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Demand for MBA and Business Master’s Programs: Insights on Candidate Decision Making Supplemental Report, mba.com
Prospective Students Survey 2020 is a product of the Graduate Management Admission Council (GMAC), a global, mission-
driven association of 228 leading graduate business schools. Founded in 1953, we are actively committed to advancing the art and
science of admissions by convening and representing the industry and offering best-in-class products and services for schools and
students. GMAC owns and administers the Graduate Management Admission Test™ (GMAT™) exam, used by more than 7,000
graduate programs worldwide. Other GMAC assessments include the NMAT by GMAC™ exam, for entrance into graduate
management programs in India, South Africa, and the Philippines, and the Executive Assessment, specifically designed for
Executive MBA programs around the world. The Council is based in the United States with offices in the United Kingdom, India,
and China.
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Introduction

Nearly 10,000 mba.com registrants worldwide responded to

the mba.com Prospective Students Survey in 2019

Each month, the Graduate Management Admission Council
(GMAC) surveys a random sample of individuals who three
months prior registered on mba.com—the GMAC™ website for
prospective graduate business students. Their survey responses
provide an inside look into the decision-making process of
people currently considering applying to a graduate business
school program. The findings detailed in this supplemental
report are based on responses from a total of 9,840 individuals
surveyed between January and December 2019.

Survey respondents represent demand for various MBA and
business master’s program categories, including full-time
MBA, professional MBA, executive MBA, and business master’s
programs. Each program category contains specific program
types. For example, full-time MBA programs include full-time
one-year and full-time two-year MBA programs. Professional
MBA programs include part-time, flexible, and online MBA
programs. Business master’s programs include Master in
Management, Master of Finance, Master of Data Analytics, and
Master of Accounting, among others.

This report provides detailed breakdowns of 2019 candidate
survey responses by several variables of interest to school
professionals, including by program type, candidate country of
citizenship and residence, and candidate preferred study
destination.

About the Data

The results of this survey do not necessarily reflect a statistically
representative sample of the global prospective student
population. Rather, the results reflect responses from
prospective students who register on mba.com. Because of this
limitation, the results of this research study should not be used
to generalize about the global prospective student population,
but rather the mba.com registrant population.

Explore and Filter the Data for Yourself

An Interactive Data Research Tool accompanies the mba.com
Prospective Students Survey 2019. Available exclusively to
school professionals at GMAT™ score-accepting institutions,
the tool allows users to customize data searches by multiple
survey response variables, such as candidate segment,
citizenship/residence, gender, age, preferred program type, and
more. Access it with your gmac.com login at:

www.gmac.com/prospectivestudents.

Business School Participation in GMAC Research

GMAC Research offers graduate business schools' opportunities
to gather data and generate insights about the business school
pipeline.

Schools can sign up to participate in the GMAC Application
Trends Survey and Corporate Recruiters Survey on our survey

sign-up page:

www.gmac.com/surveysignup.
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Program Specific
-« Analyses

_This section features data by program type, including:
+ Candidate consideration and preference for the
program type
+ Candidate consideration of the program type by

demographics, including gender, age, world region of
residence, and undergraduate major

* First business school decision among candidates
considering the program type

» Top 5 triggers in decision to pursue graduate business
education




Program Specific Analyses

Full-Time One-Year MBA

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type E Male W 46% First ConS|ders g‘l:zg:late Business
§ Female I 42%
Before undergrad _ 13%
22 and under N 35% ’
23to 24 N 42% During undergrad [T 33%
(0]
440/0 g‘ 25t030 RN 53% After graduate degree, before _ 13%
. 31to 39 N 46% work 0
consider .
40 and older N 30% Within first year of work [ 7%
Africa [ 38% Within 2-5 years of work [ 24%
[ ifi P 600
Australia & Pacific Islands 60% After more than 5 years of work [ 10%
8 Canada N 53%
3 Central & South Asia [N 54% Top 5 Tri i Decision to P Graduat
@ ision r r
§ East & Southeast Asia I 42% op 5 Triggers in Decision to Pursue Graduate

Business Education
Eastern Europe [N 36%

Mexico, Caribbean, & LATAM [N 56%

prefer Middle East N 46%
United States I 42%

Western Europe I 37%

Always planned to pursue a graduate business education
Lacked skills to be competitive in job search

[V

J‘-U'

3

B S Business/Economics [N 40%

o iti i 0 Lacked specific knowledge

g = Humanities/Soc. Sci. [N 45% Zpedfic kno

5 STEM I 50% Graduate

Management

Had financial resources
to apply
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Program Specific Analyses

Full-Time Two-Year MBA

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type E Male W 49% First ConS|ders g‘l:zg:late Business
§ Female NN 43%
Before undergrad _ 15%
22 and under I 42% ’
23t024 N 49% During undergrad [ 36%
(O]
47%0 g 25t030 I 56% After graduate degree, before .
- 31to 39 I 36% work °
consider .
40 and older W 22% Within first year of work - 7%
Africa [ 39% Within 2-5 years of work [ 22%
) ) o
Australia & Pacific Islands [N 42% After more than 5 years of work [l 6%
g Canada [ 43%
3 Central & South Asia [ 62% Top 5 Tri in Decision to Pursue Graduate
D riggers in isi rsue Gradu
8 East & Southeast Asia [N 36% op ggers ecisio u

Business Education

Eastern Europe [ 30%
prefer Middle East N 41%
United States I 56°%
e 31%

Western Europe

é.é Business/Economics [N 43%
22 Humanities/Soc. Sci. [N 50%
g STEM I 52% Graduate

Management

Had financial resources
to apply
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Program Specific Analyses

Part-Time MBA

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type 5 Male T 20% First Consider Graduate Business
2 School
§ Female I 17%
Before undergrad 11%
22 and younger I 8% B
23to24 N 16% During undergrad [ 30%
(]
190/0 <CE1 25t030 NN 21% After graduate degree, before _ 129
. 31to39 N 29% work 0
consider .
40 and older NN 28% Within first year of work [ 7%
Africa I 18% Within 2-5 years of work [N 25%
) . o
Australia & Pacific Islands I 25% After more than 5 years of work [N 15%
g Canada N 42%
. 3 Central & South Asia [ 3% Top 5 Tri in Decision to P Graduate
? . op 5 Triggers in Decision to Pursue Gradu
(0] 0,
K] East & Southeast Asia [ 11% Business Education
o Eastern Europe [ 8%
prefer Middle East [N 17%
United States N 349% Lacked required skills to be competitive in job search
Western Europe I 10%
%
=)
BE Business/economics I 16%
22 Humanities/Soc. Sci. I 22%
2 STEM N 21% Graduate

Management
Received tuition assistance
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Program Specific Analyses

Flexible MBA

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type 5 Male W 14% First Consider Graduate Business
©
& Female I 17% School
Before undergrad [N 11%
0,
e e Duing undergrod I 33
0 0
16% - 25t030 N 16% After grad”as‘jo‘:fgree' before 159,
. 31to39 N 20%
consider 40 and older I 6% Within first year of work [ 8%
(o]
Within 2-5 years of work [N 22%

Africa [N 15%
Australia & Pacific Islands NN 21% After more than 5 years of work [N 14%

Canada [N 28%

i - 0,
Central & South Asfa 8% Top 5 Triggers in Decision to Pursue Graduate
East & Southeast Asia [ 11% Business Education

o Eastern Europe I 10%
prefer Middle East [N 12%
N 8%

Business/Economics [N 14%
Humanities/Soc. Sci. [N 20% Convenient time to go to school
STEM N 16%

Residence

Graduate
Management

Undergraduate
Major

Had financial resources
to apply
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Program Specific Analyses

Executive MBA

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type 5 Male W 16% First Consider Graduate Business
2 School
é Female I 11%
Before undergrad - 10%
22 and under B 6% ’
23t024 M 7% During undergrad [N 25%
(0]
140/0 g' 25t030 W 12% After graduate degree, before _ 13%
consider 31to39 N 30% work °
40 and older [N 40% Within first year of work [l 5%
Africa I 11% Within 2-5 years of work [N 21%
. . 0
Australia & Pacific Islands I 20% After more than 5 years of work [ 26%
' g Canada I 16%
3 Central & South Asia I 17% .
% East & Southeast Asia [ 9% Top 5 Triggers in Decision to Pursue Graduate
& ? Business Education

Eastern Europe [ 11%

prefer Middle East [ 14%
1%

Undergraduate
Major

Business/Economics [ 11%
Humanities/Soc. Sci. NN 16%
STEM N 18%
Had financial resources
to apply
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Program Specific Analyses

Online MBA

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for i . i
This Program Type Male NN 10% First ConsnderS El:zc(l)rate Business

Female I 11%

Before undergrad [N 11%
~ 22 and under I 5%

23to24 N 8% During undergrad [T 29%

Gender

)
1 10/0 <CP 25t030 W 10% After graduate degree, before _ 120
consider 31to39 I 18% work °
40 and older _ 29% Within first year of work - 7%
Africa I 10% Within 2-5 years of work [ 22%

Australia & Pacific Islands R 12%

Canada I 17%
Central & South Asia [ 3%

i i ision to Pur r
East & Southeast Asia Il 5% Top 5 Triggers in Decision to Pursue Graduate
Eastern Europe [ 5%

Business Education
()
3% Mexico, Caribbean, & LATAM [l 6%

prefer Middle East T 7%
I 5%
Business/Economics [ 9%
Humanities/Soc. Sci. [ 13%
ne e
Had financial resources to apply
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Major




Program Specific Analyses

Joint/Dual Degree Program (With an MBA)

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for i . i
This Program Type ks Male T 7% First Consider Graduate Business
c School
g Female [N 8%
O
Before undergrad 16%
. 22 and under [N 6% B 1%
23to24 N 7% During undergrad [ 36%
7%0 ) 25t0 30 I 8% At
< er graduate degree, before
consider 31t039 N 8% work B 1%
40 and older NN 6% Within first year of work [ 8%
Africa I 6% Within 2-5 years of work [N 20%

Australia & Pacific Islands [ 5%
Canada N 12%
Central & South Asia I 6%

iggers in Decision to Pur raduate
East & Southeast Asia [ 5% Top 5 Triggers ecision to Pursue Gra
Eastern Europe [ 5%

Business Education
()
2% Mexico, Caribbean, & LATAM I 6%

prefer Middle East [N 7%
N 3%

Business/Economics [N 6%

L . Lacked specific knowledge
Humanities/Soc. Sci. T 11%

STEM N 7%
Had financial resources
to apply
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Graduate
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Program Specific Analyses

