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he Asian Geographic Trend Report presents trends in the prospective student pipeline for

graduate management education. Analysis is based on data collected from Graduate
Management Admission Test® (GMAT®) examinees during the 2008 and 2012 testing years (TY).'

GMAT examinees send score reports to schools all around the world for consideration into graduate

management programs. Score-sending data reveal two key types of information related to examinees’

geographic program preferences. First is absolute change in the overall number of GMAT score reports

that are sent each year, which reflects the physical size of the annual student pipeline. The second type

of information is relative change, which measures the proportion of total scores sent to a given country

or region and reveals structural changes in market share. Many factors influence the attractiveness of

certain programs to students and also the ability of students to pursue management education. This

report identifies the aggregate outcomes of such dynamics.

e The number of GMAT exams taken by Asian
citizens surpassed 100,000 for the first time in
TY 2012, reaching an all-time high of 110,737
exams. This level represents an increase of 29
percent over TY 2011 and 56 percent from TY
2008.

e Led by Chinese citizens with 65 percent of
exams taken by women, the Asian region
reached gender parity for the first time in TY
2012. Women made up the majority of the
prospective student pipeline for citizen groups
in China, Taiwan, Thailand, and Vietnam.

e More than half (58%) of all exams taken by
Asian citizens were by those younger than 25
years of age, up from 37 percent in TY 2008.
Correspondingly, citizen groups with younger
pools of examinees exhibited the greatest
interest in non-MBA master’s programs.

e Japanese test takers, the oldest in the region on

average, sent 90 percent of their score reports to
MBA/EMBA  programs in TY  2012.

1A testing year runs from July 1 to June 30; thus, TY 2012
covered the period from July 1, 2011 to June 30, 2012.

2 Some of this growth was due to the addition of the
Integrated Reasoning section to the GMAT exam on June 5,
2012. Historically, test volume rises just before changes are
made to a standardized exam as test takers opt for a familiar
format at transition time.

In contrast, Chinese citizens only sent 32
percent of their scores to MBA/EMBA
programs and were the youngest cohort in Asia.

Indian and Chinese citizens were the leading
sources of student talent in Asia in TY 2012,
combining to account for 80 percent of the
regional testing total, up from 65 percent in
2008. Differences in score sending show citizens
of India sent 4.4 scores compared to 2.8 scores
for citizens of China, on average.

Examining global study destinations, Asian
citizens sent 67 percent of theit GMAT score
reports to management programs in the United
States, down from 71 percent in TY 2008.

Three of the top 10 global study destinations for
Asians  were located in Western Europe,
including the United Kingdom (#3), France
(#6), and Spain (#10). Europe received 12
percent of score reports sent by all Asian
citizens in TY 2012.

Asian business schools received 58,919 score
reports from global examinees in TY 2012, up
37 percent from TY 2011 and 54 percent from
TY 2008. Schools in India, Singapore, Hong
Kong SAR and Taiwan all reached five-year
highs in the number of GMAT score reports
received in TY 2012.
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Geographic data collected in each testing year include examinees’ mailing addresses at the time of exam
registration (residence) and country of citizenship. Figure 1 shows GMAT exam totals for the 10 largest
testing markets in Asia in TY 2012, by country of residence and citizenship. In the remainder of this report,
GMAT data only reflect the citizenship measure.’

58,196
B by Citizenship Bby Residence

44,464

30,213
22,803

5,275
4,351 4,2323,672 2,835 2,6412,2071,813 1,360 470 1,349 2829 1087625 1,075 735
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China India  South Korea Taiwan Japan Thailand  Vietnam Singapore Pakistan Indonesia

A growing share of GMAT exams is taken by individuals interested in non-MBA graduate management
degrees (e.g., master’s programs in accountancy, finance, and management). As a result, aggregate GMAT
figures represent an increasingly complex view of graduate management education. This is especially true
given the many ways in which a typical master’s degree candidate differs from a typical MBA candidate.
Regionally, age is the greatest differentiator. Citizenship groups with younger pools of examinees tend to
exhibit the greatest interest in non-MBA master’s programs (Figure 2).

© % of score reports sent to master's programs B % of examinees younger than 25
81%
=
60%
M = 47% 44%
64% B m 36% 36% 36%
® o [ [ [ 25% o
1
g 35% ® L 4 ¢ ‘ 6 10%
30% o o
19% 26% 17% 21% 16% .
] ‘o ‘o 9% 7%
China Vietnam Taiwan  Thailand India Indonesia  Pakistan  Singapore South Korea Japan

3 For more information on GMAT trends by country of residence please refer to Table B.1. in Appendix B of this report or to
the 2012 Profile of GMAT® Candidates, which is available at: gmac.com/profile.
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PIPELINE CHARACTERISTICS IN ASIA

Pipeline Characteristics by Country of Citizenship

Women

Chinese (65%) and Taiwanese (60%) citizens had the greatest share of exams taken by women in TY 2012.

Figure 3a. GMAT® Exams Taken by Women (%)
mTY 2008 mTY 2012
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Citizens
Younger Talent

GMAT testing by those younger than 25 was the greatest among Chinese citizens (81% of exams taken).

Figure 3b. GMAT® Exams Taken by Those Younger than 25 (%)
mETY 2008 @TY 2012
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60%
429, 47% 48% A% 47%
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All Asian China India Indonesia Japan Pakistan  Singapore South Korea  Taiwan Thailand Vietnam
Citizens

Program Interest’

Japanese test takers sent the greatest share (90%) of their score reports to MBA/EMBA programs in TY
2012, in contrast to Chinese citizens, who sent the lowest (32%).

Figure 3c. GMAT® Scores Sent to MBA/EMBA Programs (%)
mTY 2008 mTY 2012

89% 90%
72% 81% ;30,  79% 81% 2% 7u%  puzan  7S%Ta%  Tan,..  S1%76%  goq

54% 509
32%

All Asian China India Indonesia Japan Pakistan  Singapore South Korea  Taiwan Thailand Vietnam
Citizens

4 In this yeat’s repott, program types wete grouped into three categoties: (1) MBA/EMBA programs, (2) non-MBA mastet’s
programs, and (3) other. See Methodology for more information.
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Table 1. Top Destinations in Asia to Which All GMAT® Examinees Sent Score Reports

TY 2008 to TY 201
Percentage of All
Scores Sent to Asia
School Location* TY2008 | TY2009 | TY2010 | TY2011 | TY2012 in TY 2012

1 India 17760 | 22446 | 17482 | 17638 | 24.877 42.22%

2. Singapore 10,071 12243 | 12067 | 11.613| 15404 26.14%
3. Hong Kong 5206 7113 7363 9016| 13017 22.09%
4. China 2049 3,528 3,252 2657 3,498 5.04%
5 Japan 810 893 934 726 781 133%
6. Philippines 746 934 629 494 479 0.81%
7 Thailand 331 425 377 203 302 0.51%
8. South Korea 149 250 333 248 240 0.41%
9. Pakistan 181 117 86 102 119 0.20%
10. Taiwan 82 8 61 65 119 0.20%

! .||

T°:‘;' Xf?’?ﬁiiﬂﬁ‘iﬁfj Sent 38330 | 48038 | 42617 | 42,933| 58919 100%
* 3&::"2'“‘,';;:”5 Sent 513% 5.99% 5.47% 572% 7 09% -

* Countries ranked based on number of score reports received in TY 2012.

