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Welcome from GMAC

Vision
A world where every talented person can benefit from the
best business education for them.

Mission
Provide the tools and information necessary for schools and
talent to discover and evaluate each other.

Purpose
To ensure talent never goes undiscovered.
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GMAC Research offers reliable data and insights
to schools, candidates, and the GME industry
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Learn more about these surveys at gmac.com/research



GMAC Research - Resources
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to discover and
evaluate each other

Reach & Recruit The GMAT™
Candidates

- GMAT™

» Geographic Trend Report
 Profiles of Testing

« Survey Research

Application Trends Survey
Corporate Recruiters Survey
Enrolled Student Survey

GMAC Prospective
Students Survey

Impact of COVID-19

| on GME Candidates

Insights on prospective student
journey and its implications for
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https://gmac.com/research
https://blog.gmac.com/gmac-advisor/topic/research-insights
https://www.gmac.com/market-intelligence-and-research/research-library/search-results?ct=research-brief
https://www.gmac.com/market-intelligence-and-research/research-library/search-results?s=&cp=1&ct=Research+Report&t=&y=&sf=2&ps=10&d=False&so=False&st=&lb=false
https://www.gmac.com/market-intelligence-and-research/research-library/search-results?s=&cp=1&ct=webinar&t=&y=&sf=2&ps=10&d=False&so=False&st=&lb=false
https://www.gmac.com/market-intelligence-and-research/assessment-data/about-the-geographic-trend-reports
https://www.gmac.com/market-intelligence-and-research/assessment-data/profile-of-gmat-candidates
https://www.gmac.com/market-intelligence-and-research/market-research/application-trends-survey.aspx
https://www.gmac.com/market-intelligence-and-research/market-research/corporate-recruiters-survey
https://www.gmac.com/market-intelligence-and-research/market-research/enrolled-student-survey
https://www.gmac.com/market-intelligence-and-research/market-research/mbacom-prospective-students-survey
https://www.gmac.com/market-intelligence-and-research/market-research/mbacom-prospective-students-survey
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Global demand for GME is evolving

Percentage of GMAT exams taken by world region, TY 2013 - TY 2022

] Europe
North America TY 2013: 10%
TY 2013: 51% TY 2021: 14% A
TY 2021: 35%V TY 2022: 14% P
TY 2022: 28%WV Asia-Pacific

Middle East & Africa TY 2013: 33%
TY 2021: 44% A

TY 2013: 4%
TY 2021: 4% p TY 2022: 51% A

TY 2022: 4% p

Latin America
TY 2013: 2% M ot
Admission

TY 202 1 . 30/0 > Council™
TY 2022: 3% > GMAT exam data, TY 2013 — TY 2022




Spotlight on Western Europe: Testing
volumes

GMAT exams taken by residents of Western Europe TY 2020 — TY 2022

m Western Europe, Total

25,000 Residence
20,604 (6 Largest TY20 TY22
20,000 Countries)
17,693
s Germany 3,616 3,282 -9%
% 14,965
15,000 Italy 2,295 2,202 -4%
(7]
= United Kingdom 3,403 2,180 -36%
& 10,000
- France 2,221 2,109 -5%
& Netherlands 1,405 1,132 -19%
5,000
Spain 907 630 -31%
0 L L 17,693 14,965 -15%
TY20 TY21 TY22
Graduate
Testing Year Management

GMAT exam data, TY2020-TY2022. For more, visit www.gmac.com/ profile.



https://www.gmac.com/market-intelligence-and-research/assessment-data/profile-of-gmat-candidates

GMAT" exam volume trends show differences
by the program type and school location

u United States

= East and Southeast Asia

u Central and South Asia

m Western Europe

u Middle East

m Mexico, Caribbean and Latin
America

H Canada
Africa

= Eastern Europe

m Australia and Pacific Islands

Global GMAT" Score Sending, TY2013 and TY2022

Score sender citizenship

MBA, TY2022
Citizenship

School Location

TY2022

\

TY2013

\

School location

u United States

= East and Southeast Asia

u Central and South Asia

m Western Europe

u Middle East

m Mexico, Caribbean and Latin
America

® Canada
Africa

= Eastern Europe

® Australia and Pacific Islands

TY2022

Business Master’s, TY2022
Citizenship

In TY 2022, 58 percent of GMAT score senders for MBA were from Asia as compared to 66 percent for business master’s.

Schools located in Western Europe received 17% of scores sent to MBA programs as compared to 46% for business master’s.

GMAT™ Geographic Trend Report, GMAC. Testing Year (TY) runs from Julyl to June 30.