Hybrid/Blended MBA Program

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type 5 Male TN 6% First Consider Graduate Business
©
é Female [N 8% School
Before undergrad - 11%
. 22 and under I 4% ’
23to24 N 6% During undergrad [N 31%
(O]
70/0 g 251030 [N 7% After graduate degree, before _ 14%
- 31to 39 I 10% work
consider °

40 and older NI 16% Within first year of work [ 7%

Africa I 7% Within 2-5 years of work [ 22%

) ) 0
Australia & Pacific Islands I 8% After more than 5 years of work [ 16%
Canada N 11%

Central & South Asia I 3% Tob 5 Tri in Decision to P Graduat
r r
East & Southeast Asia - 4% op riggers in pecision to Fursue aduate

Business Education
Eastern Europe I 5%

prefer Middle East W 4%
M 2%

—
Residence

é_‘g Business/Economics [N 7%
22 Humanities/Soc. Sci. N 8%
§ STEM N 7% Graduate

Management
Had financial resources to apply
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Program Specific Analyses

Master of Finance

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type 5 Male I 24% First Consider Graduate Business
= 0 School
8 Female N 20%
Before undergrad [N 21%
22 and under [N 34%
23to24 N 27% During undergrad [ 43%
220/0 §1 25t0 30 N 16% After graduats:ofsgree, before . 2o
consider 31to39 M 12%
40 and older I 11% Within first year of work [l 7%
Africa I 7% Within 2-5 years of work [ 13%
Australia & Pacific Islands [N 15% After more than 5 years of work [l 4%
§ Canada N 14%
= Central & South Asia [N 21% Top 5 Triggers in Decision to Pursue Graduate
() - -
2 East & Southeast Asia [N 29% Business Education

Eastern Europe [N 34%
Mexico. Caribbean. & LATAM _ 20% Always planned to pursue a graduate business education
7 7 (0]
prefer e s _ " _
. Lacked skills to be competitive in job search
United States [N 15%
e _ o _
Convenient time

[0}

-

S

3 i ics I 307

3 _§‘ Business/Economics 30% e G

o2 Humanities/Soc. Sci. [N 13% job

° 0 Graduate

S STEM _ 14% Had financial resources Management

to apply
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Program Specific Analyses

Master of Data Analytics

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type E Male I 18% First Consider Graduate Business
e School
8 Female NN 19%
Before undergrad [ 16%
22 and under Y 23%
Bto24 I 21% During undergrad NI 39%
(0]
L BW
190/0 2 25 to 30 17% After graduats:ofsgree, before 2%
consider 31to 39 N 14%
40 and older I 14% Within first year of work [l 8%
Within 2-5 years of work _ 17%
Africa I 18% T yEsm e ’
Australia & Pacific Islands [N 15% After more than 5 years of work [l 8%
§ Canada N 15%
. S Central & South Asia  [INNEGEGEEEEN 22% Top 5 Triggers in Decision to Pursue Graduate
(D) - -
o East & Southeast Asia  [INEGENEN 26% Business Education

Eastern Europe [N 21%
5 0/0 Mexico. Caribbean. & LATAM _ 199% Always planned to pursue a graduate business education
4 14 (0]
prefer Middle East I 16%
United States _ 16% Lacked skills to be competitive in job search
(9}
Convenient time to go to school

(0]

)

3

E i jcs I 200

8 .§ Business/Economics 20% e P e

o2 Humanities/Soc. Sci.  [INEGE 14% Job

2 I 200 Fraduate

S STEM 20% Had financial resources Management

to apply
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Program Specific Analyses

Master of International Management

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for i . i
This Program Type k3 Male TN 12% First Consider Graduate Business
e School
8 Female N 15%
Before undergrad [ 21%
22 and under [N 20%
2t024 N 17% During undergred | <22
130/0 §1 25to 30 I 9% After graduatveofsgree, before .
consider 31to39 M 7%
40 and older I 8% Within first year of work [l 6%
Affic I 15% Within 2-5 years of work [ 12%
Australia & Pacific Islands [ 9% After more than 5 years of work [l 5%
§ Canada I 5%
' ] Central & South Asia NG 17% Top 5 Triggers in Decision to Pursue Graduate
(%] - -
2 East & Southeast Asia [N 13% Business Education

30/, Eastern Europe  [INENIN 23%
0 Mexico. Caribbean, & LATAM _ 12% Always planned to pursue a graduate business education
prefer Middle East [N 11%
United States - 49 Lacked skills to be competitive in job search
0
Western Europe NN 25% _
Convenient time

(O]
-+
3
. . .
s Business/Economics [N 14% Lacked knowledge
gg Humanities/Soc. Sci. NG 15% to do job
E STEM _ 10% LELRLENTE] Graduate
= resources Management

to apply
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Program Specific Analyses

Master of Management

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for i . i
This Program Type 5 Male T 13% First Consider Graduate Business
©
g Female I 16% School
Before undergrad [ 21%
22 and under N 22%
23t024 N 20% During undergrad - I 2%
150/0 §1 25t0 30 I 9% After graduate degree, before I 5%
consider 31to39 M 9% work
40 and older I 11% Within first year of work [l 8%

Within 2-5 years of work - 11%
Africa [N 16% y ’

Australia & Pacific Islands [N 15% After more than 5 years of work [l 5%
§ Canada N 11%
. S Central & South Asia [ 14% Top 5 Triggers in Decision to Pursue Graduate
g East & Southeast Asia [N 17% Business Education

Eastern Europe [N 28%
40/0 Mexico. Caribbean. & LATAM _ 149% Always planned to pursue a graduate business education
4 7 (o]
prefer Middle East [ 12%
United States - 59 Lacked skills to be competitive in job search
0
. _ o _
Convenient time to go to school

[0)

-

3

T = Business/Economics N 17%

© % m i Lacked knowledge to do my job

=2 Humanities/Soc. Sci. NN 16%

2 STEM I 11% Had financial Graduate

S resources Management

to apply
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Program Specific Analyses

Master of Marketing

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for i . i
This Program Type o Male TN 13% First ConS|ders g‘;zgrate Business
§ Female I 16%
Before undergrad [ 18%
22 and under N 22%
23t024 I 20% During undergrad - I 0%
1 10/0 §1 25t0 30 I 9% After graduatveo?:gree, before .
consider 31t039 M 9%
40 and older I 11% Within first year of work [l 8%
Within 2-5 years of work 15%
Africa [ 16% thin 2-5 years of work N 15%
Australia & Pacific Islands [N 15% After more than 5 years of work [l 6%
°:d Canada I 11%
' 3 Central & South Asia [ 14% Top 5 Triggers in Decision to Pursue Graduate
(9] - -
2 East & Southeast Asia [N 17% Business Education

Eastern Europe [N 28%
3 0/0 Mexico. Caribbean. & LATAM _ 149% Always planned to pursue a graduate business education
4 7 (o]
prefer Middle East [ 12%
United States - 59 Lacked skills to be competitive in job search
0
. _ o _
Convenient time to go to school

()]

-

3

o5 Business/Economics N 17%

ey m i Lacked knowledge to do my job
22 Humanities/Soc. Sci. N 16%

©

o

S

Parents suggested I apply Management
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Program Specific Analyses

Master of Accounting

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type 5 Male I 7% First Consider Graduate Business
e School
8 Female [N 8%
. Before undergrad [ 18%
22 and under N 11%
Bto24 I 7% During undergrad | 6%
70/0 §1 25to 30 I 5% After graduatveofsgree, before I 5%
consider 31t039 N 6%
40 and older I 9% Within first year of work [l 6%
Within 2-5 years of work - 10%
Africa I 10% ! i
Australia & Pacific Islands [N 6% After more than 5 years of work [l 7%
°:d Canada I 4%
| S Central & South Asia [ 4% Top 5 Triggers in Decision to Pursue Graduate
(9] - -
2 East & Southeast Asia [N 10% Business Education
o Eastern Europe [N 9%
Al lanned t duate busi ducati
3 /o Mexicol Caribbean, & I_ATAM - 20/0 'ways planne: O pursue a graduate business eaucation
prefer Middle East [N 5%
Lacked skills to be competitive in job search
United States [N 10%
) Convenient time to go to school
©
=)
5 [ ics I 110
8 5 Business/Economics 11% i Fnancial resonrees
gg Humanities/Soc. Sci. [ 4% to apply
o Graduate
o

Management

STEM I 3% Lacked knowledge
to do job
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Program Specific Analyses

Master of Information Technology

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for i . i
This Program Type k3 Male I 11% First Consider Graduate Business
= 0 School
8 Female N 12%
Before undergrad [ 17%
22 and under [N 14%
23t024 N 13% During undergrad NN 0%
1 10/0 §1 25to 30 N 9% After graduats:ofsgree, before T R
consider 31to 39 N 9%
40 and older I 12% Within first year of work [l 8%
Africa I 1% Wwithin 2-5 years of work [ 16%
Australia & Pacific Islands  [INEGEGG_—_— 13% After more than 5 years of work [l 7%
§ Canada N 7%
' S Central & South Asia [N 13% Top 5 Triggers in Decision to Pursue Graduate
(] - -
2 East & Southeast Asia [N % Business Education

20, Eastern Europe [N 11%
(1) Mexico. Caribbean. & LATAM _ 9% Always planned to pursue a graduate business education
Lacked skills to be competitive in job search
United States [ 7%
Convenient time to go to school

(0]

-

3

= [ ics [N 120

85 Business/Economics 12% Lacked knowledge

=) 2 Humanities/Soc. Sci. [N 8% to do job

2 I 149 Fraduate
to apply

20 mba.com Prospective Students Survey 2020



Program Specific Analyses

Master of Project Management

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type g Male I 10% First Consider Graduate Business
< School
8 Female N 12%
Before undergrad [ 15%
22 and under N 11%
Bto24 N 11% During undergrad N 34%
1 10/0 §~. 25t0 30 N 10% After graduats:ofsgree, before s
. 31t039 N 10%
CO“Slder 40 and older Y 11% Within first year of work [ 8%
_ Within 2-5 years of work [N 19%
Africa [N 17%
Australia & Pacific Islands [N 7% After more than 5 years of work [ 8%
g Canada I 7%
, 3 Central & South Asia NN 13% Top 5 Triggers in Decision to Pursue Graduate
() - -
o East & Southeast Asia [N 12% Business Education

Eastern Europe [N 16%
1 0/0 Mexico. Caribbean. & LATAM _ 13% Always planned to pursue a graduate business education
7 14 0
prefer Middle East NG 16%
United States _ 6% Lacked skills to be competitive in job search
0
Lacked knowledge to do my job

(0]