Table 2. Top Citizenship Groups That Sent GMAT® Score

The number of GMAT score reports
received by graduate management

Reports to Asia in TY 2012

programs in India, Singapore, Hong Country of Citizenship Scores Sent | Percentage
Kong, and Taiwan reached five-years L lndio 30,580 éZOQ:%,
highs during TY 2012. Collectively, the |2 Chin 14,425 24.08%
region received 58,919 score reports 3. Smlgopore 1,598 27]?
from global examinees, up 37 percent 4. United States 857 1.45%
from TY 2011 and 54 percent from TY 2. SOUATh Korea 016 1.05%
2008 (Table 7). The majority (90%) of |6 Thailand 267 0.96%
score reports sent to the region were /. Jopan Sl 0.95%
directed toward study opportunities in 8. Canada 391 0.66%
India, Singapore, or Hong Kong. 9. Indonesia 3¢7 0.62%
. 10. Taiwan 335 0.57%
Of the 58,919 score reports that Asiar |
schools received in TY 2012, 87 | Total Scores Sent to Asian Programs in .
. : 2019 58,919 100%
percent came from Indian and Chinese TY 201

citizens (Table 2). Regional schools are currently pulling from regional talent flows. In fact, of the top 10
citizenship groups sending scores to the region, US and Canadian citizens were the only ones from outside
the region. Based on an analysis of native language, however, it appears that many of these US and Canadian
citizens may originally be from the region.
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The number of GMAT exams taken by Asian citizens surpassed 100,000 for the first time in TY 2012,
reaching an all-time high of 110,737 exams. Part of this growth likely reflects increased interest in the exam
due to the addition of the Integrated Reasoning section on June 5, 2012. Historically, test volume rises just
before changes are made to a standardized exam as test takers opt for a familiar format at transition time.
Chinese citizens have experienced the largest regional testing gains since TY 2008, growing 234 percent
from 17,420 exams taken in TY 2008 to 58,196 in TY 2012. Citizens of China and India combined
represent 80 percent of regional testing volume in TY 2012, up from 65 percent in TY 2008. Details on
testing and score-sending volume for the 20 largest Asian citizenship groups are presented in Tables 3 and 4.

Table 3. GMAT® Exams Taken by Asian Citizens—Top 20 Citizenship Groups

TY 2008 to TY 2012

Percentage of All
Country of Citizenship* TY 2008 | TY 2009 | TY 2010 | TY 2011 | TY 2012 TY 2012
1. China 17,420 23,550 30,264 | 40,069 58,196 52.55%
2. India 28,570 | 30,633 | 26,937 | 25,394 30,213 27.28%
3. South Korea 7.591 7,045 6,384 5,253 5,275 A4.76%
4. Taiwan 5,173 5,172 3,951 3,449 4,232 3.82%
5. Japan 2,935 2,938 2,680 2,518 2,835 2.56%
6. Thailand 2,146 2,280 1,084 1,864 2,207 1.99%
7. Vietnam 690 982 1,196 1,216 1,360 1.23%
8. Singapore 1,548 1,454 1,314 1,251 1,349 1.22%
Q. Pakistan 1,268 1,173 1,154 1,021 1,087 0.98%
10. Indonesia Q75 892 934 847 1,075 0.97%
11. Nepal 544 631 590 512 598 0.54%
12. Malaysia 576 615 592 452 518 0.47%
13. Bangladesh 275 324 348 416 464 0.42%
14. Philippines 518 435 383 371 408 0.37%
15. Kazakhstan 246 324 275 305 321 0.29%
16. Sri Lanka 207 195 150 162 145 0.13%
17. Uzbekistan 124 122 140 129 122 0.11%
18. Mongolia 76 102 104 113 Q7 0.09%
19. Kyrgyzstan 67 56 53 59 60 0.05%
20. Myanmar 52 54 66 47 53 0.05%
! |
Total Number of Exams Taken by 71,149 | 79,096 | 79626 | 85551 | 110737 100%
Asian Citizens

* Countries listed based on number of GMAT® exams taken in TY 2012.
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Table 4. GMAT® Score Reports Sent by Asian Citizens—Top 20 Citizenship Groups

TY 2008 to TY 2012

Percentage of All

Country of Citizenship* TY 2008 TY2009 | TY2010 | TY2011 | TY 2012 TY 2012
1. China 65,732 85,794 | 102,543 126,090 | 165,374 46.58%
2. India 127,916 134,885 119,181 112,725 | 133,557 37.62%
3. Taiwan 15,496 15,760 11,600 0,676 | 11,570 3.26%
4. South Korea 14,771 13,071 12,497 10,640 0,735 2.74%
5. Japan 5,876 5,061 5,246 5,168 6,177 1.74%
6. Thailand 6,127 6,119 5,103 4,569 5,243 1.48%
7 Vietnam 2,116 2,964 3,235 3,316 3,917 1.10%
8. Singapore 4,002 3,866 3,520 3,343 3,742 1.05%
9. Pakistan 4,175 3,933 3,683 3,238 3,460 0.97%
10. Indonesia 2,908 2,664 2,748 2,451 3,114 0.88%
11. Nepal 1,878 2,141 1,031 1,827 2,055 0.58%
12. Bangladesh 925 1,061 1,154 1,570 1,760 0.50%
13. Malaysia 1,806 1,810 1,744 1,332 1,513 0.43%
14. Philippines 1,038 1,407 1,282 1,258 1,449 0.41%
15. Kazakhstan 632 799 537 539 729 0.21%
16. Uzbekistan 402 401 476 447 394 0.11%
17. Sri Llanka 606 532 439 383 362 0.10%
18. Mongolia 199 278 280 205 230 0.06%
19. Kyrgyzstan 211 144 163 179 180 0.05%
20. Myanmar 154 124 176 127 148 0.04%

!/ |

T°E‘)', 2;’::2::;‘:”“ Sent 258,187 | 283,982 | 277,863 | 289,388 | 354,996 100%

* Countries listed based on number of GMAT® score reports sent in TY 2012,
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The average number of GMAT score reports sent per exam taken by Asian citizens decreased from 3.6 in
TY 2008 to 3.2 in TY 2012. China’s growing influence on regional trends is largely responsible for this shift.
Over the previous five years, Chinese citizens reduced their average number of scores sent per exam taken
from 3.8 to 2.8. Some of this decline might reflect an increase in repeat testing among Chinese candidates
who may wait until subsequent exams to send scores.

Indian citizens remained at the upper regional extreme, sending 4.4 score reports per GMAT exam taken in
TY 2012. South Korean examinees represented the lower extreme, sending only 1.8 score reports on
average. Although the average number of score reports sent by Asian citizens in TY 2012 was 3.2, the most
common behavior of examinees was to send either five score reports or just one.’

