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Announcing: Business Fundamentals 

Designed to ensure students have the fundamental quantitative 
knowledge to hit the ground ready before they start a business graduate 
program:

More prepared students - avoids the need to do remedial work

Levels the playing field

Increased student success

Features core quantitative concepts needed for a graduate business program



Three Fundamental Quantitative Courses



Built with Business Schools

Authored and Reviewed by Faculty at the following schools:
• Northeastern University
• University of Louisville
• George Mason University
• Georgetown University
• Southern Methodist University
• University of Pennsylvania
• Carnegie Mellon University
• North Carolina State University
• Penn State University
• UT- Austin
• Seattle Pacific University



Student 
Success

Why Kaplan?

Decades-long 
expertise in how 

people learn

Partnering with over 1,000 
higher educational 
institutionsand school districts

Operations in 
over 30 countries

Partnering with over 
10,000 corporations

Research-based 
learning expertise

Serving over 
1,200,000 
students annually



What Candidates Told Us

Candidates are most likely to consider enrolling in a bootcamp early in their journey*

*Kaplan Market Research 
Total: n=409



Interest in 
bootcamp 
driven by more 
practical 
reasons

PREPARERS
Interest in 
bootcamp 
driven by more 
psychological 
reasons

ACHIEVERS

• Looking for a competitive edge
• Seeking ways to enhance their 

performance
• Looking for opportunities to boost their 

chance of admittance

● Seeking to address specific 
requirements and build skills 
needed for their degree

● Seeking to refresh degree-related 
skills prior to starting the program

● Looking to prepare for a specific 
class

What Candidates are Looking For… 

*Kaplan Market Research 



How Candidates See the Benefits

9
*Kaplan Market Research 

Preparation for 
graduate school

Familiarize myself 
with course 

content



Schools Believe All Students In All Programs 
Would Benefit

*GMAC Institutional Survey Results

n=70



Schools See A Variety of Benefits

n=66
*GMAC Institutional Survey Results



Specific Benefits

Better student preparation Common knowledge base Increased student success

*GMAC Institutional Survey Results

“Readies students for the rigors and 
expectations of the program, aligns those 
expectations to study requirements and 
promotes teaming and collaboration 
opportunities among the student class.”

An opportunity to prepare and 
brush up on quantitative skills, 
communication expectations, and 
time management strategies.

“It helps cover the basics for incoming 
students and levels the playing field for those 
without a finance background. This makes it 
easier to cover more complex topics and 
successfully grasp concepts.”

“Review important concepts in 
analytics, statistics, and accounting. 
Not intended to teach these concepts 
but to renew and review these before 
starting a graduate program.”

It would fill in what is lacking but 
necessary in the typical applicant 
applying to our college and to 
increase the likelihood of success
in the program.

“Many prospective students shy away 
from the MBA due to the quantitative 
nature of some of the classes so it 
would be good for them to feel 
confident as they enter the program.”



Students can 
validate 
mastery 

throughout 
the courses

Bite-sized 
modules 
with short 
videos

Developed 
and reviewed 
by business 

school faculty

Self-paced 
lessons

Real-world 
business 
scenarios

Product Features

Content is 
accessible 

24/7



Introductory 
Video

A short video  by 
the subject 
matter expert 
outlining the 
course content 
and structure

Topic A

• Introductory Video
• Topic Pre-Test
• Lessons and 

Assignments
• Exercises to check 

for understanding
• Topic Quiz / 

Knowledge Check

• Repeats for each 
Topic

Practice Exam Final Exam

• 36-44 
questions

• Untimed
• 3 attempts
• No “passing” 

score

Overall Course Structure

• Full-length 
(36-44) 
questions) 
practice exam 
to let students 
confirm 
mastery

• Unlimited 
attempts



Subject Matter Expert walks student 
through the course outline and topic 
overview

Course and Topic 
Introductory Videos



Topic Pre-Test Gives Initial Feedback

Lets student know 
how much time 

they need to focus 
on this topic



Examples and Demonstrations
Each module 
provides a 

time 
estimate

Video 
Demonstrations



Exercises Let Students Apply Learnings



Frequent Checks for Understanding

Designed to give 
students feedback 

throughout the 
course



Explanations for 
Correct and Incorrect 
Answers
Each quiz lets you know the correct and 
incorrect answers so you can learn as you go

The explanation and understanding why an 
answer was right or wrong helps the student 
achieve mastery



Practice Final Exam

• 36-44 questions
• Provides answer 

explanations
• Unlimited attempts
• Lets student confirm 

course mastery or 
where to go back and 
focus



Untimed Final Exam with 3 Attempts

• 36 Questions
• After Each Attempt Student Sees:

• Number Correct
• Time Spent



School Receive Completion Data via Email
Performance: Final Exam Data



Retail Price:
$99 Per 
Course

$199 for 
the bundle 

Courses available individually or as bundle

$99$99 $99

$199 (Buy two courses and get one FREE!)

Bulk discounts are available



Questions?



GMACbusinessfundametnals@
gmac.com

Contact Us
gmac.com/businessfun

damentals

Candidate facing: 
Mba.com/businessfund

amentals

Learn More THANK
YOU

mailto:GMACbusinessfundametnals@gmac.com
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