-

3

T 5 Business/Economics [ 9%

5% » . Convenient time to go to school

2  Humanities/Soc. Sci. NN 12%

E I 12 praduate

S STEM 12% Had financial resources Management

to apply
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Program Specific Analyses

Master of Entrepreneurship

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type 5 Male N 10% First Consider Graduate Business
e School
8 Female N 11%
~ Before undergrad [ 16%
22 and under N 12%
23t024 I 12% During undergrad [N 35%
10% §1 25to 30 I 9% After gradua\tl(:ocglfgree, before = B
40 and older I 10% Within first year of work [l 8%
Within 2-5 years of work _ 17%
Africa NN 18% y ’
Australia & Pacific Islands [N 11% After more than 5 years of work [ 9%
§ Canada I 5%
, S Central & South Asia [N 14% Top 5 Triggers in Decision to Pursue Graduate
() - -
e East & Southeast Asia NG 11% Business Education
Eastern Europe [N 17%
1 0/0 . . Always planned to pursue a graduate business education
Mexico, Caribbean, & LATAM [N 12%
prefer Middle East _ 11% Lacked sl_(ill_s to be competitive
United States [ 5% i 2
Western Europe [ 10% L
) Convenient time to go to school
©
> . .
B Business/Economics [N 10% Lacked knowledge to do
o2 Humanities/Soc. Sci. [N 12% job
=) . Graduate
I 100 Had financial
= STEM 10% ecources Management

to apply
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Program Specific Analyses

Master of Supply Chain Management

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type g Male TN 3% First Consider Graduate Business
e School
8 Female [N 8%
‘ Before undergrad [ 13%
22 and under N 8%
Bto24 I 9% During undergrad | 36%
80/0 §1 25to 30 N 3% After graduaf:ocglfgree, before I
consider 31to39 N 3%
40 and older I 10% Within first year of work [ 10%
) Within 2-5 years of work [N 18%
Africa [N 11%
Australia & Pacific Islands [INEGGEN 7% After more than 5 years of work [ 10%
8 Canada N 5%
, < Central & South Asia NG 13% Top 5 Triggers in Decision to Pursue Graduate
() - -
K] East & Southeast Asia [N 9% Business Education

Eastern Europe [N 8%
1 0/0 Mexico. Caribbean. & LATAM _ 8% Always planned to pursue a graduate business education
7 7 (o]
. Lacked skills to be competitive in job search
United States [ 6%
Lacked knowledge to do my job

[0}

)

S

T 5 Business/Economics [N 8%

oy . ) Convenient time to go to school

o2 Humanities/Soc. Sci. [N 7%

B STEM I 10% — Graduate

> resources Management

to apply
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Program Specific Analyses

Master of Human Resources

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type

and Preference for . . .

This Program Type 5 Male T 5% First Consider Graduate Business
= School
8 Female [N 9%

. Before undergrad [ 14%
22 and under N 8%
231024 I 8% During undergrad NS s
70 /0 § 25t0 30 I 6% After graduatveofsgree, before %
. 31to39 N 6%
consider _
40 and older I 8% Within first year of work [ 10%
Within 2-5 years of work _ 13%
Africa I 14% ’
Australia & Pacific Islands I 5% After more than 5 years of work [ 9%
§ Canada I 4%
, S Central & South Asia [N 10% Top 5 Triggers in Decision to Pursue Graduate

() - -
S East & Southeast Asia [N 3% Business Education

Eastern Europe [N 8%
1 0/0 Mexi Caribb & LATAM 49, Always planned to pursue a graduate business education
exico, Caribbean, - 0
prefer Middle East [N 5% : o
United States 49 Lacked skills to be competitive in job search
- 0
Convenient time to go to school

()

)

S

T = i i 0,

85 Business/Economics [ 6% Lacked knowledge to do my

2= Humanities/Soc. Sci. NN 11% job

o

c STEM I 5% Had financial Graduate

) Fesources Management

to appl
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Program Specific Analyses

Master of Engineering Management

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for i . i
This Program Type 3 Male NN 7% First ConSIderSE;zgtlate Business
§ Female I 4%
. Before undergrad [ 14%
22 and under [N 6%
23 t024 I 7% During undergrad | 36%
60/0 §1 25to 30 I 5% After graduatveofsgree, before s
consider 31to39 M 4%
40 and older N 6% Within first year of work [ 9%
within 2-5 years of work [N 13
Africa [N 6% Fn e yesm erer °
Australia & Pacific Islands [ 5% After more than 5 years of work [ 9%
8 Canada WM 3%
, S Central & South Asia [N 10% Top 5 Triggers in Decision to Pursue Graduate
(D) - -
K East & Southeast Asia [ 4% Business Education

o Eastern Europe [ 5%
I I d d busi d i
1 /0 Mexico, Caribbean, & LATAM _ 7% Always planned to pursue a graduate business education
United States [ 4% search
Convenient time

(0]
-
3
. . 0
8 5 Business/Economics Tl 2% T
gg Humanities/Soc. Sci. [l 2% job
= STEM [N 13% Had financial Graduate
> resources Management

to apply
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Program Specific Analyses

Master of Real Estate Management

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for i . i
This Program Type k3 Male T 4% First ConS|ders g‘;zgrate Business
é Female N 3%
. Before undergrad [ 15%
22 and under N 5%
Bto24 N 4% During undergrad N +1%
40/0 §1 25t0 30 I 3% After graduate degree, before I 5%
consider 31t039 WM 2% work
40 and older N 4% Within first year of work [ 9%
R — Wwithin 2-5 years of work [ 14%
(o]
Australia & Pacific Islands Il 1% After more than 5 years of work [l 8%
8 Canada N 4%
= . . . .
3 Central & South Asia [N 4% Top 5 Triggers in Decision to Pursue Graduate
() - -
K] East & Southeast Asia [N 4% Business Education

0% Eastern Europe [N 4%
(1) Mexico. Caribbean. & LATAM _ 3% Always planned to pursue a graduate business education
. Lacked skills to be competitive in job search
United States [ 3%
Convenient time to go to school

[0}
-
3
o5 Business/Economics [ 4%
ey . . Lacked knowledge to do my job
o2 Humanities/Soc. Sci. [N 5%
° Graduate
TEM 9
apply
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Program Specific Analyses

Master of Taxation

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type 5 Male TN 3% First ConS|ders g‘;zgrate Business
é Female I 3%
. Before undergrad [ 16%
22 and under I 4%
23t024 I 3% During undergrad [ 48%
30/0 §1 25t0 30 I 2% After graduatveofsgree, before %
consider 31to39 N 3%
40 and older I 3% Within first year of work [l 9%
Within 2-5 years of work 9%
Africa I 6% thin 25 years of work [ %
Australia & Pacific Islands [INEEGE_ 5% After more than 5 years of work [l 5%
§ Canada M 1%
S Central & South Asia [N 3% Top 5 Triggers in Decision to Pursue Graduate
(D) - -
K East & Southeast Asia [ 3% Business Education
Eastern Europe [ 3%
00/0 Mexico. Caribbean. & LATAM - 1% Always planned to pursue a graduate business education
. Lacked skills to be competitive in job search
United States I 3%
) Convenient time to go to school
©
S Business/Economics I 4%
= Lacked knowledge to do job
gg Humanities/Soc. Sci. I 3%
2
>

STEM B 2% Graduate
A professor suggested I apply| Management
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Program Specific Analyses

Master of Health Administration

Percentage of Candidates Considering This Candidates Considering This
Candidate Consideration Program Type by Demographic Group Program Type
and Preference for . . .
This Program Type E Male T 2% First Consider Graduate Business
= School
8 Female NN 4%
. Before undergrad [ 12%
22 and under N 3%
Bto24 N 3% During undergrad [N 32%
30/0 §1 25to 30 N 3% After graduatveofsgree, before I s
. 31to 39 [N 3%
consider 40 and older N 4% Within first year of work [ 7%
) Within 2-5 years of work [N 22%
Africa NN 4%
Australia & Pacific Islands [l 1% After more than 5 years of work [ 9%
g Canada [N 4%
3 Central & South Asia [N 3% Top 5 Triggers in Decision to Pursue Graduate
(D) - -
2 East & Southeast Asia [ 2% Business Education
o Eastern Europe [N 3%
1 lanned duate busi ducati
0 /o Mexico, Caribbean, & LATAM - 1% Always planned to pursue a graduate business education
prefer Middle East I 1%
. Lacked skills to be competitive in job search
United States [N 4%
) Convenient time to go to school
©
§ 5 Business/Economics [N 2%
5% . X Lacked knowledge to do my job
o2 Humanities/Soc. Sci. NG 3%
E — Graduate
S STEM 40/0 Had financial Management

resources to apply
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Candidate Profiles by
Citizenship

This section features data by candidate country of
citizenship, including;:

Program considerations
Top 10 program types considered
Top program types preferred

Application plans by relative location

Application plans by program world region

Preferred study destination by program country




Candidate Profiles by Citizenship

Australia

Program Considerations

MBA Business
program Both ":?,St;rni
typesonly 39y t5peg only

46%
15%

Application Plans by
Relative Location

64%

37%

18%

5%
[

Local Regional National Int'l

Top 10 Program Types Considered

Full-time one-year MBA I 60%
Full-time two-year MBA I 37%
Executive MBA T 27%
Part-time MBA T 23%
Flexible MBA [ 19%
Master of finance [ 19%
Master of data analytics Il 18%
Master of management [l 17%
Master of business info. tech Il 15%
Master of intl management Bl 13%

Application Plans by
Program World Region

Aus/Pl N 52%
W. Europe [ 47%
United States NN 46%
E&SEAsia M 15%
Canada M 7%
E. Europe W 5%
c&sSasia I 4%
Middle East 0%
Africa 0%
LATAM 0%

Top Program Types Preferred*

Full-time one-year MBA _ 33%
Full-time two-year MBA - 17%

Master of finance - 7%
Executive MBA [ 5%

Flexible MBA [ 5%

Preferred Study Destination
by Program Country*

Australia - 38%

United States 32%

United Kingdom 15%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Brazil

Program Considerations

MBA Business
program Both master’s

48% 43% types only
9%

Application Plans by
Relative Location

92%

13%
° 3% 6%
Bl . -

Local Regional National Int'l

Top 10 Program Types Considered

Full-time one-year MBA I 63%
Full-time two-year MBA I 54%
Flexible MBA [ 27%

Executive MBA T 20%
Part-time MBA [ 20%
Master of data analytics Il 20%
Master of management [l 20%
Master of project management Il 17%
Master of finance Il 16%
Master of entrepreneurship [l 13%