School Location

Management




Candidate Mobility — Study in Europe

Top Reasons Cited to Study in
Europe by Global Candidates

1. Reputation of Education System

2. Better Preparation for Career

3. Attractiveness of Location

Share of Candidates Who Want
to Study in Europe by Region

78%
40%
30%
° 25%

I 5%

-
Graduate
Europe Middle Latin  Asia/Pacific  North Management

East/Africa America  Islands  America

Source: 2023 Prospective Students Survey



Candidate Mobility — Europe or U.S.?

m United States = Western Europe

100%
76%
75% 68% 63%
50% 46%
349 39%
(o]
31%
o o)
28% 26% 32%
250/0 180/0
I 15%149, 16%
00/0 I I I I
Reputation of Better Diversity of Attractivness of Availability of Ease of Affordability of
the educational preparation for student body location financial aid obtaining a education
system career work permit

Source: 2023 Prospective Students Survey

Ease of
obtaining a
student visa

8%
3%
[ |
Closer to home

0
10 /07%

Limited
opportunities to
study in home
country

13%
90/0 I
Safety and

physical
security

13%
7%

Presence of
relatives/friends
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Candidate Age Range

22 &
22 & Under
Under 23-24 27%
0,
44% 10 _
(@)
] 3
e 40+ >
> 2% 3
L 40+ 25-30 ®
1% 579 31-39 =,
.y ° 11% Y
0
22 & 2324 22 &
.g Under Under
0,
< . 021/) 62% @)
< + =.
5 1% 23-24 o
(%) 14%
31-39 40+
0%
10% 31-39 25-30
5% 19%

*Net Registration data
from 2019 to 2022



Gender diversity by regions based on the
GMAT score senders for all programs

U.S. Canada Western Europe
GLOBAL 0.0% 0.15%
‘ 7,172
GMAT
IDs

56,072

GMAT IDs . . .
India Mainland China East Asia / Pacific

0.0%

= Male = Female = Non-Binary

Graduate
Management

14

Unique GMAT test-takers who sent score reports in TY 2022.
Location based on the residence reported at the time of GMAT testing.



Candidate Motivations — Global

100%

« Traditional Outcomes:
Increased income, enhanced

79%

network, new business knowledge 80%
« Inner Development: % % eow
Candidates are most motivated to 60% % 6%
pursue GME to enrich their lives,
followed by increasing their w00
incomes and gaining business AR A
knowledge. 23%
- 20%
« Improving Outer World: About
half of candidates view
sustainability or corporate social 0% 8 ) ) . ) ..
responsibility (CSR) as essential & & o@” &@«0‘ 6@ & &“"& S '
to their GME curricula. RO A R I
5 & & N N 2 @ Graduate
¥ $ & <& > &og oS Management
o) & N &
.\r\& 6’0 &)é- Qééo
g < <
&

Source: 2023 Prospective Students Survey



Candidate Motivations — Europe

100%

W Global ® Europe

79%80%
80%

60%
40%
20%

0%

64%g639

61%599,  60%61%

58%569 56%

41%

34% 34%

Enrich life  Increase Gain Enhance Build wealth Industry/job  Support Increase Gain Secure
and develop income business network function family geographic promotion current job hG/I;andauga;;ent
potential knowledge change mobility

27%

28%
23%
18%
13%
Il I

Source: 2023 Prospective Students Survey



Western Europe
Region of citizenship

Undergraduate

Gender

Age

Major **

Demographic Group

Male [N 60%
Female - 39%

under 24 [N 62%

25t030 [ 21%
31and older [l 16%

Business/Economics [ 71%

Humanities/Soc. Sci. . 14%

stem [ 27%

Preferred Study Destination (Top-5)

Western Europe _ 76%

United States - 17%
East & Southeast Asia I 3%
Canada I 2%

Australia & Pacific Islands ‘ 1%

*N =1,106

** May add up to more than 100 percent due to multiple selections.

Post-GME Career Goals (Top-5)**

Work for a company where I can travel
internationally

Manage people

Manage projects

Work outside of my country of
citizenship

Live outside my country of citizenship

Preferred Program Types (Top-8)

Master of finance _ 18%
Ful-time 1 YR vBA [ i6%
Ful-time 2 YR vBA [ 14%

Master of management _ 11%
e
Master of marketing - 6%
Executive MBA [ 5%

Master of data analytics - 5%

Source: GMAC Prospective Students Survey. GMAC.com/research
Data collected between Jan.-Dec. 2021.

