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Compared to last year, candidates are more likely to research ROl and career
outcomes and less likely to seek out rankings and cost.

Candidates’ Most Researched Aspects of GME Programs, 2023 and 2024
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still, perceived quality and financial aspects are top factors in whether a candidate
decides to apply to a particular program.
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graduate business school (e.g., career services offered, job (e.g. financial costs,
(e.g. faculty, rankings, accreditation) placement opportunities) availability of scholarships)

Candidates are seeking formal information from specific school websites as well as
informal information from family, friends, and social media.
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