Application Plans by
Program World Region

United States [N 66%
W. Europe [N 48%
E. Europe [ 24%
Canada I 23%
LATAM I 13%
Aus/PI I 12%
E&SEAsia M 6%
Africa | 2%
C&ShAsia | 2%
Middle East | 1%

Top Program Types Preferred*

Full-time one-year MBA _ 31%
Full-time two-year MBA _ 23%

Flexible MBA [ 7%
Master of marketing . 5%

Master of finance . 5%

Preferred Study Destination
by Program Country*

United States _ 46%
Brazil . 10%
United Kingdom . 8%
Canada . 8%
France I 6%

Netherlands I 5%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Canada

Program Considerations

MBA Business
program Both n:—(a)St;rni
typesonly 4204 t5pe2 only

47%
9%

Application Plans by
Relative Location

55%

39%

28%
23% I

Local Regional National Int'l

Top 10 Program Types Considered Top Program Types Preferred*
Full-time one-year MBA I 51%
Full-time two-year MBA I 42% Part-time MBA - 13%
Part-time MBA 42%
B 2% Flexible MBA [ 8%
Flexible MBA T 27%
Online MBA 1 18% Executive MBA . 6%
Executive MBA I 16%
Master of data analytics [l 15% Master of data analytics . 5%
Master of finance B 15%
Master of finance . 5%

Hybrid MBA program [ 11%

Master of management [ 10%

Application Plans by Preferred Study Destination
Program World Region by Program Country*

Canada NN 85%
United States [N 33%
W. Europe [ 23% Canada
E. Europe M 6%
Aus/PI B 5%
E&SEAsia I 3%
Cc&Sasia | 2%
Middle East | 1%
Africa | 1%
LATAM | 1%

69%

United States 18%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

China

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*

Master of finance [N 39%
Master of finance |G 28%
Full-time one-year MBA N 299, °

; Master of data analytics [ 27% Full-ime one-year MBA [ 13%
MBA E:'Iasslgeers,z Master of marketing [N 23% Master of marketing [l 9%
progran‘ll Both program Full-time two-year MBA [ 22% Master of data analytics [l 8%
types only 3304, es onl Master of business info. tech [N 22%
16% typ y Full-time two-year MBA [l 8%
(] o Master of management [ 19%
52% Master of accounting [l 6%
Master of accounting [ 17% g 0
Master of intl management [ 15% Master of management . 5%
Master of project management [l 13%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
W. Europe NN 53% United States [ 28%
United States NN 47%
81% united kingdom [l 20°
E&SEAsia [N 31% e Hnacem 20%
Canada [ 17% Hong kong [l 11%
E. Europe M 13% Singapore . 9%
Aus/PI M 11%
19%
12% 12% ’ casasia B 5% France [l 8%
m = B Midde Esst | 1% chns I 6%
Local  Regional National  Intl Africa | 1% Canada [ 5%
LATAM | 1% Graduate

Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

France

Program Considerations

MBA Business
program Both master’s

329, 38% types only
30%

Application Plans by
Relative Location

77%

24%

14%
m B

Local Regional National Int'l

19%

Top 10 Program Types Considered

Full-tme one-year MBA I 44%

Full-time two-year MBA I 29%
Master of finance [ 26%
Master of management [N 25%
Master of intl management [ 20%
Executive MBA [N 16%
Master of project management [ 13%
Part-time MBA I 12%
Master of data analytics [ 12%
Master of marketing I 12%

Application Plans by
Program World Region

W. Europe [N 71%
United States IR 36%
E. Europe [ 18%
Canada M 16%
E&SEAsia [l 14%
C&SAsia M 8%
Aus/PI Ml 6%
Middle East [l 5%
LATAM I 3%
Africa | 2%

Top Program Types Preferred*

Full-time one-year MBA _ 28%
Master of management - 13%
Master of finance - 12%

Full-time two-year MBA - 10%

Master of int'l management - 8%

Preferred Study Destination
by Program Country*

France - 42%
United States - 21%

United Kingdom l 10%

Spain I 6%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Germany

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Master of management [ 42%
Full-time one-year MBA I 35% Master of finance _ 21%
Master of intl management [N 35% )
. Master of Finance _ 21%
MBA ousiness Fulktime two-year MBA I 33%
program program Master of finance [ 33% Master of management - 17%
types only Master of Iyti 0
o types only aster of data analytics I 19% Full-time one-year MBA - 16%
17% 44% Master of entrepreneurship [ 14%
Master of business info. tech I 13% Master of int'l management - 11%
Part-time MBA N 12% .
Master of marketing [ 12% Full-time two-year MBA . 5%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
. ]
United States [ 28%
E&SEAsia [ 7% United Kingdom - 15%
E. Europe M 6%
Aus/PI B 5% United States . 10%
s 1% o Canada W 4%
. Middle East | 3% Netherlands l 8%
- . C&Shsia | 2%
Local Regional National  Intl Africa | 1% France I 6%
LATAM 0% Graduate

Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

India

Program Considerations

MBA Business

program Both g:—zsgt;rni

ty;;e4so</3n|y 54%  types only
(1] 119%

Application Plans by
Relative Location

89%

39%

9% 9%
[ [
Local Regional National Int'l

Top 10 Program Types Considered

Full-time two-year MBA I 63%
Full-time one-year MBA I 57%
Master of data analytics [ 23%
Master of finance M 21%
One-year PGP program [l 19%
Master of intl management [l 18%
Executive MBA [l 17%
Master of marketing [l 15%
Two-year PGP program [l 15%
Master of management Bl 14%

Application Plans by
Program World Region

United States [N 63%
W. Europe [N 56%
Canada NN 49%
E. Europe [N 32%
E&SEAsia [N 27%

Aus/PT [ 27%
C&SAsia I 25%
Middle East B 4%

LATAM [ 3%

Africa 0%

Top Program Types Preferred*

Full-time two-year MBA _ 29%
Full-time one-year MBA _ 25%

Master of finance . 6%
One-year PGP program . 5%

Executive MBA . 5%

Preferred Study Destination
by Program Country*

United States - 38%
India - 19%
Canada . 14%

France l 8%

United Kingdom I 7%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Italy

Program Considerations

MBA Business
program Both ;?—?)Sgtlzlrni
typesonly ' 2gey types only

26%
47%

Application Plans by
Relative Location

84%

28%
0,
15% 9%

Local Regional National Int'l

Top 10 Program Types Considered Top Program Types Preferred*
Master of finance NN 36%
-+ - 0
Full-time one-year MBA [N 29% Full-time one-year MBA [N 22%

Full-time two-year MBA N 28% Master of finance [N 21%
Master of management NN 27% Master of int'l management - 12%
Master of intl management [ 24%
Master of data analytics [ 19%
Executive MBA [ 9% Master of management - 6%
Master of marketing [ 9% Master of data analytics [l 5%
Master of entrepreneurship [ 9%
Master of business info. tech [l 9%

Full-time two-year MBA [ 10%

Application Plans by Preferred Study Destination
Program World Region by Program Country*
W. Europe NG 36% ialy [ 26%

United States [N 34%
E. Europe I 12%
Canada I 9% United States - 14%
E&SEAsia Ml 9%
Aus/PI B 5%
c&sasia I 3%
LATAM | 2% Netherlands [Jl| 8%
Africa | 1%
Middle East | 1%

United Kingdom [l 16%

spain ] 8%
France . 8%

Switzerland I 5%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Netherlands

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*

Full-time one-year MBA I 29%
Master of management [N 28%
Master of marketing [ 26%

Master of marketing [ 15%
Master of management [ 13%

MBA Busines:,s Master of business info. tech I 25% Full-time one-year MBA [ 13%
program Both master’s Master of data analytics | 24% Master of bus. info. technology I 9%
tYF;.ezso(/)omy 31% ts;zgrca)my Master of intl management [N 22% Master of int| management [l 9%
57% Master of finance [ 16% Master of finance [ 9%
Full-time two-year MBA [N 15% Master of data analytics [l 6%
Executive MBA I 10% Full-time two-year MBA Tl 6%

Master of entrepreneurship [l 10% Master of supply chain management [l 5%

Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
W. Europe NI 7%
51% United States [ 17% Netherlands _ 61%
E&SEAsia [l 11%
37% o
Canada M 8% United Kingdom I 8%
25% Aus/PT M 7%
17% E. Europe M 5%
) Singapore I 5%
. casasa I 3%
Middle East I 3%
Local Regional National Intl Africa 0% France I5%

LATAM 0% Graduate
Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Nigeria

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Full-time one-year MBA I 43%
Full-time two-year MBA [N 32% Full-time one-year MBA - 22%
; Master of human resource [ 25%
MBA Business Master of fi 22
program master’s aster of finance 0 Full-time two-year MBA - 12%
types onIy Both program Master of entrepreneurship [ 22%
599/ Master of data analytics I 21%
20% types only v ? Master of human resource . 9%
21% Master of business info. tech [ 19%
Master of intl management [ 18%
Master of project management [ 18% Master of finance . 7%

Master of management [ 15%

Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
United States I 65%
0,
88% Canade I 62 Conada - 36%

W. Europe [N 39%

Africa _ 250/0 United States - 320/0

E. Europe [ 20%

Aus/PI [ 18% Nigeria I 9%

15% 11% 15% C&SAsia M 7%

- [ | - E&SEAsia M 6%

Local Regional National  Intl LATAM B 5% United Kingdom I 9%

Middle East [l 4% Graduate
Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Singapore

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*

Full-time one-year MBA I 59%

Full-time one-year MBA Y 369
Full-time two-year MBA [ 399% Y 36%

Part-time MBA [ 30% Full-time two-year MBA I 12%
MBA E:'Iasslgeers,z Master of data analytics [ 23% Master of finance I 8%
program Both Flexible MBA [ 19% Part-time MBA [ 8%
ty es onl program
p Y 45% types only Master of finance [l 16% Executive MBA Il 6%
o .
42% 13% Executive MBA [l 16% Master of business info. tech. [l 5%
Master of business info. tech [l 13% Master of data analytics [l 5%
Master of management 9
o B 10% Flexible MBA [l 5%
Master of marketing [l 6%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
United States NN 53%
70% E&SEAsia NG 52% Singapore - 41%
W. Europe [N 42%
47% Canada [ 18%
Aus/Pl [ 16% United States - 30%
C&SAsia M 15%

14%
11% 0 E. Europe M 7%

m B LATAM | 1%

Int'l Middle East 0%

United Kingdom 11%

Local Regional National

Africa 0% Graduate
Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

South Africa

Program Considerations

Top 10 Program Types Considered

Part-time MBA [N 43%

Full-time one-year MBA I 36%
Full-time two-year MBA [N 31%

Top Program Types Preferred*

Part-time MBA _ 23%

MBA i .
Pl E:Jasslgeef,z Executive MBA [ 18% Full-time one-year MBA - 19%
types only Both program Flexivle MBA NN 17°% Full-time two-year MBA - 17%
45% 47% types only Master of finance I 17%
8% Master of entrepreneurship [ 17% Executive MBA . 7%

Application Plans by
Relative Location

60%

36%

21%
10%

Local Regional National Int'l

Master of intl management [ 14%
Online MBA I 13%
Master of management [l 12%

Application Plans by
Program World Region

Africa [N 53%
W. Europe [ 42%
United States [N 42%
E. Europe M 16%
Canada M 14%
Aus/PI Ml 9%
Middle East [l 5%
E&SEAsia l 5%
C&SAsia | 2%
LATAM 0%

Master of finance . 6%

Preferred Study Destination
by Program Country*

South Africa _ 39%
United States - 25%
United Kingdom . 9%
Netherlands l 7%
Germany I 5%

Canada I 5%

Graduate
Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Spain

Program Considerations

MBA Business
program master’s
types only Both program
390  31%  typesonly
30%

Application Plans by
Relative Location

83%

23%
15%

5%
N .

