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Announcing: Business Fundamentals

M BusINESs
Sl FUNDAMENTALS

POWERED BY IKAPLAN

Designed to ensure students have the fundamental quantitative

knowledge to hit the ground ready before they start a business graduate
program:

@ More prepared students - avoids the need to do remedial work
@ Levels the playing field

@ Increased student success

Graduate
Management

@ Features core quantitative concepts needed for a graduate business program



Three Fundamental Quantitative Courses

Statistics
Fundamentals

" Learn how to analyze, summarize,
leverage spreadsheets

" Practice displaying data to guide
business decisions

" Explore Probability Theory and
the Normal Distribution Mode

Accounting
Fundamentals

Become acquainted with
balance sheets and cash flow
statements

Understand the framework for
describing and assessing a
business’ finances

Learn to differentiate assets,
liabilities, and equity

Build knowledge of
accounting theory, processes,
and practices

Finance
Fundamentals

* Gain an understanding of how
businesses raise capital, manage
debt, and build equity

* Become familiar with financial
analysis procedures

* Get an overview of managerial
finance in the corporate world
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Built with Business Schools

Authored and Reviewed by Faculty at the following schools:
* Northeastern University
« University of Louisville
» George Mason University
o Georgetown University
e Southern Methodist University
« University of Pennsylvania
« Carnegie Mellon University
* North Carolina State University
* Penn State University
e UT- Austin
« Seattle Pacific University
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Why Kaplan?

Decades-long Research-based
expertisein how | learning expertise
people learn
¥, Partnering with over
10,000 corporations

Operationsin = Servingover

over 30 countries ) Student 1.200.000
sSuccess studentsannually

Partnering with over 1,000
higher educational
institutions and school districts
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What Candidates Told Us

a0
When considering  After deciding to i After being After enrolling, >1 month after
After applying, : Less than 1 :
whether to apply to apply, but before . admitted, but but before starting classes,
: o but before being : . . month after -
a grad-level business  submitting an r—— before enrolling starting classes in = N but within the
degree program application in that program that program & first semester
Total 22% 27% 11% 18% 17% 2% 2%

Candidates are most likely to consider enrolling in a bootcamp early in their journey*

Graduate
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What Candidates are Looking For...

ACHIEVERS PREPARERS
] Interest in
Interest In . _ bootcamp

bootcamp driven by more
driven by more practical

psychological reas0ns
reasons

Seeking to address specific
requirements and build skills
needed for their degree

Seeking to refresh degree-related
skills prior to starting the program
Looking to prepare for a specific
class

» Looking for a competitive edge

» Seeking ways to enhance their
performance

 Looking for opportunities to boost their
chance of admittance

*Kaplan Market Research



How Candidates See the Benefits

“Especially now, when some are Familiarize myself

expected to go to grad school
directly after undergrad, and with course

suddenly are 2 years out of school,
a refresher or a program to better content
prepare for a grad program would

Preparation for be helpful”
graduate SChOOI “Would help me prepare in

advance for the academic
rigor of a top MBA
program to focus more on
recruiting and networking
once enrolled.”

“Would be great in
preparing for
returning to
academics.”

Graduate
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Schools Believe All Students In All Programs
Would Benefit

MBA programs

Online programs

Full-time programs

Part-time programs

In-person programs

Non-MBA grad-level bus.
degree programs

49%
Graduate
Management

n=70

*GMAC Institutional Survey Results



Schools See A Variety of Benefits

Better student preparation

Common knowledge base

Increased student success

Better-prepared applicants 15%
Reduce remedial concepts 13%
Greater student equality -1 2%
Increased student retention ‘ :9%
Higher-quality applicants 4% Graduate

Management
Admission

Council™

n=66

*GMAC Institutional Survey Results



Specific Benefits

Better student preparation

“Readies students for the rigors and
expectations of the program, aligns those
expectations to study requirements and
promotes teaming and collaboration
opportunitiesamong the studentclass.”

An opportunity to prepare and
brush up on quantitativeskills,
communication expectations, and
time management strategies.

*GMAC Institutional Survey Results

Common knowledge base

“It helps cover the basics forincoming
studentsand levelsthe playingfield forthose
withouta finance background. This makesit
easierto cover more complex topics and
successfully grasp concepts.”

“Review important concepts in
analytics, statistics, and accounting.
Not intended to teach these concepts
but to renew and review these before
starting a graduate program.”

Increased student success

It would fill in whatis lacking but
necessaryin the typical applicant
applying to our college and to
increase the likelihood of success
in the program.

“Many prospective students shy away
from the MBA due to the quantitative
nature of some of the classes so it
would be good forthem to feel
confident as they enter the program.”