5> On the day they sit for the GMAT exam, prospective students may submit up to five score reports at no cost.
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The remainder of this report details GMAT score-sending patterns for all Asian citizens, who collectively
sent a total of 354,996 score reports in TY 2012, and provides breakdowns for 10 of the region’s largest
citizenship groups:

e Chinese (165,374 score reports sent in TY 2012) e Singaporean (3,742)

e Indian (133,557) e South Korean (9,735)
e Indonesian (3,114) e Taiwanese (11,570)

e Japanese (6,177) e Thai (5,243)

e Pakistani (3,460) e Vietnamese (3,917)

A list of the countries that make up the full Asian region is available in Appendix A. Table 5 displays the
percentage of total score reports sent to each world region in TY 2012 based on citizenship. For example, in
TY 2012, Indian citizens sent 16.16 percent of their score reports to graduate programs located in Western
Europe and 18.29 percent to programs in Central and South Asia.

le 5. Global Score-Sending Destinations in TY 2012 by Country or Region of Citizenship

Examinee Region of Graduate Management Program Location (Across)

Country of Avustralia & East & Mexico,

Citizenship Pacific Central & | Southeast | Eastern |Caribbean, & | Middle | United Western

(Down) Africa Islands Canada | South Asia Asia Europe |Latin America| East States Europe
China 0.01% 0.70% 4.48% 0.01% 8.71% 0.09% 0.03%| 0.01% 78.07% 7.89%
India 0.02% 0.96% 4.12% 18.29% Q.10% 0.02% 0.01%| 0.42%| 50.89% 16.16%
Indonesia 0.00% 4.56% 2.38% 0.00% 11.79% 0.00% 0.00%| 0.06%| 58.45% 22.77%
Japan 0.02% 0.66% 1.51% 0.06% 9.02% 0.08% 0.00%| 0.03% 67.31% 21.30%
Pakistan 0.00% 1.85%|  20.69% 3.15% 2.80% 0.03% 0.00%| 1.27%| 53.24% 16.97%
Singapore 0.00% 1.87% 1.28% 0.13% 42 .57% 0.00% 0.00%| 0.00%| 34.69% 19.45%
South Korea 0.00% 0.05% 1.56% 0.03% 6.30% 0.01% 0.08%| 0.01% 82.63% 9.33%
Taiwan 0.00% 0.32% 1.11% 0.00% 2.90% 0.02% 0.02%| 0.00%| 87.10% 8.54%
Thailand 0.00% 0.46% 1.34% 0.08% 10.74% 0.00% 0.02%| 0.00%| 73.97% 13.41%
Vietnsi 0.00% 1.51% 2.22% 0.00% 3.37% 0.03% 0.00%| 0.00%| 83.10% Q.78%
All.Asian 0.01% 0.86% 4.21% 6.97% 8.90% 0.05% 0.02%| 0.18% 66.94% 11.86%
Citizens
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The number of GMAT
exams taken by Asian
citizens surpassed 100,000
for the first time in TY
2012 to reach 110,737
exams taken. The region
now boasts gender parity
with exactly 50 percent of
exams taken by women in
TY 2012, although there
are notable differences by
country within Asia. Since
TY 2008, the share of
exams taken by those
younger than 25 has
increased from 37 percent
to 58 percent (Figure 5).

In TY 2012, Asian citizens

71,149

GMAT® Exams Taken

79,096 79,626

85,551

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

110,737

61%
39%

TY 2008

37% 43%

TY 2008

Gender Breakdown (%)
EMen EWomen

50%

TY 2012

Age Breakdown (%)
W<25 E25t030 @31+

58%

31%

TY 2012

50%

sent 67 percent of their GMAT score reports to study opportunities in the United States, down from 71
percent in TY 2008. Over the five-year period, Asian citizens increased their share of scores sent to regional
programs with schools in Singapore and Hong Kong experiencing the largest proportional gains. (Table 6).

Table 6. Top Countries or Regions to Whic

TY 2008
All Asian Citizens

Asian Citizens Sent GMAT® Score Reports*

TY 2012
All Asian Citizens

Country/Region Scores Sent | Percentage Country/Region Scores Sent | Percentage

1. United States 184,239 71.36% 1. United States 237,624 66.94%
2. India 17,558 6.80% 2. India 24,612 6.93%
3. United Kingdom 14,374 5.57% 3. United Kingdom 20,104 5.66%
4. Singapore 9,742 3.77% 4. Singapore 14,947 4.21%
5. France 8,432 3.27% 5. Canada 14,943 4.21%
6. Canada 7,519 2.91% 6. France 12,735 3.59%
7. Hong Kong 4,519 1.75% 7. Hong Kong 12,035 3.39%
8. Australia 2,518 0.98% 8. Australia 2,907 0.82%
9. China 2,418 0.94% 9. China 2,901 0.82%
10. Switzerland 1,230 0.48% | 10. Spain 2,550 0.72%
Total Scores Sent 258,187 100% | Total Scores Sent 354,996 100%

* Based on number of scores received. Average score reports sent per examinee: 3.6 in TY 2008 and 3.2 in TY 2012.
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Declining from 72 percent in TY 2008 to 54
percent in TY 2012, the share of GMAT score
reports Asian citizens sent to MBA programs
reached a five-year low in TY 2012 as regional
citizens directed more score reports to master’s
programs (Figure 0).

Although US study destinations were the
preferred choice for each Asian examinee
segment presented in Table 7, they were most
preferred for women (73% of score reports sent)
and those younger than 25 (73%). Those aged 25
to 30 sent the greatest number of score reports
per exam taken and selected regional
opportunities in India and Singapore as their
second- and third-choice destinations.

B MBA/EMBA B Master's (Non-MBA) @ Other

TY 2008 TY 2009 TY 2010

TY 2011 TY 2012

ole 7. TY 201
Average # of
Score Reports
Examinee Exams Mean Total | Score Reports | Sent Per Exam
Characteristics Taken Score Sent Taken Top Destinations™
110737 354.996 1. Um'Ted OSToTes 7%
Total (100%) 577 (100%) 3.2 2. India 7%
’ ° 3. United Kingdom 6%
Gender Breakdown
1. United States 73%
Women 54’9%8 574 164’4203 3.0 2. United Kingdom 5%
(50%) (46%) ;
3. Hong Kong 4%
55749 190,573 1. Unl'Ted Slofes 62%
Men (50%) 581 (54%) 3.4 2. India 10%
3. United Kingdom 6%
Age Breakdown
1. United States 73%
Younger than 25 64(15282/]) 579 195(’545‘2/8) 3.0 2. United Kingdom 5%
° ° 3. Canada 4%
1. United States 59%
2510 30 340001 578 122,696 3.6 2. India 11%
(31%) (35%) . 9
3. Singapore 6%
19 440 1. United States 60%
31 and older (’] 19 564 36,842 (10%) 3.0 2. India 12%
° 3. United Kingdom 6%

* The destination ranking reflects the total number of GMAT® score reports sent.
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Chinese citizens taking the
GMAT exam have ac-
counted for the majority
of regional testing growth
in Asia since TY 2008. In
TY 2012, the number of
exams  taken  reached
58,196; 45 percent higher
than TY 2011 and 234
percent higher than TY
2008 (Figure 7). Over the
five-year period, the share
of exams taken by women
grew from 60 percent to
65 percent, the highest in
the region. Testing by
those younger than 25
also grew significantly and

17,420

GMAT® Exams Taken

30,264

23,550

40,069

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

58,196

53

Gender Breakdown (%)

B Men EWomen

60% 6

TY 2008 TY 201

Age Breakdown (%)

E<25 E25t030 O31+
81%

TY 201

llbé

5%

2

2

reached 81 percent of total testing by TY 2012.