Local Regional National Int'l

Top 10 Program Types Considered

Full-time one-year MBA I 48%
Full-time two-year MBA I 31%
Master of finance I 29%
Master of management [ 23%
Executive MBA [ 19%
Master of intl management [l 19%
Master of data analytics [l 13%
Part-time MBA [ 10%
Master of marketing Bl 9%
Flexible MBA [ 7%

Application Plans by
Program World Region

W. Europe NN 78%
United States N 45%
E. Europe [ 19%
E&SEAsia [l 9%
Canada M 8%
Aus/PI W 4%
LATAM | 1%
C&SAsia | 1%
Middle East | 1%
Africa 0%

Top Program Types Preferred*

Full-time one-year MBA _ 21%
Full-time two-year MBA _ 20%
Master of finance - 19%

Executive MBA - 10%

Master of data analytics . 6%

Master of management . 6%

Preferred Study Destination
by Program Country*

United States - 25%
Spain - 21%
France - 15%

United Kingdom . 14%

Netherlands I 5%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Switzerland

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*

Full-time one-year MBA [N 38%
Full-time one-year MBA _ 26%
Master of finance [N 32%

Master of intl management [ 30%  Master of int'l management - 15%

MBA Busmes:s Master of management [N 28%
program master’s btime VBA 239 Master of management [N 13%
ull-time two-year ] o
es onl program
typ300/ / 28% types only Executive MBA [N 15% Master of finance [N 13%
o . .
42% Master of business info. tech [ 13% Executive MBA - 9%
Master of data analytics I 11%
Flexible MBA I 8% Full-time two-year MBA - 6%
Master of supply chain management [l 8%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
W. Europe N0 1 %
United States [ 30% Switzerland - 26%
0,
77% E&SEAsia [ 13%
Canada M 6% United Kingdom - 22%
c&SAsia I 4%
170, 170, Aus/PI W 4% France . 130,
0 11% ° Africa | 2% ’
- B - Middle East | 2%
Local Regional National Intl E. Europe | 2% United States . 13%
LATAM 0% Graduate

Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

United Kingdom

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Full-time one-year MBA [ 52%
Full-time one-year MBA _ 30%
Full-time two-year MBA [N 37%
_ Master of finance [N 29% Full-time two-year MBA [N 15%
MBA Business
rogram master’s Master of maragement NI 17% Master of finance - [N 15%
prog Both Master of intl management [l 14%
types only program ) Master of management [l 6%
40% 30% types only Executive MBA I 14%
0 299, Part-time MBA I 14% Master of int'l management . 5%
i 0,
Master of data analytics [l 12% Master of data analytics . 5%
Flexible MBA Il 12%
Master of business info. tech Bl 8% Executive MBA . 5%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
W. Europe 78% United Kingdom 42%
69% United States [N 45%
Canada WM 10%
E&SEAsia M 8% United States - 27%
30% . E. Europe M 5%
18% 23% c&SAsia I 4% France . 12%
. Aus/PI I 4%
. Africa | 3%
. . o Canada I 4%
Local  Regional National  Int LATAM | 1%

Middle East | 1% Graduate
Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

United States

Program Considerations

MBA Business
program ' g master’s
types only program
47% 43% types only
10%

Application Plans by
Relative Location

51% 48%

31%
190/0

Local Regional National Int'l

Top 10 Program Types Considered Top Program Types Preferred*

Full-time two-year MBA I 56%
Full-time two-year MBA _ 30%
Full-time one-year MBA I 41% y °

Part-time MBA [N 32% Full-time one-year MBA - 16%
Flexible MBA N 25%

-ti 0
Online MBA [ 20% Part-time MBA - 9%

Master of finance I 16% Master of accounting . 6%
Executive MBA [ 16%
Master of data analytics [l 16% Online MBA . 6%

Hybrid MBA program Il 12%

Flexible MBA [l 5%
Joint/dual degree program [l 11%

Application Plans by Preferred Study Destination
Program World Region by Program Country*
i |
United States 93% United States - 90%

W. Europe [l 17%
Canada B 5%
Aus/PI I 3%

E. Europe | 3%

E&SEAsia | 3%
LATAM | 1%

Africa | 1%

C&SAsia | 1%

Middle East 0%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by
Residence

This section features data by candidate country of
residence, including;:

Program considerations
Top 10 program types considered
Top program types preferred

Application plans by relative location

Application plans by program world region

Preferred study destination by program country




Candidate Profiles by Residence

Australia

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*

Full-time one-year MBA [N 63% Full-time one-year MBA _ 38%

Full-time two-year MBA I 43%

_ Part-time MBA [ 27% Full-time two-year MBA - 15%
MBA Business )
Executive MBA [ 24%

program master’s _ _
typeS On|y BOth program Flexible MBA - 23% Flexible MBA . 7%
Master of management [l 15%

0,
540  39%  types only
Master of data analytics [l 15% Part-time MBA . 7%

7%
Online MBA [ 13%
Master of finance Bl 13% Executive MBA . 5%
Master of entrepreneurship [l 12%

Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*

Aus/Pl N 55%
64% United States [N 49% Australia - 36%
W. Europe [N 45%
43% E&SEAsia [l 13%

Canada M 11% United States - 26%
17% C&SAsia W 5%

6% E. Europe W 4%

- Middle East | 1%
United Kingdom 14%

Local Regional National Intl LATAM | 1%
Africa | 1% Graduate
Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

Brazil

Program Considerations

Business
MBA 1
program  Both Fr::zztgnsl
typesoonly 45%  types only
47% 8%

Application Plans by
Relative Location

91%

11% 30 6%

Local Regional National Int'l

Top 10 Program Types Considered

Full-time one-year MBA I 63%
Full-time two-year MBA N 559%
Flexible MBA I 28%

Executive MBA T 21%
Part-time MBA [ 20%
Master of management [l 20%
Master of data analytics [l 20%
Master of finance Bl 16%
Master of project management Bl 16%
Master of entrepreneurship [l 13%

Application Plans by
Program World Region

United States [N 69%
W. Europe [N 50%
E. Europe [ 25%
Canada I 24%
LATAM Il 12%
Aus/PI M 11%
E&SEAsia M 6%
C&ShAsia | 2%
Middle East | 1%
Africa | 1%

Top Program Types Preferred*

Full-time one-year MBA _ 32%
Full-time two-year MBA _ 24%

Flexible MBA . 7%
Master of finance . 5%

Master of marketing . 5%

Preferred Study Destination
by Program Country*

United States _ 44%

Brazil . 10%

Canada . 9%

United Kingdom . 8%

Spain I 5%

France I 5%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

Canada

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Full-time one-year MBA I 53%
Full-time two-year MBA [ 43% Full-time one-year MBA _ 25%
Part-time MBA [N 42% Full-time two-
_ year veA [ 19%
MBA Business Flexible MBA I 28%
program master's - 0 part-time MEA [N 14°
ty I Both — hrogram Online M7 1 17% e e
pes only :
490/ 420/0 types only Executive MBA - 160/0 Flexible MBA - 80/0
o 9% Master of data analytics [l 15%
Master of finance Wl 14% Master of data analytics . 5%
Joint/dual degree program [l 12% Executive MBA . 5%
Master of management [l 11%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*

Canada [N 35%

(o)
55% United States [ 32% Canada - 69%
N 23%

399% W. Europe
E. Europe M 6%
28%
23% Aus/Pl ll 5% United States . 17%
E&SEAsia I 3%
l C&SAsia | 2%

Middle East | 1% I
. United Kingdom
Local  Regional National  Int Africa | 1%
LATAM | 1% Graduate
Management

5%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

China

Top 10 Program Types Considered
Master of finance I 39%

Full-time one-year MBA I 29%
Master of data analytics [ 28%

Top Program Types Preferred*

Master of finance [ 27%
Full-time one-year MBA [ 13%

Program Considerations

MBA Busines:.s Fulltime two-year MBA I 24% Full-time two-year MBA [l 10%
program Both MRS Master of marketing [ 22% Master of data analytics [l 9%
types only 349, t%ggrgmy Master of business info. technology [ 22% Master of marketing [l 8%
17% 50% Master of management [ 19% Master of accounting [l 7%
Master of accounting [N 16% Master of management [l 6%

Application Plans by
Relative Location

81%

o,
12% 11% 19%

Master of international management [ 15%
Master of project management [ 13%

Application Plans by
Program World Region

W. Europe [N 51%
United States NN 51%
E&SEAsia [N 29%
Canada [ 19%
Aus/PI I 12%
E. Europe [ 12%
c&Shasia B 4%

Preferred Study Destination
by Program Country*

United States _ 33%

United Kingdom [l 17%

Hong Kong SAR, China [Jl] 10%

Singapore . 7%

France l 6%

Middle East | 1% china ] 5%
Local  Regional National  Intl Africa | 1% Canada [ 5%
LATAM | 1% Graduate

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

France

Program Considerations

MBA Business
ter’s
program Both mas
329% 0  types only
349%

Application Plans by
Relative Location

74%
26% 29%
15%
Local Regional National Int'l

Top 10 Program Types Considered

Full-time one-year MBA

Full-time two-year MBA

Master of management

Master of finance

Master of international management
Executive MBA

Master of marketing

Master of project management
Master of data analytics

Master of entrepreneurship

Application Plans by
Program World Region

I 43%

Full-time one-year MBA

. 30%
s 27% Master of management
I 26% Master of finance
I 25% ,
Full-time two-year MBA

. 17%
e 14% Master of int'l management
I 13% Executive MBA
N 10%

0% Master of marketing
Bl 10%

W. Europe NN 75%

United States
E. Europe
Canada

E & SE Asia
C&ShAsia B 5%
Aus/Pl Wl 5%
Middle East I 3%
LATAM I 3%
Africa | 1%

I 35%
Bl 16%
Bl 15%
B 13%

France

United Kingdom

Top Program Types Preferred*

R 28%
Bl 13%
P 13%

ol 1%

e 9%

M 5%

B 5%

Preferred Study Destination
by Program Country*

United States . 21%

10%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

Germany

Program Considerations

MBA Business
program master’s
types only Both program

16%  39%  types only

45%

Application Plans by
Relative Location

72%

26%

17% 19% .