Management
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Council™




Product Features

N

Developed
and reviewed
by business
school faculty

Real-world
business
scenarios

E

Bite-sized
modules
with short
videos

Self-paced
lessons

Students can
validate
mastery

throughout
the courses

Contentis
accessible
24/7
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Overall Course Structure

Introductory Practice Exam Final Exam
Video

\ 4 \ 4 \ 4 \ 4

:  Introductory Video Full-length o 36-44
A short video by » Topic Pre-Test (36-44) questions
the subject - LEceEie A questions) * Untimed

matter expert practice exam * 3 attempts

Assignments " e
outlining the g_ to let students * No “passing
e Exercises to check - ~oErE
course content

for understanding mastery
and structure » Topic Quiz / Unlimited
Knowledge Check attempts

Graduate
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Caurse Introduction

Course and Topic -
Introductory Videos

Subject Matter Expert walks student

through the course outline and topic

Runtime: 01:29
Download Transcript 4 (PDF)

overview

Topic Introduction
Topic Introduction

L5

"The science of statistics /s the chief instrumentality through which the
progress of civilization is now measured, and by which its development
heregfter will be largely controlled.”

= 5.N.D. North
Topic Introduction
Graduate
Management
02:41 nz:on
I Y 3]
Runtime: 02:41 Dm-rhlﬁrf;ﬂq:t L |oo

Download Transcript 3 (PDF)



Topic Pre-Test Gives Initial Feedback

» Topic 2 Pre-Test
Started: Feb 28 at 4:45pm
Quiz Instructions

Lets student know

[ > Question1 1 pts Last Attempt Details: how much time
e thon 1 they need to focus
ess than - -
Time: _ on this topic
Which of the following statements about random selection are true? minute
I. Humans can reliably generate true random selections. Current
Il. In random selection, short-term outcomes are unpredictable but Score: 2 outof 9

long-term outcomes do follow predictable distributions.
II. If a fair coin turns up Heads five times in a row, it is more likely to Kept Score: 2 out of @
turn up Tails on the sixth flip.

Graduate
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Examples and Demonstrations

Each module

. provides a
Topic 1: Descriptive Statistics TIME ESTIMATE time

Lesson 1.a.5 12 estimate

minutes

Excel Demonstration

Autosave (@ o) 5] Listingsxlsx ~ O Search (Alt+Q) MarkSullivan 5
File  Home Insert Pagelayout Formulas Data Review View Help ¥ Share  J Comments Fi ha nCi al State ents
Al : £ Listing ID cd
A 8 (¢ D E F G H [ i K i L_ Mark Company
1 Lu:ting ID_|Neighborhood Room Type Price per Night Min Nights Bedrooms Number of Reviews AVG Review Income Statement
2 2318 Central Area  Entire home/apt 75 30 3 32 45 1. Income For the Manith Ended September 30, 2021
3 25002 rd Entire home/apt 82 2 2 857 3.8 t t t Exl !
4 30712 Ballard Entire home/apt 2 30 ] 27 33 statemen Sales revenue 5 12,000 Price charged for selling products {and services) to customers
5 41401 Beacon Hill  Entire home/apt 95 30 1 28 3.7 . L 7
- Cost of goods sold 5,000 Cost of the products sold which come out of imentary
6 116221 Fremont Entire home/apt 75 90 1 45 3.7 : —_— ¢
7 119103 Fremont Entire home/apt 89 3 2 426 36 Gross profit 7000 Profit on products sold to customers
8 140331 Central Area  Private room 70 30 1 160 3.8 Dperating expenses
28 217142 Belitown Entire home/apt ar9 2 3 195 ha Selling expenses 1600  Costof the sales force, advertising, and freight to deliver products sold
10 218741 Ballard Private room 93 2 ] 136 3.8 I offi £ buss
11 124762 RalltAawin Entira hama/ant 240 % ] 122 AR General office Expenses 400 Cost of busiess support denaﬂmenls
Administrative office expenses 2,500 Cost of accounting, finance, human resources, legal, president, R&D
Total operating expenses 4,500
Operating income z_,stil Profit from the company business activity

Non-operating items

Interest expense = Cost of bormowing

Other (income)/expense - [Gains)flosses on asset sales, investment income
Total non-operating items

Income before taxes 2,500

n -00:3?_ m n ::
Demonstrations S

Download Transcript - (PDF)




Exercises Let Students Apply Learnings

b+ Solutions
%ote: To answer the following question(s), utilize whichever instrument you're most comfortable with (scratch paper, pencil,
1 0
calculator, andlor spreadsheet software, etc.} Imagine that you are a financial planner and hav? a relatively conservative investment available that earns a 7% annual rate of return
You also have a somewhat risky invesiment available that earns a 9% annual rate of return. Your clients can ignore the effect of taxes
because most people hold retirement and educational savings investments in accounts that allow tax-free compounding. You use the
Imagine that you are a financial planner and have a relatively conservative investment available that earns a 7% annual rate of return. future value formula and the present value formula every day to help your clients understand how much they can expect to have in the
You also have a somewhat risky investment available that earns a 9% annual rate of return. Your clients can ignore the effect of taxes future with a given invesiment now and how much they need to invest now to have a specific amount in the future.
because most people hold retirement and educational savings investments in accounts that allow tax-free compounding. You use the FV = PV* (1+rate)eer

future value formula and the present value formula every day to help your clients understand how much they can expect to have in the

future with a given investment now and how much they need to invest now to have a specific amount in the future. BV = FV/ (1+rate)"e