The score-sending preferences of Chinese citizens were similar in both TY 2008 and TY 2012 with the top
seven score-sending destinations remaining exactly the same. Due to strong testing growth over the five-
year period, each destination shown in Table § received substantially more scores from Chinese citizens in
TY 2012 than in TY 2008. Chinese citizens were the only group identified in this report who increased the
share of GMAT scores sent to the United States over the five-year period, albeit modestly.

Table 8. Top Countries or Regions to Which

hinese Citizens Sent GMAT® Score Reports*

TY 2008
Chinese Citizens

TY 2012
Chinese Citizens

Country/Region Scores Sent | Percentage Country/Region Scores Sent | Percentage

1. United States 50,616 77.00% 1. United States 29,106 78.07%
2. Hong Kong 3,795 5.77% 2. Hong Kong 10,201 6.17%
3. Canada 2,941 4.47% 3. Canada 7,408 4.48%
4. United Kingdom 2,349 3.57% 4. United Kingdom 5,980 3.62%
5. France 2,186 3.33% 5. France 4,132 2.50%
6. China 1,667 2.54% 6. China 2,014 1.22%
7. Singapore Q01 1.37% 7. Singapore 1,941 1.17%
8. Australia 205 0.45% 8. Netherlands ,230 0.74%
Q. Netherlands 202 0.31% Q. Australia 1,131 0.68%
10. Switzerland Q9 0.15% | 10. Germany 464 0.28%
Total Scores Sent 65,732 100% | Total Scores Sent 65,374 100%

* Based on number of scores received. Average score reports sent per examinee: 3.8 in TY 2008 and 2.8 in TY 2012.
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Only 32 percent of score reports sent by
Chinese examinees were directed to MBA
programs in TY 2012, down from 50 percent in
TY 2008. This is largely due to a younger
segment of Chinese test-takers which is
predominately interested in specialized master’s
opportunities. In TY 2012, master’s programs
received 04 percent of scores from Chinese
citizens, up from just 43 percent four years prior
(Figure 8).

For each examinee segment presented in Table 9
the top three score-sending destinations were the
United States, Hong Kong, and Canada. Score-
sending preferences by gender were nearly
identical. By age, however, examinees 25 and
older were more likely than their younger

TY 2008

TY 2009 TY 2010

B MBA/EMBA B Master's (Non-MBA) @ Other

TY 2011 TY 2012

counterparts to send scores to Hong Kong and Canada.

Table 9. TY 2012 GMAT® Exa

inee Characteristics for Chinese Citizens

Average # of
Score Reports

Examinee Exams Mean Total Score Reports | Sent Per Exam
Characteristics Taken Score Sent Taken Top Destinations™
Total °8,190 588 165,374 2.8 ; Eglr:edKS;?eSé;gé
o1 (100%] (100%) ' - long Aeng ©4

3. Canada 4%

Gender Breakdown

1. United States 78%

Women 37(575]70) 588 107(665%3) 2.9 2. Hong Kong 6%
° ° 3. Canada 5%
1. United States /8%
20,486 57,691 5
Men (35%) 587 (35%) 2.8 2. Hong Kong 6%

3. Canada 4%

Age Breakdown

1. United States 80%

Younger than 25 4?88]‘2/8) 588 ]30(7%;'/7) 2.8 2. Hong Kong 6%
’ ° 3. Canada 4%
1. United States 72%
25 to 30 9(,12610/2) 589 2?']57]72) 3.1 2. Hong Kong 8%
’ ° 3. Canada 5%
1. United States 71%
2,126 6,015 o
31 and older (4%) 582 (4%) 2.8 2. Hong Kong 8%

3. Canada 7%

* The destination ranking reflects the total number of GMAT® score reports sent.
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The 30,213 GMAT exams
that Indian citizens sat for
in  TY 2012 nearly
matched the previous high
recorded in TY 2009.
Since TY 2008, the demo-
graphic profile of Indian
citizens taking the GMAT
exam has been relatively
stable, with the share of
women increasing slightly
to 26 percent and the
share of examinees
younger than 25 falling
slightly to 36 percent

(Figure 9).
Indian citizens send a
significant number of

GMAT® Exams Taken

30,633

28,570

26,937

25,394

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

30,213

76%

TY 2008

Gender Breakdown (%)

B Men EWomen

74%

Age Breakdown (%)
W<25 E25t030 @31+

38% 45% 36% 8%

TY 2008

TY 2012

TY 2012

score reports to business schools across several world regions. As the proportion of scores sent to the
United States has fallen from 64 percent to 51 percent since TY 2008, interest has grown for programs
located in India, the United Kingdom, Singapore, France, and Canada. In addition, Spain moved from tenth
to seventh on the list while Hong Kong rose to eighth (Table 10).

Table 10. Top Countries or Regions to Whic
TY 2008
Indian Citizens

Indian Citizens Sent GMAT® Score Reports
TY 2012
Indian Citizens

Country/Region Scores Sent | Percentage Country/Region Scores Sent | Percentage

1. United States 82,121 64.20% 1. United States 67,973 50.89%
2. Indio 17,485 13.67% 2. India 24,422 18.29%
3. United Kingdom 8,920 6.97% 3. United Kingdom 10,522 7.88%
4. Singapore 5,948 4.65% 4. Singapore 10,148 7.60%
5. France 4,664 3.65% 5. France 6,689 5.01%
6. Canada 3,149 2.46% 6. Canada 5,504 4.12%
7. Australia 1,712 1.34% 7. Spain 1,774 1.33%
8. Switzerland 835 0.65% 8. Hong Kong 1,255 0.94%
9. Philippines 702 0.55% 9. Australia 1,181 0.88%
10. Spain 649 0.51% | 10. Switzerland 816 0.61%
Total Scores Sent 127,916 100% | Total Scores Sent 133,557 100%

* Based on number of scores received. Average score reports sent per examinee: 4.5 in TY 2008 and 4.4 in TY 2012.
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Indian score-sending to MBA programs declined
from 81 percent of scores sent in TY 2008 to 73
percent in TY 2012 (Figure 10). This measured
decline was balanced by growing interest in non- B MBA/EMBA B Master's (Non-MBA) @ Other

MBA master’s programs (which, for this analysis,
include Post Graduate Management Diplomas in _
19% 21%

India).