Local Regional National Int'l

Top 10 Program Types Considered Top Program Types Preferred*

Master of management [N 44%
Master of international management [N 38% Master of finance - 20%
Full-time one-year MBA [ 359
4 35% Master of management - 18%
Full-time two-year MBA I 33%
Master of finance NN 32% Fulltime one-year MBA [ 14%
Master of data analytics [ 18%
Master of international o
Master of entrepreneurship [l 13% management - 13%

Master of business info. technology Il 13%
Master of marketing [ 11%
Part-time MBA I 11%

Fulltime two-year MBA I 6%

Application Plans by Preferred Study Destination
Program World Region by Program Country*

W. Europe NN 90%

United States [ 29% Germany - 37%

Canada M 8%

Aus/PI Bl 6% United Kingdom . 14%
E&SEAsia M 6%
E. Europe Wl 6%
United States . 12%
Middle East | 3%

C&SAsia | 3%
Africa | 1% Netherlands I 7%
LATAM | 1%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

India

Program Considerations

MBA Busines:.s
program Both master’s
types only = 540/ program
35% types only
11%

Application Plans by
Relative Location

89%

39%

9% 9%
[ | [ |
Local Regional National Int'l

Top 10 Program Types Considered

Full-time two-year MBA I 63%
Full-time one-year MBA I 57%
Master of data analytics [ 23%
Master of finance [l 20%
One-year PGP program [l 19%
Master of intl management [l 18%
Executive MBA [l 17%
Master of marketing [l 15%
Two-year PGP program [l 15%
Master of management Bl 14%

Application Plans by
Program World Region

United States [N 68%
W. Europe [N 56%
Canada [N 49%
E. Europe [ 33%
E&SEAsia [N 28%

Aus/P1 I 27%
C&SAsia I 25%
Middle East B 4%

LATAM I 3%

Africa 0%

Top Program Types Preferred*

Full-time two-year MBA _ 30%
Full-time one-year MBA _ 25%

Master of finance . 6%
One-year PGP program . 5%

Executive MBA . 5%

Preferred Study Destination
by Program Country*

United States - 37%
India - 18%
Canada . 13%

France I 7%

United Kingdom I 7%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

Italy

Program Considerations

MBA Business
program  Both Moo
types only o prog
29% types only
25%
47%

Application Plans by
Relative Location

84%

29%
15%
° 8%

Local Regional National Int'l

Top 10 Program Types Considered

Master of finance [N 33%
Full-time two-year MBA [ 30%
Full-time one-year MBA I 29%
Master of management [N 29%
Master of international management [ 26%
Master of data analytics [ 19%
Master of entrepreneurship [ 11%
Master of project management [l 10%
Master of marketing [ 9%
Master of business info. technology Il 9%

Application Plans by
Program World Region

W. Europe NN 33%
United States [N 33%
E. Europe M 10%
Canada M 9%
E&SEAsia [l 9%
Aus/PI W 5%
c&sasia I 3%
LATAM | 2%
Middle East | 1%
Africa 0%

Top Program Types Preferred*

Full-time one-year MBA - 23%
Master of finance - 20%
Master of international
0,
management - 14%
Full-time two-year MBA - 10%

Master of management . 7%

Preferred Study Destination
by Program Country*

rraly [ 26%
United Kingdom - 14%
United States - 13%
France . 9%
Spain . 8%

Netherlands l 7%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

Nigeria

Program Considerations

MBA Business
program  Both g:'?)zt;rr:
types only = 5goy, types only
20% 20%

Application Plans by
Relative Location

88%

15% 10% 15%
[
Local Regional National Int'l

Top 10 Program Types Considered

Full-time one-year MBA

Full-time two-year MBA

Master of human resource

Master of finance

Master of entrepreneurship

Master of data analytics

Master of business info. technology
Master of international management
Master of project management

Master of management

. 44%
s 32%
s 24%
. 22%
s 22%
s 20%

s 20%

N 18%

N 18%

N 15%

Application Plans by
Program World Region

United States NN 63%

Canada
W. Europe
Africa

I 63%
I 38%
B 24%

E. Europe [ 20%

Aus/PI

C & S Asia
E&SEAsia W 6%
LATAM B 5%
Middle East [l 5%

M 3%

Bl 18%

Top Program Types Preferred*

Full-time one-year MBA - 22%

Full-time two-year MBA
Master of human resource - 9%

Master of finance . 7%

Master of data analytics

Preferred Study Destination
by Program Country*

Canada

United States

Nigeria

United Kingdom

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

Singapore

Program Considerations

MBA Business
program  Both master’s
types only 0 program
43% 42% ypes only
16%

Application Plans by
Relative Location

68%
49%
o,
10% 15%
Local Regional National Int'l

Top 10 Program Types Considered

Full-time one-year MBA [N 549%

Full-time two-year MBA I 37%
Part-time MBA [ 30%

ml 22%

M 17%

M 17%

M 16%

W 12%

M 11%

B 7%

Master of data analytics

Master of finance

Executive MBA

Flexible MBA

Master of business info. technology
Master of management

Online MBA

Application Plans by
Program World Region

United States
E & SE Asia
W. Europe

I 55%
I 54%
I 44%
B 17%
B 16%
Bl 15%
E. Europe [ 8%

LATAM | 1%
Middle East 0%

Africa 0%

Canada
Aus/PI
C & S Asia

Full-time one-year MBA
Full-time two-year MBA
Part-time MBA
Executive MBA

Master of finance
Master of data analytics
Flexible MBA

Master of business info. tech.

Top Program Types Preferred*

P 32%
s 14%

e 10%

N 8%

B 5%

M 5%

M 5%

M 5%

Preferred Study Destination
by Program Country*

Singapore

United States

United Kingdom

12%

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

Spain

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Full-time one-year MBA [ 48%
Full-time two-year MBA I 30% Master of finance - 22%
Master of finance [ 30% .
. Full-time two-year MBA - 19%
MBA E':Jasslgeers'z Master of management I 21%
preran? Both program Executive MBA [ 20% Full-time one-year MBA - 19%
types only 28% types onl Master of international management [l 18%
41% p y _ Executive MBA [ 10%
3200 Part-time MBA [ 11%
Master of data analytics [l 11% Master of data analytics . 6%

Flexible MBA M 9%

Master of management 9
online MBA W 8% r g M 6%

Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
W. Europe NN 79%
83% United States NI 44% United States - 28%

E. Europe [ 16%

E&SEAsia [l 8% Spain - 21%

Canada M 7%

229% Aus/PI W 5% .
9 F 9
16% LATAM | 19% rance 14%
m > N -
C&SAsia | 1%
Local Regional National Intl Middle East | 1% United Kingdom . 13%
Africa 0% Graduate

Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

Switzerland

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Full-time one-year MBA I 40%
Master of finance NN 31% Full-time one-year M5A [N 32%
Full-ti two- MBA 9 .
MBA Business o u t.|me|wo year ) ] 2;5 ) Master of finance - 15%
master’s aeter ot inemetional managemen 21% Master of international
typ;ce)gsjrgmy Both program Master of management [ 19% management - 13%
2299 types onl Executive MBA [ 13% 0
41% Y parttime MBA [ 10% Master of management - 9%
37% _ ° i
) Other business master
Master of data analytics [l 8% degree . 6%

Master of business info. technology Il 8%
Full-time two-year MBA . 6%

PhD I 8%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
W. E [y
urope 90% Switzerland - 28%
United States [N 33%
77% .
E&SEAsia Hll 10% United Kingdom - 26%
Africa M 6%
Canada M 6% France . 11%
Aus/PI | 2%
0,
15% 10% 12% E. Europe I 2% United States . 11%
mm e LATAM 0%
Local Regional National  Int'l C&Shsia 0% Netherlands I 7%
Middle East 0% Graduate

Management

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

United Kingdom

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Full-time one-year MBA Y 57%

Full-time two-year MBA [N 409%
Y 0 Full-time one-year MBA _ 34%
Master of finance I 25%

MBA E:":;?eesz Part-time MBA Il 16% .
program Both Executive MBA [l 14% Full-time two-year MBA - 18%
| program ) )
types only 26% types only Master of international management Wl 12%

(o)
48% 26% Master of management Bl 11% Master of finance - 15%
Master of data analytics [l 11%

Flexible MBA B 11%

Master of data analytics 0
Master of business info. technology B 7% vt I 5%

Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*

W. Europe NN 82%

67% United States NN 45% United Kingdom - 46%
M 12%

E & SE Asia
E. Europe M 5%

32% C&SAsia | 3% .
0 25% United States - 29%
21% Canada I 3%
. . Africa | 10/0
Aus/PI | 1% I I 1200
0

Int LATAM 0%

Middle East 0% Graduate
Management

Local Regional National

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Candidate Profiles by Residence

United States

Program Considerations

MBA Business
program Both master’s

typesonly = 4304, Program
48% 0 types only

9%,

Application Plans by
Relative Location

54% 51%

33%

15%

Local Regional National Int'l

Top 10 Program Types Considered

Full-time two-year MBA I 56%
Full-time one-year MBA I 42%
Part-time MBA [ 34%
Flexible MBA N 26%
Online MBA [ 21%
Executive MBA [l 16%
Master of data analytics [l 16%
Master of finance Il 15%
Hybrid MBA program Bl 13%
Joint/dual degree program [l 11%

Application Plans by
Program World Region

United States  [INEEGEGN 05%
W. Europe [ 15%
Canada || 3%
E&SEAsia | 3%
Aus/PI | 2%
E. Europe | 2%
LATAM | 1%
C&SAsia | 1%
Middle East 0%
Africa 0%

Top Program Types Preferred*

Full-time two-year MBA _ 30%
Full-time one-year MBA - 16%

Part-time MBA [ 9%
online MBA [l 7%
Master of accounting - 6%
Flexible MBA [l 5%
Executive MBA [l 5%

Preferred Study Destination
by Program Country*

United States | o3,

Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that > five percent of candidates say is their preference.
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Preferred Study
Destination

