONATED*

Lectures/symposiums
Alumni reunions
Recruited students for hire
Volunteer w/ b-school

m K\'\ e 2014 o e Sy Repat o coeeed oo v 208 m K\'\ by Regional Alumni Work Lac;i.o;\ (A\I;raduation Years)
Social Media Engagement Tactics Social Media Planning: Content & Tone
1 9 0/ T%FGCE‘C-\I-NI?\II'EOA -Fr:léi LJBS-§(:5|-(‘)0(:OII_A Bl?c%lsal:[éAN ) f;s:;?sﬁ,i:iz::, focdly Avg. Number of Views for College of Business
o Source: GMAC 2014 mba.com Prospective Students Survey coverage 800 Posts
¢ Report milestones "
N T [} .\ e « News/updates “
fg T « Share photos/video ™
"M”" L% e Competitions -
* Topic discussions w
“To your institution, the utility of one particular * Celebrate alum success |
subgroup may be very small. But a large number * Interviews w/ alumni
of small groups can unlock the value * Calls to action/
in your community's online network.” involvement
= e, . - Andy Shaindlin, Alumni Futures Blog ° Communicate benEﬁtS
GMAC ™
LinkedIn: Featuring Notable Alumni LinkedIn: Status Updates (& Target Audiences)

m University of Michigan » Edit Bl
Change / view notabla alumal x Universiny page admine.

[ R

Add notablo atumnl: asa | C

o
L2Ee T AR

}
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Joan Aragon 3
VP Enginesting, ABC Tecn

seoaisa..
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Source: Linkedin,

University Pages Tutorial, Side 21

Source: Linkedin, html
University Pages Tutorial, Slde 24
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o P — Twitter Engagement With Alumni
(I

facebook

iollow

[H up Chisage Booth vl
Global Ivey Day #DidYouKnow #ChicagoBooth has over 60
O is on Facehook. alumni clubs worldwide?

Ta consect with Global boey Dary, sign up for Facebook taday. ar 14

ELiE) Chieage Booth SChicagoBootn Y roilow

The photo challenge has begun. Post a
picture of any Booth alumni magazine today
and upload it using #BoothNight.

] - [YAOU
Deloitte. © ——— B b S | "
Global Ivey Day [ Rich Lyons @richiyons
e UC Berkeley alums: Let Haas be your hook
— Global for coming back to campus. Attend a how-to
Glsbal Twey Cuy 2003 it o Wewemiber 14 T -
sz w71,388 BT e - talk on start-ups, on serving on non-profit
o ot catabich Boards, ...
Source: https://www.facebook.com/#!/iveyday 08:42 PM - 25 Mar 14
N Alumni in Action
SETON HALL UNIVERSITY 4 — m
I I k . D | enocmamsw | asour | cowmac

Ab Hall  Ac s CatholicMission  Athletics  Admissions  Alumni and Friends
Interestad i basring an
bamest and v liered cpiion

News & Events

Share the reasons why you're #SHULoyal and you could win a Kindle!

D v ) (o0 G

On February 28. 2013 Seton Hall wall join with colleges and universities around the country commu.
and ebrate Student Engagement Day. The dayis a 1N A 4 -
celteaton of wuntesrs, donors and nencds wh sharetheis bme,talerts snd tressures with Vg, &
the Unmersdy -y, \
Aumm & Frends Help show current students why loyalty and imvolerert are important Ll
aher graduation and you could win 3 Kindie Fire HD tabiet! Student Engagement

and Philanthropy Day

How you can halp:
Choos 2 way to show your layally to Setan Hall kom tha list balow and choose 3 way to
share it with Seton Hall students

Create Subscribe to RSS

1. Taka 3 photo of yoursslf shawing your Pirata pride, or holding 3 Sign with 3 m#ssage of support for Saton Hall W All Nows and Events
2. Share the reason why yo
3. Post a note 10 e students why you're £SHULoyal and why they should be 100

vt chosen to hav 3 ife-dong relationship with Saton Hall
N Submit News

Source: http:, Uy Source: http://inspiring-connections.ca/#/about/

Alumni are #1 Resource for... Your Action Items?
® Recruiting
Build list of alumni “small communities” to support the brand
¢ Industry/functional area
¢ Success stories of gender, world region, and by program type

* Messaging
e Mentoring

* Financial Support Create buckets of opportunities for alumni
e Giving of talent, time, and treasure  Featured on website and willing to email candidates
« Attend a recruiting event or host an event in their geographical area
* Conduct admission interviews
¢ On-campus opportunities, new admit weeks, prospective weekends
Develop guidelines and training
¢ Review current program, highlight the new, create a easy reference
¢ Provide admission interview training, do’s and don’ts for your program
* Stay in contact with alumni to help guide the brand
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Peer Forum GMAC School Professionals &
Join the discussion group! Linked ﬁo
>

Q: How do admissions & alumni offices work effectively together?
Q: What tools need to be placed into the hands of Alumni to engage them best at
making referrals?

* Send a congrats notes to alumni when they have a new job
or promotion in LinkedIn.

¢ Crowd source nostalgia and shared community knowledge,
memories, and photos. Ask in advance for weekly
Throwback Thursday #tbt contributions.

¢ “Post a link to a social media project you're proud of, or
another school's that you admire. Would be great reference
for all” [staff working with alumni]

. a"w"-am Source: Tweet #casem, 21 Mar 2014