Except for Singaporeans, Indians show the
greatest interest in domestic study opportunities
across the gender and age groups shown in Table
71. Men (19% of scores sent) and test takers 31
and older (25%) were most likely to direct scores
to Indian programs in TY 2012. For examinees
aged 25 to 30, Singapore was the third most

preferred SCOfC—SCnding destination. TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

Table 11. TY 2012 GMAT® Examinee Characteristics for Indian Citizens

Average # of
Score Reports
Examinee Exams Mean Total Score Reports | Sent Per Exam
Characteristics Taken Score Sent Taken Top Destinations™
30.213 133557 1.Un|Ted Slofesﬂé
Total (100%) 582 (100%| 4.4 2. India 18%
° ° 3. United Kingdom 8%
Gender Breakdown
1. United States 56%
Women 7(2?;,/2} 560 372]533) 4.2 2. India 16%
° ° 3. United Kingdom 8%
" 22,401 50 100,364 4 ; lug'fed] ;[;Tes 4%
en (74%} (75%) . . Inaia ©

3. United Kingdom 8%

Age Breakdown

1. United States 54%

Younger than 25 ]?5?538} 570 47(,35;“75) 4.4 2. India 14%
° ’ 3. United Kingdom 9%
1. United States 49%
25 10 30 ]A(Q%:i/o} 592 67('55]70/7) 4.6 2. India 20%
° ° 3. Singapore 8%
1. United States 52%
4,685 18,425 o
31 and older (16%) 576 (142 3.9 2. India 25%

3. United Kingdom 7%

*The destination ranking reflects the total number of GMAT® score reports sent.
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GMAT  testing among
South  Korean  citizens
stabilized in TY 2012 after
several years of decline.
When compared with TY
2008, the gender distrib-
ution was exactly the same
as it was in TY 2012 (Figure
17). South Korean exam-
inees represent some of the
oldest test takers in the
region. Despite modest
increases since TY 2008,
only 9 percent of examinees
were 25 or younger in TY
2012.

The share of score reports
that South Korean citizens

7,591

7,045

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

6,384

GMAT® Exams Taken

5,253

71%

TY 2008

5,275

Age Breakdown (%)
W<25 E25t030 @31+

49% 45%

TY 2008

Gender Breakdown (%)
EMen EWomen

71%

TY 2012

43% 48%

TY 2012

sent to US business programs remained high at 83 percent in TY 2012, although slightly less than 86
percent sent in TY 2008. By TY 2012, France moved ahead of China as the number three destination and
Hong Kong jumped from ninth to sixth (Table 12).

Table 12. Top Countries or Regions to Which South Korean Citizens Sent GMAT® Score Reports*

TY 2008 TY 2012

South Korean Citizens South Korean Citizens
Country/Region Scores Sent | Percentage Country/Region Scores Sent | Percentage
1. United States 12,696 85.95% 1. United States 8,044 82.63%
2. United Kingdom 602 4.08% 2. United Kingdom 415 4.26%
3. China 380 2.57% 3. France 289 2.97%
4. France 329 2.23% 4. China 267 2.74%
5. Canada 145 0.98% 5. Canada 152 1.56%
6. Singapore 107 0.72% 6. Hong Kong 135 1.39%
7. South Korea 106 0.72% 7. Singapore 104 1.07%
8. Australia 66 0.45% 8. South Korea Q2 0.95%
@. Hong Kong ol 0.41% Q. Spain 70 0.72%
10. Switzerland 56 0.38% | 10. Switzerland 46 0.47%
Total Scores Sent 14,771 100% | Total Scores Sent 9,735 100%

*Based on number of scores received. Average score reports sent per examinee: 1.9 in TY 2008 and 1.8 in TY 2012.
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After declining for two vyears, the share of
GMAT score reports that South Korean citizens
sent to MBA programs has gradually increased
to 74 percent (Figure 12).

Each Korean examinee group presented in Table
13 sent fewer than 2.0 score reports on average
in TY 2012, the lowest in the region. In
addition, each group sent 80 percent or more of
their scores to study opportunities in the United
States. Women and examinees younger than 25
sent 5 percent of their scores to programs in
France, their second most preferred destination.
For men (3% of scores sent) and those aged 31
and older (4%), China ranked as third choice
behind the United States and the United
Kingdom.

B MBA/EMBA B Master's (Non-MBA) @ Other

TY 2008

TY 2009 TY 2010

TY 2011 TY 2012

Average # of
Score Reports

Examinee Exams Mean Total Score Reports Sent Per Exam
Characteristics Taken Score Sent Taken Top Destinations™
1. United States 83%
5,275 9,735 . . 5
Total (1002 586 11002 1.8 2. United Kingdom 4%

Gender Breakdown

3. France 3%

1. United States 80%

Women ]('2591/(? 577 2(’2672/5; 1.8 2. France 5%
0 ° 3. United Kingdom 4%
1. United States 84%
3,756 7,072 ) . N
Men (719 589 739 1.9 2. United Kingdom 4%

Age Breakdown

3. China 3%

1. United States 82%

Younger than 25 (Ajcf) 592 (89572) 1.9 2. France 5%
° ’ 3. United Kingdom 4%
1. United States 85%
2510 30 2(;123%/1 593 4(14830/(; 1.8 2. United Kingdom 4%
° ° 3. France 3%
1. United States 80%
2,536 4,853 . . o
31 and older (48% 579 150%) 1.9 2. United Kingdom 5%

3. China 4%

* The destination ranking reflects the total number of GMAT® score reports sent.
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Following two years of

testing decline, the

%Z?;l;iisef e)éiatrirzlfszr::kegr:wy GMAT® Exams Taken Gender Breakdown (%)
23 percent to reach 4,232 @ Men &Women

in TY 2012. Over the five- 5173 5172

year period studied, the ane 7% a0 0%
gender distribution was 3,951 4232 E E
largely unchanged while 3,449 1Y 2008 TY 2012
the share of exams taken

by those younger than 25 Age Breakdown (%)
grew from 42 percent to B<25 B251030 @31+

47 percent (Figure 13).

Since TY 2008, the 42% 49% 47% 46%
percentage of score reports -i. 7%
sent by Taiwanese citizens TY 2008 TY 2009 TY 2010 TY 2011 TY 2012 TY 2008 TY 2012
to US schools declined

slightly to 87 percent. In
spite of this drop, interest among Taiwanese examinees for US programs remains the greatest in the region. TY
2012 findings show growing interest for study European opportunities in the United Kingdom and France. In Asia,
Hong Kong experienced the largest rise among top 10 study destinations over the period, moving from ninth in
TY 2008 to fifth in TY 2012 (Table 14).

Table 14. Top Countries or Regions to Which Taiwanese Citizens Sent GMAT® Score Reports*

TY 2008 TY 2012
Taiwanese Citizens Taiwanese Citizens
Scores Scores
Country/Region Sent Percentage Country/Region Sent Percentage
1. United States 14,323 92.43% 1. United States 10,078 87.10%
2. United Kingdom 355 2.29% 2. United Kingdom 451 3.90%
3. France 195 1.26% 3. France 303 2.62%
4. Netherlands 142 0.92% 4. Canada 128 1.11%
5. Canada 128 0.83% 5. Hong Kong 100 0.86%
6. Spain 80 0.52% 6. Netherlands 99 0.86%
7. China 55 0.35% 7. China Q0 0.78%
8. Taiwan 48 0.31% 8. Spain 63 0.54%
Q. Hong Kong 42 0.27% Q. Singapore 58 0.50%
10. Japan 37 0.24% | 10.Japan 44 0.38%
Total Scores Sent 15,496 100% | Total Scores Sent 11,570 100%

* Based on number of scores received. Average score reports sent per examinee: 3.0 in TY 2008 and 2.7 in TY 2012.
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Score-sending to MBA programs by Taiwanese
citizens has gradually declined from 74 percent
in TY 2008 to 63 percent in TY 2012. By TY
2012, Taiwanese examinees directed 35 percent B MBA/EMBA B Master's (Non-MBA) @ Other
of their score reports to master’s programs
(Figure 14).