29%

Industries of Interest (Top-5)**

Consulting services _ 46%
0,
34% Financial services [ 359
33% Investment banking and _ 34%
asset management
33% Technology - NN 34%
Consumer products _ 19%

36%

Functions of Interest (Top-5)**

Consulting _ 52%
Strategy _ 48%
General management _ 42%
Finance/accounting _ 35%
Sales/business development _ 26%

Graduate
Management




Candidate Profiles by Citizenship
France

Program Considerations Top 10 Program Types Considered * Top Program Types Preferred 2
Full-time 1YR MBA i 45% Master of finance - 24%
Master of finance I 39%
MBA Business Full-time 2YR MBA il 35% Fulltime 1 YR MBA [l 14%
program master’s Master of int'l management [ 31% Ful-time 2 YRMBA [l 8%
rogram -
es onl P Executive MBA gl 279
typ Y types only 27% Executive MBA [l 8%
37% Master of management [ 22%
o
S0 Flexible MBA I 20% Master of data analytics . 8%

Master of entrepreneurship [l 16%
Master of data analytics [l 14%
Part-time MBA [l 14%

Master of management . 8%

Application Plans by Application Plans by Preferred Study Destination 2
Relative Location 1 Program World Region 1
w Europe | 947
80% usa I 43% United States . 12%
) Canada [ 24% United Kingdom . 10%
3% 37% Ecurope [ 14%
o Switzerland o
. . l ESE Asia [J] 6% wizerand [l 8%
cas asia I 4% spain [ 6%

Local Regional National Int'l Aus/Pl | 4%

Notes: ) ) Graduate
1. Total percentages do not sum to 100 percent because of multiple selections. Management

2. Graphsdisplay only categories where greater than or equal to five percent of candidates indicated their preference.

Prospective Students Survey 2023 Data Report



Candidate Profiles by Citizenship

France

Post-GME Career Goals

Manage projects _ 40%
Work for a cc;mg;r;ygi ;:]I;ﬁ;e I can travel _ 34%
Work outside my country of citizenship _ 32%
Manage people - 28%
Obtain an entry level position - 24%
Get a raise/salary increase [ 24%
Become CEO of a company [N 22%
Be self-employed/entrepreneur - 22%
Live outside my country of citizenship - 22%
Get a job with a different company - 20%
Obtain an executive level position - 20%
Change job functions/occupation - 20%
Obtain a senior level position - 18%
Obtain a mid-level position - 16%
Change job industries - 16%
Obtain a C-suite positon [l 10%
Work for a startup company - 10%
Get a promotion . 6%
Manage products . 6%

Work in my country of citizenship I 2%

Post-GME Industries of Interest

50%
38%  36% 329 >4 %

14% 10%
2%
. . . I = °

N R S°
ey

. . =) .
& g &F o -;\6“"’(\

Q\) (\‘J C)Q \(\Qo X
EL - R N ol & o
; ?:5\0 Q(o 0‘\\ 2
<« \@@
Post-GME Job Functions of Interest
68%
44%
36% 329%
20%
Bl = - -
| —
<O & ) & ) & o
S % & \‘9"3‘\ ‘i\\:é\ og\’;‘\ (©
o e R O \S @&
\<® @ e o & Graduate
(De/(\ca,(‘> <{\<\(\ W Qeﬂﬁ\' QX Management

Prospective Students Survey 2023 Data Report



Candidate Profiles by Citizenship
Germany

Program Considerations Top 10 Program Types Considered * Top Program Types Preferred 2
Master of int| management | EEG—<_—_—__G_—_—=—_40% Master of finance [N 22%
Master of management N  40%
MBA Business Master of finance EEEG—G_—_—_— 37% Master of management [l  16%
master's i
P program Fulltime 2YR M?A F—32% Master of international . o
types only s @il Master of data analytics | 23% management 13%
16% Full-time 1YR MBA il 199%

48% Master of business IT il 18% Fulk-time 1 YR MBA . 11%

Part-time MBA BN 14%
Master of entrepreneurship I 14%
Master of supply chain mgmt Bl 11%

Other business master degree I 7%

Application Plans by Application Plans by Preferred Study Destination 2
Relative Location 1 fon 1
o o Program World Region United Kingdom [ 19%
829 w europe | 537 cemeny I 19%
Yo United States
14%
oo I 0% o e
Sweden [l 9%
Canada [l 9% Netherlands [l 9%
59 19,  18% EasEAsa | 5% ey W 7%
A France
— - E Europe I 4% i 5%
I - I _ | ! Spain | 59,
Local Regional National Int Aus/PI | 4%
Notes: ) ) Graduate
1. Total percentages do not sum to 100 percent because of multiple selections. Management