1. Aclient comes in with $20,000 to invest.
a. How much will this investment be worth in 15 years if it is invested in the relatively conservative investment with a 7%

rate of return?
This is a future value calculation. The present value is 20,000, the rate is 7%, and nper is 15 years. So the answer

PV =FVI (1+rate)"P& is:

FV = PV * (1+rate)"er

1. Aclient comes in with $20,000 to invest. FV =20000 * (1 +0.07)"

a. How much will this investment be worth in 15 years if it is invested in the relatively conservative investment with a 7% = $55,180.63

rate of return? b. What if it is invested for 35 years at 7%?
o Just change nper to 35 to get:
b. What if it is invested for 35 years at 7%?
FV = 20000 * (1 + 0.07)**
2. What if the client with the $20,000 to invest decides to take a bigger risk and invest in the investment with the 9% expected - $213.631.63

annual return?
a. How much will that investment be worth in 15 years at 9%7?

b What if it is invested for 35 years at 9%7?

3. Imagine that another client walks in who will need $100,000 in 15 years for a child's college education. e
a. s this a present value calculation or a future value calculation? How can you tell? Management

b. How much does that client need to invest now in the 7% investment?

Check Your Answers



Frequent Checks for Understanding

Knowledge Check 1.a

Started: Feb 7 at 2:55pm
Quiz Instructions

Designed to give
students feedback

throughout the
course

[ | Question 1 1 pts

Download Admission.xlsx and import the data into Excel or Google
Sheets. What is the mean (average) LSAT score of students who
were admitted (rounded to the nearest tenth)?

O 170.7

Graduate
O 171.0 Management

O 1714




Explanations for
Correct and Incorrect
Answers

Each quiz lets you know the correct and
incorrect answers so you can learn as you go

L\%

Correct. The formula =COUNT(A:A) tells us
there were 1,037 total items ordered and
=MAX(A:A) tells us that the largest transaction
number was 523. Dividing 1,037 by 523 and
rounding to the nearest tenth, we have a mean
of 2.0 items per transaction.

Incorrect. There are several ways to compute
this in Excel, but one is to sort column C in
ascending order, note that the “admit” cases are
in rows 2 through 196, and then use the formula
=AVERAGE(B2:B196).

171.0

The explanation and understanding why an
answer was right or wrong helps the student

achieve mastery

Graduate
Management




Practice Final Exam

LATEST

Attempt Time Score

Attempt 1 less than 1 minute 0 out of 40

Submitted Apr 29 at 2:19pm

Correct Answer

Question 1 0/1pts

What is a liability?

An obligation

Shareholder equity

Incorrect.

A liability is a company’s obligation to an outside entity (like a lease or loan).
Revenue is from sales. Shareholder equity is the difference between a
company’s assets and its liabilities. A resource that can provide a future
benefit would be classified as an asset.

36-44 guestions
Provides answer
explanations
Unlimited attempts
Lets student confirm
course mastery or
where to go back and
focus

Graduate
Management




Untimed Final Exam with 3 Attempts

e 36 Questions

Final Exam o After Each Attempt Student Sees:
Due No due date Points 36 Questions 36 Time Limit None ¢ N-umber Correct
Allowed Attempts 3  Time Spent
g

Instructions Last Attempt Details:

. . less than 1
Instructions Time: inute
This Final Exam is a comprehensive assessment covering all 3 topics contained in this Current
course. You will be permitted to take up to 3 attempts, with the highest score attempt being Score: 3 out of 36

kept as your official grade.

Kept Score: 3 out of 36

On a subsequent course page, you will be given the ability to have your score forwarded to
Graduate

the institution of your choice. Management




School Receive Completion Data via Email

Performance: Final Exam Data

Activity Summary by Attempt
Aftempt 1
Overall Performance _
Number of Sessions 1
. Total Time (Hours) 1.3
Percent Correct Total Correct Total Possible o
N Average Session Time (in Hours) 1.3
1’% Submission Date/Time Stam Feb 2, 2022 09:15 EST
v p €b 2z, :
. Attempt 2
Attempt 2 69% 25 36 Number of Sessions 3
Total Time (Hours) 1.4
o
Attempt 3 89% 32 36 Average Session Time (in Hours) 0.47
Submission Date/Time Stamp Feb 4,2022 20:35 EST
Attempt 3
Topic Performance by Attempt Number of Sessions 6
Total Time (Hours) 2.8
Percent Correct Total Correct Total Possible Average Session Time (in Hours) 0.47
Submission Date/Time Stamp Feb 18,2022 12:09 EST
Attempt 1
Topic 1: Descriptive 75% 12 16 EraEE
Statistics Management
Topic 2: Randomization 63% 5 8
Topic 3: Probability Theory 67% 8 12




Courses avallable individually or as bundle

* ® £) & ()
Statistics Accounting ‘ Finance
Fundamentals Fundamentals Fundamentals

$99 $99 $99

$199 (Buy two courses and get one FREE!)

Bulk discounts are available




Questions?
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M BUsSINESS
FUNDAMENTALS
POWERED BY I(API.AN)

Contact Us Learn More
gmac.com/businessfun
damentals

Candidate facing:
Mba.com/businessfund
amentals

M
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