With the exception of examinees aged 31 and
older, the top three study destinations for each
examinee segment in Table 15 were the United
States, United Kingdom, and France. Older
examinees were the least likely to send score
reports to the United States (83%), listing
France as their second-choice destination.

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

Table 15. TY 2012 GMAT® Examinee Characteristics for Taiwanese Citizens

Average # of
Score Reports
Examinee Exams Mean Total | Score Reports | Sent Per Exam
Characteristics Taken Score Sent Taken Top Destinations™
1. United States 87%
4,232 11,570 ) : o
Total (100%) 546 (100%) 2.7 2. United Kl:gdom 4%
3. France 3%
Gender Breakdown
1. United States 87%
Women 2'51})5 543 7’]QOO 2.8 2. United Kingdom 5%
(60%) (62%) 0
3. France 3%
1. United States 88%
Men ]'6%7 549 4'3800 2.6 2. United Kingdom 3%
(40%) (38%) o
3. France 2%
Age Breakdown
1. United States 0%
Younger than 25 2'0(29 548 5']507 2.6 2. United Kingdom 4%
(47%) (45%) 3
3. France 2%
1. United States 85%
25to 30 ]'Q%é 547 5'6008 2.9 2. United Kingdom 4%
(46%) (48%) o
3. France 3%
1. United States 83%
31 and older (27?,/7) 523 (872/5) 2.7 2. France 3%
’ ° 3. United Kingdom 3%

* The destination ranking reflects the total number of GMAT® score reports sent.
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GMAT testing by
Japanese citizens nearly
returned to a five-year
high in TY 2012 after
increasing 13 percent
from TY 2011. When
compared with TY 2008,
the gender and age profile
of Japanese examinees in
TY 2012 has remained
remarkably constant, with
men and older test takers
accounting for the bulk of
exams taken (Figure 15).

The share of score reports
that Japanese examinees
directed to programs in
the United States fell to 67

GMAT® Exams Taken

2,935

2,938

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

2,680

2,518

Gender Breakdown (%)
EMen EWomen

74%

TY 2012

73%

TY 2008

2,835

Age Breakdown (%)
W<25 E25t030 @31+

49% 43%

TY 2008

48% 45%

TY 2012

percent in TY 2012, the first time ever below the 70 percent mark. Growing interest in regional (Singapore
and Hong Kong) and European (United Kingdom, France, and Spain) opportunities help explain this

proportional shift (Table 16).

S*

Table 16. Top Countries or Regions to Which

apanese Citizens Sent GMAT® Score Report

TY 2008 TY 2012

Japanese Citizens Japanese Citizens
Country/Region Scores Sent | Percentage Country/Region Scores Sent | Percentage
1. United States 4,538 77.23% 1. United States 4,158 67.31%
2. United Kingdom 422 7.18% 2. United Kingdom 538 8.71%
3. France 268 4.56% 3. France 387 6.27%
4. Japan 185 3.15% 4. Spain 223 3.61%
5. Spain 83 1.41% 5. Singapore 219 3.55%
6. Canada 73 1.24% 6. Japan 168 2.72%
7. Switzerland 66 1.12% 7. Hong Kong 109 1.76%
8. Netherlands 65 1.11% 8. Canada 93 1.51%
9. Singapore 57 0.97% 9. Switzerland 70 1.13%
10. Hong Kong 36 0.61% | 10. China 57 0.92%
Total Scores Sent 5,876 100% | Total Scores Sent 6,177 100%

* Based on number of scores received. Average score reports sent per examinee: 2.0 in TY 2008 and 2.2 in TY 2012.
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Japanese citizens sent 90 percent of their GMAT
score reports to MBA programs in TY 2012,
about the same as four years prior and the
greatest level of MBA program interest recorded
in this report (Fzgure 16).

B MBA/EMBA B Master's (Non-MBA) @ Other

In TY 2012, Japanese men sent more score
repotts, on average, compared with women (2.2
vs. 2.0) and were more likely to direct scores to
US programs (68% vs. 64%). The largest
difference among examinee segments shown in
Table 17 relates to age. Examinees younger than
25 (the smallest group in the Japanese pipeline)
sent 21 percent of their scores reports to
domestic programs, significantly higher than any
other group.

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

Table 17. TY 2012 GMAT® Examinee Characteristi nese Citizens
Average # of
Score Reports
Examinee Exams Mean Total Score Reports Sent Per Exam
Characteristics Taken Score Sent Taken Top Destinations ™
1. United States 67%
Total “20803%5) 544 (?6107%7) 2.2 2. United Kingdom 9%

3. France 6%

Gender Breakdown

1. United States 64%

Women (2763‘1/2) 511 ](’242/3) 2.0 2. France 9%
’ ’ 3. United Kingdom 8%
1. United States 68%
2,103 4,724 . : o
Men (74%) 556 (76%) 2.2 2. United Kingdom 9%

3. France 6%

Age Breakdown

1. United States 66%

Younger than 25 2006 507 420 1.9 2. Japan 21%
(7%) (6%) o
3. France 8%
1. United States 70%
2510 30 ]’350] 555 3] LQ 2.3 2. United Kingdom 9%
(48%) (50%) :
3. France 5%
1. United States 64%
1278 2,658 nec ! .
31 and older (45%) 539 (43%) 2. 2. United Kingdom 10%

3. France 7%

* The destination ranking reflects the total number of GMAT® score reports sent.
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GMAT testing by Thai
citizens during TY 2012
increased 18  percent
compared with TY 2011
and approached five-year
highs. Although the share of
exams taken by Thai
women declined slightly
between TY 2008 and TY
2012, the level (57%) still
remains high by global
standards. The  Thai
prospective student pipeline
is nearly evenly divided
between examinees younger
than 25 (44%) and those
ages 25 to 30 (51%; Figure

17).

2,146

2,280

1,984

GMAT® Exams Taken

1,864

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

Gender Breakdown (%)

B Men EWomen

2,207

61%
39%

—

TY 2008

48% 47%

TY 2008

43%

TY 2012

Age Breakdown (%)
W<25 E25t030 @31+

44% 51%

TY 2012

57%

Since TY 2008, the percentage of GMAT score reports that Thai citizens send to US programs has declined
from 86 percent to 74 percent. Meanwhile, interest in study opportunities located in the United Kingdom
increased from 4 percent to 9 percent. Other destinations experiencing growing interest from Thai
examinees include China, France, Singapore, Hong Kong, and the Netherlands (Table 16).

Table 18. Top Countries or Regions to Which Thai Citizens Sent GMAT® Score Reports*

TY 2008 TY 2012

Thai Citizens Thai Citizens
Country/Region Scores Sent | Percentage Country/Region Scores Sent | Percentage
1. United States 5,274 86.08% 1. United States 3,878 73.97%
2. Thailand 280 4.57% 2. United Kingdom 474 9.04%
3. United Kingdom 249 4.06% 3. Thailand 252 4.81%
4. France 53 0.87% 4. France 112 2.14%
5. Canada 50 0.82% 5. China 107 1.93%
6. China 48 0.78% 6. Singapore 83 1.58%
7. Japan 38 0.62% 7. Canada 70 1.34%
8. Singapore 30 0.49% 8. Hong Kong 62 1.18%
9. Switzerland 23 0.38% 9. Japan 59 1.13%
10. Hong Kong 19 0.31% | 10. Netherlands 48 0.92%
Total Scores Sent 6,127 100% | Total Scores Sent 5,243 100%

*Based on number of scores received. Average score reports sent per examinee: 2.9 in TY 2008 and 2.4 in TY 2012.
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MBA programs received more than three-
quarters of score reports sent by Thai GMAT
examinees in TY 2012, slightly below levels seen
in TY 2008 (Figure 18). All the same, Thai
examinees’ interest in MBA programs was among
the  strongest in  Asia, behind only
Japanese and Indonesian test takers.