2. Graphsdisplay only categories where greater than or equal to five percent of candidates indicated their preference.

Prospective Students Survey 2023 Data Report



Candidate Profiles by Citizenship
Germany

Post-GME Career Goals

Manage people _ 40%
Manage projects - 35%

Post-GME Industries of Interest

Become CEO of a company - 33% 61%
(] 0,
Work outside my country of citizenship - 32% 56% 49% 40%
Work f here 1 travel
ork for a cti)r:tgg;r;)éi (\)Agaﬁ;e can travel _ 30% 16% 16% 12% %
Obtain an entry level position 28% [ | [ | | | —
Obtain an executive level position 26% (\i\(‘ég \\-\(\q (\‘00(; 0\0@.\ e & . \\\Q 6\ ’0\\’06
Obtain a senior level position 25% \%@; CO(‘C’ CCO ec"(\(\ ’b\‘e’(\ \)K"}C R ((\ \\)
&° av° R F
Work for a startup company 25% o o S <N
foal ?\(\?) (\Q‘
Get a raise/salary increase 23% V\O
Live outside my country of citizenship 23% .
Post-GME Job Functions of Interest
Be self-employed/entrepreneur 23%
Change job industries 21%
72%

Obtain a C-suite position 21%
Get a job with a different company 19% 42% 33% 0%
Get a promotion 16% o
3= Emme - -
L

Obtain a mid-level position - 16%
0,
Manage products - 12% \‘\(\g {(\e g ’A\ef: ’00(; \:QI\XCJ « 5\'\(’6 < (Je‘.:
Change job functions/occupation - 11% (}0(\5-’0 (\,oge &\(\q\ p.d."o \ \IOQ (6‘900
@ 2 e N Graduate
Work in my country of citizenship l 5% e:@.\ .{1\’6(\{~ ) 3‘;@?’\ ?56000 \e\\)d\% Ma naugem ent
(96(\ < Qv

Continue to work for my current employer I 4%,

Prospective Students Survey 2023 Data Report



Candidate Profiles by Citizenship
Italy

rogr iderati i rogr referr
Program Considerations Top 10 Program Types Considered ! Top Program Types Preferred 2
Master of finance | 40% Master of finance | 26%
Full-time 1YR MBA mmmmmm 31% Master of int'l management [l 12%
MBA Bu:tlne,ss Master of int| management NN 24% Ful-time 1YRMBA g 11%
program ;292:;! Master of management I 22% Master of . 9%
types only Full-time 2YR MBA I 18% management
types only
23% Master of data analytics [l 15% Master of marketing 9%
45% Executive MBA [l 15% Executive MBA 7%
Master of marketing [l 14% Master of data analytics g 794
Part-time MBA @ 129% Full-time 2 YR MBA I 794

Flexible MBA 99

Appllc_at|on Plaps by Application Plans _by Preferred Study Destination 2
Relative Location 1 Program World Region 1
Italy - 26%
w Europe N 55% ’
78% usa I 32% United States - 17%
E Europe [l 8% United Kingdom - 16%
26% Canaca [ 7% France [ 14%
() rance
15% 8% Aus/PI | 3% °

E&SEAsia | 3% Netherlands [l 10%
Local Regional National Int'l

Middle East | 2%

Notes:
1. Total percentages do not sum to 100 percent because of multiple selections.
2. Graphsdisplay only categories where greater than or equal to five percent of candidates indicated their preference.

Graduate
Management
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Candidate Profiles by Citizenship
Italy

Post-GME Career Goals
Work for a company where I can travel _ 36%

internationally

Obtain a senior level position _ 31%

Become CEO of a company - 28%
0,
51% 4190 40% s,
22% 18% 12% 9%

Work outside my country of citizenship - 27%
Get a raise/salary increase - 26% . . . .
N e -

Post-GME Industries of Interest

Manage projects [N 26%
Manage people - 23% ,‘;\(\Q & “(\Q \0@\ C),g\e' e(\'ﬂ- (.\(\Q . ’{‘\e‘s
Live outside my country of citizenship - 22% \ %C,C' (’59"\ c{) 6(-’ \(\e'a 60\\6 " \§’O (Q\\\
e N . 2
Change job functions/occupation - 20% - '000 Q(Oc (\Or&' W 3
< o«

Obtain an executive level position - 20%
Get a job with a different company [l 15%
Obtain a mid-level position - 15%

Obtain an entry level position - 15%

Post-GME Job Functions of Interest
63%

Be self-employed/entrepreneur - 13%
Work for a startup company - 12% 41% 41% 31%
(1]
Change job industries [N 9% 19 %o o
11% 0
4%
[