This section features data by candidate preferred study
destination country, including:

» Top 10 program types considered
Top program types preferred
Citizenship

Preferred program delivery by candidates preferring
this study destination



Preferred Study Destination

Australia

Candidates Preferring This Citizenship of Candidates Preferring This Study Destination

Study Destination
Region of Citizenship of International Candidates

Top 10 Program Types Considered

Full-time one-year MBA I 44%
Full-time two-year MBA I 40%
Master of data analytics [ 22% International
Master of business info. tech [N 21% 81%

Part-time MBA [N 21%

Master of entrepreneurship [ 19%
Master of finance [ 18%

Flexible MBA [N 18%

Master of project management I 17%
Master of management [ 17%

29%  28%

20%
9%
4% 3% 3% 3% 29% 1%
Il s - - e

E&SE C&S Africa United W. Aus/PI LATAM Middle E. Canada
Asia Asia States Europe East Europe

Preferred Program Delivery by Candidates Preferring This Study Destination

m Domestic m International

64%
54%
42%
30%

Primarily in-person Hybrid Primarily online

Top Program Types Preferred*

Full-time one-year MBA I 22%
Full-time two-year MBA I 17%
Master of finance Bl 8%
Master of data analytics B 5%
Master of entrepreneurship B 5%
Flexible MBA W 5%
Part-time MBA M 5%

Graduate
Management

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of
candidates say is their preference.
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Preferred Study Destination

Brazil

Candidates Preferring This Citizenship of Candidates Preferring This Study Destination

Study Destination
Region of Citizenship of International Candidates

Top 10 Program Types Considered

Full-time two-year MBA I 33%
Full-time one-year MBA [N 33%
Executive MBA [ 27%
Flexible MBA [N 27%
Part-time MBA N 27%
Master of management [ 20%
Master of marketing [ 13%
Master of entrepreneurship [l 7%
Master of business info. tech. [l 7%
Master of data analytics [ 7%

50% 50%

Domestic

o
875 0% 0% 0% 0% 0% 0% 0% 0%

United W. E&SE C&S Africa Aus/PI LATAM Middle E. Canada
States Europe Asia Asia East Europe

Preferred Program Delivery by Candidates Preferring This Study Destination

B Domestic ® International
Top Program Types Preferred*

Full-time two-year MBA I 33%
Executive MBA I 27%
Non-business degree programs [l 13%
Master of management [l 7%
Master of marketing Bl 7%
PhD M 7%
Part-time MBA Il 7%

0% 0% 0%

Primarily in-person Hybrid Primarily online

Graduate
Management

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of
candidates say is their preference.

63 mba.com Prospective Students Survey 2020



Preferred Study Destination

Canada

Candidates Preferring This
Study Destination

Top 10 Program Types Considered

Full-time one-year MBA I 48%
Full-time two-year MBA I 46%
Master of finance [ 23%
Part-time MBA [ 22%
Master of data analytics [ 19%
Flexible MBA [ 18%
Master of management I 17%
Master of project management [l 16%
Master of intl management Il 15%
Master of business info. tech Il 14%

Top Program Types Preferred*

Full-time one-year MBA - 23%
Full-time two-year MBA [ 19%
Master of finance [l 8%
Part-time MBA [l 8%

Master of data analytics | 5%

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of

candidates say is their preference.

64

Citizenship of Candidates Preferring This Study Destination

Region of Citizenship of International Candidates

. 37%
Domestic ’ 31%
30%
. 11%
International 6% 6% 5% 40
709 1% s 0
o O e e 0% 0%
Africa C&S E &SE United LATAM W. Middle E. Aus/PI Canada
Asia  Asia States Europe East Europe

Preferred Program Delivery by Candidates Preferring This Study Destination

m Domestic m International
83%

0,
24%  B4304 4% 4%

Primarily in-person Hybrid Primarily online

Graduate
Management
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Preferred Study Destination

China

Candidates Preferring This
Study Destination

Top 10 Program Types Considered

Full-time one-year MBA Y 50%
Full-time two-year MBA I 29%
Master of finance [ 23%
Master of data analytics [ 18%
Flexible MBA [l 15%
Part-time MBA I 13%
Master of entrepreneurship Bl 11%
Master of accounting [l 10%
Master of management Bl 10%
Master of intl management [ 8%

Top Program Types Preferred*
Full-time one-year MBA - 36%
Full-time two-year MBA - 16%

Master of finance I 5%

Master of management I 5%

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of

candidates say is their preference.
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Citizenship of Candidates Preferring This Study Destination

Region of Citizenship of International Candidates

0,
Domestic 33%
35% 20% 20%
International 500 50/
0, (] (o] 0,
65% l 3% 0% 0% 0%
[
E & SE Africa W. United LATAM Canada Aus/PI C&S Middle E.
Asia Europe States Asia  East Europe

Preferred Program Delivery by Candidates Preferring This Study Destination

m Domestic m International
83%

PAR/ 11% 11% 6%

Primarily in-person Hybrid Primarily online
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Preferred Study Destination

France

Candidates Preferring This
Study Destination

Top 10 Program Types Considered

Full-time two-year MBA I 29%
Master of management [N 27%
Master of finance I 23%
Master of intl management [ 19%
Master of data analytics I 16%
Master of project management [ 12%
Master of marketing [ 11%
Master of business info. tech [ 9%
Master of entrepreneurship [ 8%
Executive MBA [ 7%

Top Program Types Preferred*

Full-time one-year MBA _ 38%
Master of management - 14%
Master of finance - 12%

Master of international
0,
management - 8%

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of

candidates say is their preference.
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Citizenship of Candidates Preferring This Study Destination

Region of Citizenship of International Candidates

26% 25%

17%
7% 7% 6% 6% 5o
EEEEw”>

C&S E & SE Africa LATAM United Middle E. Canada Aus/PI
Europe Asia  Asia States East Europe

International
87%

Preferred Program Delivery by Candidates Preferring This Study Destination

949%, m Domestic = International

Primarily in-person Hybrid Primarily online
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Preferred Study Destination

Germany

Candidates Preferring This
Study Destination

Top 10 Program Types Considered

Master of management [N 39%
Full-time one-year MBA [ 39%
Full-time two-year MBA I 36%
Master of intl management [ 34%
Master of finance [N 26%

Master of data analytics [ 22%
Master of business info. tech [ 18%

Master of marketing [ 15%
Master of project management [ 15%
Master of entrepreneurship [ 14%

Top Program Types Preferred*

Full-time one-year MBA [ 20%
Master of management [ 16%
Master of finance [l 11%
Full-time two-year MBA [l 9%
Master of int'l management - 9%
Master of data analytics [l 6%

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of

candidates say is their preference.
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Citizenship of Candidates Preferring This Study Destination

Region of Citizenship of International Candidates

Domestic 24%
28%
15% 14% 139,
10% 9% 8% 6%
International °
i . . 1% 1%
C&S W. E&SE Africa E. LATAM United Middle Canada Aus/PI
Asia Europe Asia Europe States East

Preferred Program Delivery by Candidates Preferring This Study Destination

m Domestic ® International

gaoy ~ 89%

Primarily in-person Hybrid Primarily online
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Management

mba.com Prospective Students Survey 2020



Preferred Study Destination

India

Candidates Preferring This Citizenship of Candidates Preferring This Study Destination

Study Destination
Region of Citizenship of International Candidates

Top 10 Program Types Considered 26%

Full-time one-year MBA I 62%
Full-time two-year MBA Y 50%

One-year PGP program [ 40% Domestic
Executive MBA [N 29% 92%

Two-year PGP program [ 17%
Master of data analytics [ 15%
Master of supply chain... [l 13%
Master of business info. tech [l 12%

Master of fi
aster of finance B 12% Preferred Program Delivery by Candidates Preferring This Study Destination
Master of marketing 1l 11%

21%

16% 16%
11%
5% 5%
- - 0% 0% 0%

C&S E &SE United Middle W. Africa Canada E. LATAM Aus/PI
Asia  Asia States East Europe Europe

Tob Proaram Tvpes Preferred* H Domestic = International
P g yp 86% 86%

Full-time one-year MBA - 26%
One-year PGP program - 22%

Full-time two-year MBA - 19%

12%  14%

Executive MBA - 14% Primarily in-person Hybrid Primarily online

Graduate
Management

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of
candidates say is their preference.
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Preferred Study Destination

Italy

Candidates Preferring This Citizenship of Candidates Preferring This Study Destination

Study Destination
Region of Citizenship of International Candidates

Top 10 Program Types Considered

Full-time one-year MBA I 35%,
Full-time two-year MBA [ 33%
Master of management [N 32%
Master of intl management [ 22%
Master of finance [N 22%
Master of data analytics [ 19%
Master of marketing [ 15%
Master of project management [ 13%
Master of entrepreneurship [ 12%
Part-time MBA [ 10%

45%

Domestic

51%
2% 2% 2% 2%
s . . .

W. E. LATAM United E & SE Middle C& S Africa Canada Aus/PI
Europe Europe States Asia East Asia

Preferred Program Delivery by Candidates Preferring This Study Destination

m Domestic ® International
Top Program Types Preferred* 91% = 90%

Full-time one-year MBA - 23%
Master of int'| management [l 12%

Master of finance [l 11%

im

Master of management [l 7% Primarily in-person Primarily online Hybrid

Full-time two-year MBA [l 11%

Graduate
Management

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of
candidates say is their preference.
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Preferred Study Destination

Netherlands

Preferred Program Delivery by Candidates Preferring This Study Destination

Candidates Preferring This Citizenship of Candidates Preferring This Study Destination

Study Destination
Region of Citizenship of International Candidates

Top 10 Program Types Considered Domestic 37%
Master of management [N 31% 21% 23%
Full-time one-year MBA [N 31%
) 11% qo 0
| : 9% 9%
Master of intl management 27% IEternational ° ° 7% > . .
Master of finance NN 25% 79%, . . . m 22 1% 1% 0%

Master of data analytics [N 24%
Master of marketing [ 20%
Master of entrepreneurship [N 19%
Master of supply chain... I 16%
Master of business info. tech [N 15%
Full-time two-year MBA I 14%

E&SE E. C&S LATAM Africa United Middle Canada Aus/PI
Europe Asia Europe Asia States East

Preferred Program Delivery by Candidates Preferring This Study Destination

5 m Domestic m International
Top Program Types Preferred* 50 90%
(0]
Master of finance [ 16%

Full-time one-year MBA [ 15%
Master of int'l management [ 11%
Master of management [l 10%
Master of marketing [ 10%
Master of data analytics [l 7%