B MBA/EMBA B Master's (Non-MBA) @ Other

Each subgroup of Thai citizens represented in
Table 19 sent 5 percent of their score reports to
domestic programs in TY 2012. Thailand ranked
thitrd behind the United States and United
Kingdom as a preferred study destination, except
for test takers aged 31 and older who made it
their second choice. Older citizens were the most
likely to send score reports to the United States
(83% of scores sent); those younger than 25 were
the least likely (72%).

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

able 19. TY 2012 GMAT®
Average # of
Score Reports
Examinee Exams Mean Total Score Reports | Sent Per Exam
Characteristics Taken Score Sent Taken Top Destinations™
1. United States 74%
Total “2(’)209/7) 498 (]50204;3) 2.4 2. United Kingdom 9%
’ ’ 3. Thailand 5%
Gender Breakdown
1. United States 75%
Women ]( '527?/7) 494 2(’5;? 2.2 2. United Kingdom 9%
’ ’ 3. Thailand 5%
1. United States 73%
Men (AQSA;/O) 504 2(4?;; 2.6 2. United Kingdom 9%
° ’ 3. Thailond 5%
Age Breakdown
1. United States 72%
Younger than 25 (49470/5; 507 2(4%?;5 2.2 2. United Kingdom 11%
° ’ 3. Thailond 5%
1. United States 74%
25 10 30 ]( '5]]%/3; 497 2('5852/? 26 2. United Kingdom 8%
° ’ 3. Thailond 5%
. 50 1. Unifed States 83%
31 and older (5%) 439 (5%) 2.3 2. Thailand 5%
’ ’ 3. Singapore 3%

*The destfination ranking reflects the total number of GMAT® score reports sent.
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The number of GMAT
exams taken by Singaporean
citizens grew to 1,349 in TY
2012, reversing a three-year
decline (Fzgure 19). Since TY
2008, the share of exams
taken by women increased
from 41 percent to 44
percent. In addition, those
younger than 25 increased
their ~ share  of  the
Singaporean pipeline from
11 percent to 16 percent
over the period. Examinees
ages 25 to 30 st
represented the majority of
total test taking (53%) in TY
2012.

1,548

I |

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

GMAT® Exams Taken

1,314

1,251

Gender Breakdown (%)

B Men EWomen

59%
41%

TY 2008

1,349

59%

31%

TY 2008

56% 449,

TY 2012

Age Breakdown (%)
W<25 E25t030 @31+

53%

=)
]6%.316

TY 2012

Domestic programs received the greatest number of score reports from Singaporean citizens in both TY
2008 and TY 2012, although the share sent domestically declined from 44 percent to 40 percent. Interest in
the United States also declined somewhat as a greater number of scores reports were directed to study
opportunities in the United Kingdom (Table 20).

Table 20. Top Countries or Regions to Which Citizens from Singapore Sent GMAT® Score Reports*

TY 2008
Singaporean Citizens

TY 2012
Singaporean Citizens

Country/Region Scores Sent | Percentage Country/Region Scores Sent | Percentage

1. Singapore 1,759 43.95% 1. Singapore 1,487 39.74%
2. United States 1,444 36.08% 2. United States 1,298 34.69%
3. France 306 7.65% 3. United Kingdom 361 9.65%
4. United Kingdom 238 5.95% 4. France 284 7.59%
5. Australia 63 1.57% 5. Australia o9 1.84%
6. Canada 38 0.95% 6. Canada 48 1.28%
7. Hong Kong 37 0.92% 7. China 46 1.23%
8. China 36 0.90% 8. Hong Kong 35 0.94%
9. Switzerland 31 0.77% 9. Switzerland 28 0.75%
10. Spain 15 0.37% | 10. Spain 23 0.61%
Total Scores Sent 4,002 100% | Total Scores Sent 3,742 100%

* Based on number of scores received

. Average score reports sent per examinee: 2.6 in TY 2008 and 2.8 in TY 2012.
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Of the 3,742 GMAT score reports that
Singaporean citizens sent in TY 2012, 72 percent
were directed to MBA programs. This level of

interest in MBA programs has remained
relatively stable since TY 2008. As Figure 20
shows, the share of score reports examinees
from Singapore sent to master’s programs has
also held steady over the last five years.

B MBA/EMBA B Master's (Non-MBA) @ Other

GMAT score-sending behavior varied widely
depending on the gender and age of Singaporean
examinees in TY 2012. Table 21 shows that men
(43% of scores sent) were more likely than
women (35%) to send GMAT test scores to
domestic programs. Differences by age group
were even more distinct. Those younger than 25
sent only 19 percent of their score reports to

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

programs in Singapore, compared with 41
percent for examinees aged 25 to 30 and 48 percent for those 31 and older.

le 21. TY 2012 GMAT® Examinee Characteristics for Singaporean Citizens

Average # of
Score Reports

Examinee Exams Mean Total Score Reports | Sent Per Exam
Characteristics Taken Score Sent Taken Top Destinations™
1. Singapore 40%
1,349 3,742 : .
Total (100%) 595 11002 2.8 2. United States 35%

3. United Kingdom 10%

Gender Breakdow

1. United States 37%

Women (4542/9} 584 ](45]?;/3) 2.6 2. Singapore 35%
° ° 3. United Kingdom 9%
1. Singapore 43%
750 2,199 . 0
Men (56%) 604 (56%) 2.9 2. United States 33%

3. United Kingdom 10%

Age Breakdown

1. United States 49%

Younger than 25 (1261/Q] 620 “‘270/7) 2.6 2. Singapore 19%
0 ° 3. United Kingdom 14%
1. Singapore 41%
2510 30 (5731/]] 608 2(5]71;)) 3.0 2. United States 35%
7 ’ 3. United Kingdom 9%
1. Singapore 48%
419 1,046 ; 9
31 and Older (31%) 560 (28%) 2.5 2. United States 26%

3. France 9%

* The destination ranking reflects the total number of GMAT® score reports sent.
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GMAT testing by
Vietnamese citizens reached

an all-time high of 1,360
exams taken in TY 2012, a
12 percent increase from
the previous year and nearly
double the number taken in
TY 2008. Although the
share of exams taken by
women declined somewhat,
from 62 percent to 58
percent, it remains one of
the highest in the region.
Since TY 2008, the pro-
portion of GMAT exams
taken by  Vietnamese
citizens younger than 25
grew from 47 percent to 60

690

TY 2008

Gender Breakdown (%)
EMen EWomen

GMAT® Exams Taken

1,360

62%

TY 2008

58%

1,196 1,216 42%

| I I

TY 2012

Age Breakdown (%)
W<25 E25t030 @31+

60%

9 L)
47% A1 34%
TY 2009 TY 2010 TY 2011 TY 2012 TY 2008 TY 2012

percent. Only China (81%0)

recorded a higher regional total in TY 2012 for this age group.