Obtain a C-suite position -70/0

Get a promotion -70/0 . . 5
\)\\)(\q 6\30 (\K\QQ} Cg’d\\e' ,\\“\&6 \‘;"\(’% ((‘ec',
Manage products . 6% o0 (}.e' o ) Q\\ S o P
Cp (\’() % N \ N &
_ <& \ P v o© ) Graduate
Work in my country of citizenship I 3% @S’é\ (\Ce $’&‘ (3'0 \e\\),d\ Management
Ge'(\ ?\Q er

Continue to work for my current employer I 2%

Prospective Students Survey 2023 Data Report



6%

5%

40%

3%

20%

10%

e

Candidate Profiles by Citizenship

United Kingdom

Preferred Business Degree Program Type (Percentage)

b 63%

M

7%
- 3% 3% - 3% 3% - 3% )
I N I N seees BN N

Full-time MBA  Part-time/Flex... Executive MBA  Online/Hybrid
MBA MBA

Master of
marketing

Master of Master of Master of
management  international

management

finance

* Oneyear / 18-month formats preferred

analytics

Master of data Other business

master's

Application Regions (Percentage)

s

49%
10%
7%
5%
mes N -
[ ]

Australia & Pacific Canada
Islands

78%
I 2%
I

Undecided

East & Scutheast Asia Eastern Europe United States Western Europe

 MBA preference lowers dramatically when looking at Residence lens, and even further when adding <25

Graduate
Management

Prospective Students Survey 2023 Data Report



Gen Z — Research Approach

X o~

Methodology: Online Qualitative Community

16-20 respondents per market

Contributing content x 3 days x 15 minutes per day
Uploading visual material, comments and videos
Moderated by qualitative researcher

Demographic Targets

6 countries: Germany, USA, India, China, Peru and Nigeria
18-24-year-olds (currently college students/graduated from college)
Mix of men and women

Interested in pursuing GME at some point in the future

Studying a range of subjects at undergraduate level

Gen Z Focus Areas

1) Get a sense of ‘who they are’ — explore their interests, issues that
impact them at a personal and wider societal level

2) Explore their thinking about education, career plans and hopes for
their future in the world of work

3) Understand how they interact with marketing comms and channels



What Matters to Gen Z - Global

Strong foundations for
future life

The importance of family
and peers

Successful family life and
children

Enough money and
career success to have
choices

The whole balanced life —
creating space away from
work

Mental as well as physical
wellbeing

Foster wellness and
preserve mental health

PERSONAL

GROWTH

Help to find the right path to

grow into 'authentic self’

Hear views and recognise

the value of each individual

Deliver to the need to
discover and learn
continually

Embrace diversity and
equality

Find common ground rather
than difference

Value the importance of

- ... . Graduate
having a positive impact Management




Gen Z: Snapshot from Germany

Values
and
drivers

GME
hopes

and
dreams

Family, friends and relationships are critical

Look for structure, security, ‘smooth running’ to feel at ease

Wellness is critical — mental and physical — active in sports, get out into nature
Time for self — separation of personal and work life critical

Environment and sustainability focus very strong

Want GME that is personally relevant — broad as well as specific content
Looking for culturally diverse cohort and experience in study and work

Targeting a leadership role — team leader as well as company — not talking so
much about ‘the top’, good enough salaries rather than ‘high’

Strong focus on ethics, impact and culture of company they want to work for

Value advice of university/college advisors and materials in choosing
GME

Want to hear from alumni and peers on their experiences

Graduate
Management

Want to hear how a program is relevant to their own ambitions

Looking for advice re opportunity and programs that help them network




2023 Conferences & Events
Conferences

Annual Conference
San Diego, CA

June 28-30

Asia Conference
Bangkok, Thailand

Nov 1-3

Europe Conference &

Masters Leadership Summit Graduate
(1 1/29) Management
Milan, Italy
Nov 29- Dec 1

28




2023 Conferences & Events
Admissions Institute for New Professionals

AINP Europe
ApI’I| 24-26 The Admissions

Institute for New
Professionals is
designed for new GME

professionals working
AINP US in recruitment,
Session 1: East

admissions, and
JuIy 19-21 marketing with six — 18

months experience.

AINP US

Session 2: West Mnseament
July 24-26

29




Thank You

Kailin Burns
Senior Manager, Market Development, Americas
E: kburns@gmac.com

James Barker
Senior Manager, Market Development, Europe
E: jbarker@gmac.com

Graduate
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