20% S10%

Primarily in-person Hybrid Primarily online

Master of supply chain... [l 6%

Master of entrepreneurship [l 5% Graduate
Management

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of
candidates say is their preference.
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Preferred Study Destination

Nigeria

Preferred Program Delivery by Candidates Preferring This Study Destination

Candidates Preferring This Citizenship of Candidates Preferring This Study Destination

Study Destination
Region of Citizenship of International Candidates

Top 10 Program Types Considered

Master of human resource [ 50%
Full-time one-year MBA I 32%
Master of data analytics [ 25%

Master of project management [ 21%

Master of entrepreneurship [ 21%

Online MBA [ 18%

Part-time MBA [ 18%

Full-time two-year MBA I 18%

Master of business info. tech [l 18%
Master of intl management [l 14%

100%

Domestic

0% 0% 0% 0% 0% 0% 0% 0% 0%
96%

W. E&SE E. C&S LATAM Africa United Middle Canada Aus/PI
Europe Asia Europe Asia States East

Preferred Program Delivery by Candidates Preferring This Study Destination

m Domestic ® International

*
Top Program Types Preferred 100%

Master of human resource _ 30%

Full-time one-year MBA - 15%

online MvBA [ 7% 0 0
35% 35% - 30% -
Executive MBA [l 7% - Yo - Yo
Master of business info. tech il 7% Primarily online Hybrid Primarily in-person

Full-time two-year MBA . 7%

Graduate
Management

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of
candidates say is their preference.
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Preferred Study Destination

Singapore

Candidates Preferring This Citizenship of Candidates Preferring This Study Destination

Study Destination
Region of Citizenship of International Candidates

Top 10 Program Types Considered 46%
Domestic

Full-time one-year MBA [N 599% 26% 30%
Master of data analytics [ 26%
Full-time two-year MBA [ 25% International 12% »

Master of finance [ 25% 74% _o 2% 2% 1% 1% 1% 0%

Part-time MBA [l 16% E&SE C&S W. United LATAM Canada E. Africa Middle Aus/PI
Master of business info. tech [l 15% Asia  Asia Europe States Europe East

Master of marketing [ 15%
Executive MBA [ 13%
Master of intl management 12% . . . . . -
? . 12% Preferred Program Delivery by Candidates Preferring This Study Destination

Flexible MBA BTl 11%

Top Program Types Preferred* H Domestic = International

Full-time one-year MBA [N 37%
Master of finance [l 14%
Master of data analytics [l 6%

Part-time MBA [ 6% 25% 13% 5% 3%

Executive MBA [ 6%

Full-time two-year MBA [l 5% Primarily in-person Hybrid Primarily online

Graduate
Management

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of
candidates say is their preference.
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Preferred Study Destination

South Africa

Candidates Preferring This
Study Destination

Top 10 Program Types Considered

Part-time MBA [N 58%
Full-time one-year MBA I 27%
Executive MBA [N 22%
Flexible MBA [ 20%
Online MBA T 19%
Hybrid MBA program [ 12%
Master of entrepreneurship Il 12%

One-year PGP program [l 12%
Master of project management Il 12%
Master of finance Bl 10%

Top Program Types Preferred*

part-time MeA [N 39%

Full-time one-year MBA - 15%
Executive MBA . 8%

Hybrid MBA ] 5%

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of

candidates say is their preference.
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Citizenship of Candidates Preferring This Study Destination
Region of Citizenship of International Candidates
75%

International
27%

Domestic
73%

25%

. 0% 0% 0% 0% 0% 0% 0% 0%

Africa  W. E&SE C&S United LATAM Canada E. Middle Aus/PI
Europe Asia Asia States Europe East

Preferred Program Delivery by Candidates Preferring This Study Destination

H Domestic = International

13% 14%

Primarily in-person Hybrid Primarily online

Graduate
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Preferred Study Destination

Spain

Candidates Preferring This
Study Destination

Top 10 Program Types Considered

Full-time one-year MBA
Full-time two-year MBA
Master of management
Master of finance

Master of intl management
Master of data analytics
Master of marketing
Executive MBA

Master of entrepreneurship

Master of project management

e 52%
s 37%
e 23%

I 21%

Bl 19%

Bl 17%

B 15%

M 13%

M 12%

M 10%

Top Program Types Preferred*

Full-time one-year MBA
Full-time two-year MBA
Master of finance

Master of int'l management
Master of management
Master of marketing
Executive MBA

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of

I 30%
Bl 13%

M 9%

M 9%

B 6%

B 6%

B 6%

candidates say is their preference.
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Citizenship of Candidates Preferring This Study Destination

Region of Citizenship of International Candidates
34%
19% 18%

8/° 6% 5% 5% 49
1% 1%
- Il e

LATAM United C& S Canada Middle E & SE Africa Aus/PI
Europe States Asia Europe East Asia

International
89%

Preferred Program Delivery by Candidates Preferring This Study Destination

91% m Domestic m International

13% ™99

Primarily online Hybrid

Primarily in-person

Graduate
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Preferred Study Destination

Switzerland

Candidates Preferring This
Study Destination

Top 10 Program Types Considered

Full-time one-year MBA I 43%
Master of intl management [N 37%
Master of finance [ 35%
Master of management [ 29%
Full-time two-year MBA I 29%
Master of data analytics [ 15%
Joint/dual degree program [ 10%
Executive MBA [ 9%
Master of project management [l 8%
Master of marketing [l 8%

Top Program Types Preferred*

Full-time one-year MBA - 22%
Master of finance [ 21%
Master of int'l management - 15%
Full-time two-year MBA [l 9%

Master of management . 8%

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of

candidates say is their preference.
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Citizenship of Candidates Preferring This Study Destination

Region of Citizenship of International Candidates

Domestic
13% 41%

International

11% 10% 10% 9% g, 6%
3%
87% -

. - . - - - 1% 1%
-

W. LATAM United E&SE E. Africa C& S Middle Canada Aus/PI
Europe States Asia Europe Asia  East

Preferred Program Delivery by Candidates Preferring This Study Destination

H Domestic = International

100%
87%

Primarily online Hybrid

Primarily in-person
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Preferred Study Destination

United Kingdom

Candidates Preferring This
Study Destination

Top 10 Program Types Considered

Full-time one-year MBA I 49%
Master of finance [ 37%
Full-time two-year MBA [ 30%
Master of data analytics [ 21%
Master of management I 21%
Master of intl management [l 19%
Executive MBA [l 13%
Master of entrepreneurship [l 12%
Master of business info. tech [l 12%
Part-time MBA Tl 12%

Top Program Types Preferred*

Full-time one-year MBA - 29%
Master of finance [ 23%

Full-time two-year MBA [l 7%
Master of management . 6%

Master of data analytics | 5%

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of

candidates say is their preference.
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Citizenship of Candidates Preferring This Study Destination

Region of Citizenship of International Candidates

Domestic

24%

19%

14% 129
9% g9,
5% 5%
. . 2% 2%
H B - -

E&SE W. C&S Africa United LATAM E. Middle Canada Aus/PI
Asia Europe Asia States Europe East

International
89%

Preferred Program Delivery by Candidates Preferring This Study Destination

H Domestic = International
88% 85%

11% " 12% E3

Primarily in-person Hybrid Primarily online

Graduate
Management
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Preferred Study Destination

United States

Candidates Preferring This Citizenship of Candidates Preferring This Study Destination

Study Destination
Region of Citizenship of International Candidates

Flexible MBA [ 19%
Master of data analytics [ 19%
Master of finance [ 19%
Executive MBA [ 14%
Online MBA [ 13%
Master of business info. tech [l 10%
Master of marketing [l 9%

Top 10 Program Types Considered 28%
23%
Full-time two-year MBA Y 61%
Full-time one-year MBA I 45% Domestic 15% 12% o
Part-time MBA [N 22% 57% - 4% 4%
] T

C&S E&SE Africa LATAM W. Middle Canada E. Aus/PI United
Asia  Asia Europe East Europe States

Preferred Program Delivery by Candidates Preferring This Study Destination

m Domestic ® International
Top Program Types Preferred* 87%

Full-time two-year MBA _ 33%

Full-time one-year MBA - 18%

Master of finance l 6%

16% 11% 12% 3%

Primarily in-person Hybrid Primarily online

Part-time MBA [l 5%

Master of data analytics I 5%

Graduate
Management

Note: Program types considered may total more than 100 percent due to multiple selections. *Graph displays only program types that > 5 percent of
candidates say is their preference.
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Respondent
Demographic Profile

This section details the gender and age details of 2019
survey respondents by their country of citizenship and
residence.
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Respondent Demographic Profile

Respondent Demographic Profile

Gender Age
Overall*
Female Other 23 to 24 25 to 30 31 to 39
Global 9,840 5,709 4,102 29 2,396 1,682 3,469 1,442 534
Africa 1001 604 396 1 98 162 362 224 95
Australia & Pacific Islands 121 69 50 2 20 16 30 35 17
Canada 393 208 180 5 44 62 155 86 35
:E- Central & South Asia 1506 983 519 4 458 292 525 152 35
% East & Southeast Asia 1328 566 759 3 465 195 436 159 43
5 Eastern Europe 252 133 118 1 95 47 54 29 11
O | Latin America 502 321 178 3 33 58 274 89 29
Middle East 326 204 122 0 32 47 148 71 20
United States 2909 1672 1232 5 622 475 1108 433 194
Western Europe 1502 949 548 5 529 328 377 164 55
Africa 1053 639 409 5 101 168 385 239 99
Australia & Pacific Islands 118 75 42 1 15 19 31 33 17
Canada 417 222 192 3 48 61 170 88 36
o Central & South Asia 1552 1026 523 3 466 291 548 160 37
§ East & Southeast Asia 1409 575 828 6 512 212 440 171 45
'g Eastern Europe 262 136 124 2 94 50 59 30 13
& | Latin America 540 345 192 3 38 65 295 95 29
Middle East 339 208 131 0 42 49 147 74 22
United States 2668 1547 1116 5 545 432 1028 404 188
Western Europe 1471 934 536 1 530 332 365 146 48

*Subtotals may not sum to global or overall figures due to missing demographic data.
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Contributors and Contact Information

Contributors and Contact Information

Contributors

The following individuals from the GMAC Research team made
significant contributions to the publication of this report:

Devina Caruthers, Research Manager, questionnaire
development and interpretation of data, and drafting of the
manuscript for intellectual content; Matt Hazenbush, Senior
Manager, Content Strategy, editorial and manuscript review;
Tacoma Williams, Associate Manager, Research Operations,

sample development and survey management.
Contact Information

For questions or comments regarding the findings,
methodology, or data, please contact the GMAC Research

Department at research@gmac.com.
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