Due to significant testing growth over the five-year period study, programs in each country shown in Table
22 received more score reports from Vietnamese examinees in TY 2012 than in TY 2008. Geographic study
preferences of Vietnamese citizens were diverse in TY 2012 as examinees sent a significant number of score

reports to schools in Asia, Europe,

and North America. Finland and Switzerland, not on the top 10

destination list in TY 2008, were ranked seventh and ninth, respectively, in TY 2012.

Table 22. Top Countries or Regions to Which Vi

etnamese Citizens Sent GMAT® Score Reports*

TY 2008 TY 2012
Vietnamese Citizens Vietnamese Citizens
Country/Region Scores Sent Percentage Country/Region Scores Sent Percentage

1. United States 1,841 87.00% 1. United States 3,255 83.10%
2. Singapore o9 3.26% 2. United Kingdom 112 2.86%
3. United Kingdom 47 2.22% 3. Singapore 99 2.53%
4. Australia 46 2.17% 4. Canada 87 2.22%
5. Canada 22 1.04% 5. Netherlands 66 1.68%
6. Japan 21 0.99% 6. Australia 54 1.38%
7. Netherlands 17 0.80% 7. Finland 51 1.30%
8. France 15 0.71% 8. France 46 1.17%
9. Belgium % 0.43% Q. Switzerland 25 0.64%
10. Germany 8 0.38% | 10. Belgium 19 0.49%
Total Scores Sent 2,116 100% | Total Scores Sent 3,917 100%

*Based on number of scores received. Average score reports sent per examinee: 3.1 in TY 2008 and 2.9 in TY 2012.
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Since TY 2010, Vietnamese test takers have sent
a lower share of score reports to MBA programs

as interest has increased for non-MBA master’s
programs and doctoral programs, which are B MBA/EMBA ®m Master's (Non-MBA) @ Other
included in the “other” category of Figure 22.

Vietnamese examinees aged 31 and older sent 91
percent of their score reports to US programs in
TY 2012. All other examinee subgroups shown
in Table 23 directed 83 percent of their score
reports to the United States. Study opportunities
in Singapore were represented among the top
three score-sending destinations in TY 2012,
with the exception of Vietnamese women, who
chose the Netherlands as their third-ranked study
destination, behind the United States and the TY 2008 TY 2009 TY 2010 TY 2011 TY 2012
United Kingdom.

Table 23. TY 2012 GMAT® Examinee Characteristics for Vietna

Average # of
Score Reports
Examinee Exams Mean Total | Score Reports | Sent Per Exam
Characteristics Taken Score Sent Taken Top Destinations™
1. United States 83%
1,360 3,917 . ' 9
Total (100%) 535 (100%) 2.9 2. United Kingdom 3%

3. Singapore 3%

Gender Breakdown

1. United States 83%

Women (578(‘)’/2) 523 2(5162/(; 2.8 2. United Kingdom 2%
° ° 3. Netherlands 2%
1. United States 83%
568 1,727 . . 9
Men 42%) 552 (44%) 3.0 2. United Kingdom 3%

3. Singapore 3%

Age Breakdown

1. United States 83%

Younger than 25 8]05 545 2’3103 2.8 2. United Kingdom 3%
(60%) (59%) . .
3. Singapore 2%
1. United States 83%
2510 30 (;;f;]) 525 ](3137) 3.1 2. Canada 3%
° ’ 3. Singapore 3%
1. United States 91%
84 197 , 9
31 and older (6%) 482 (5%) 2.3 2. Singapore 3%

3. Canada 2%

* The destination ranking reflects the total number of GMAT® score reports sent.
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The number of GMAT
exams taken by Pakistani
citizens totaled 1,087 in
TY 2012, an increase of
six percent over TY 2011
(Figure 23). Test taking in
Pakistan ~ showed  the
greatest gender disparity in
the region with women
accounting for only 20
percent of exams taken in
TY 2012. The Pakistani
pipeline grew somewhat
older over the five-year
period as the share of
exams taken by Pakistani
citizens aged 25 and older
increased.

1,268

1,173

GMAT® Exams Taken

1,154

1,021

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

79%
1,087

TY 2008

41% 44%

TY 2008

Gender Breakdown (%)
EMen EWomen

80%

TY 2012

Age Breakdown (%)
W<25 E25t030 @31+

36%
-% -%

TY 2012

47%

The biggest shift in score-sending behavior by Pakistani examinees has been decreased interest in US
programs and increased interest in Canadian programs. Between TY 2008 and TY 2012, the share of score
reports sent to the United States fell from 63 percent to 53 percent, while the share sent to Canada grew
from 14 percent to 21 percent. Interest in the United Kingdom also declined somewhat as Pakistanis instead
sent more score reports to France and Singapore. In TY 2012, Turkey appeared as the tenth preferred
score-sending destination for Pakistani examinees, the first time on the top 10 list (Tuble 24).

Table 24. Top Countries or Regions to Which Pakistani Citizens Sent GMAT® Score Reports*

TY 2008
Pakistani Citizens

TY 2012
Pakistani Citizens

Country/Region Scores Sent | Percentage Country/Region Scores Sent | Percentage

1. United States 2,610 62.51% 1. United States 1,842 53.24%
2. Canada 583 13.96% 2. Canada 716 20.69%
3. United Kingdom 482 11.54% 3. United Kingdom 318 9.19%
4. Pakistan 171 4.10% 4. Pakistan 107 3.09%
5. France Q3 2.23% 5. France 103 2.98%
6. Australia 60 1.44% 6. Singapore 81 2.34%
7. Singapore 59 1.41% 7. Australia 62 1.79%
8. United Arab Emirates 27 0.65% 8. Germany 39 1.13%
9. Netherlands 15 0.36% 9. Spain 32 0.92%
10. Switzerland 13 0.31% | 10. Turkey 28 0.81%
Total Scores Sent 4,175 100% | Total Scores Sent 3,460 100%

* Based on number of scores received. Average score reporfs sent per examinee: 3.3 in TY 2008 and 3.2 in TY 2012.
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Of the 3,460 GMAT score reports sent by
Pakistani citizens in TY 2012, 74 percent were

directed to MBA programs. This level is down
from 82 percent in TY 2008 due to growing
interest in specialized master’s programs (Figure

24).

Although the top three study destinations—the
United States, Canada, and the United
Kingdom—were the same for each Pakistani
examinee subgroup shown in Tuble 25, the level
of interest varied by group. For instance,
Pakistani women (58% of scores sent) were
more likely than Pakistani men (52%) to send
scores to the United States. Examinees younger
than 25 and those aged 31 and older sent just
under half of their scores to US programs and
around one-quarter to programs in Canada.

TY 2008

TY 2009 TY 2010

B MBA/EMBA B Master's (Non-MBA) @ Other

TY 2011

2 GMAT® Examinee Characteristics for Pakistani Citizens

Average # of
Score Reports

218

624

Examinee Exams Mean Total Score Sent Per Exam
Characteristics Taken Score Reports Sent Taken Top Destinations ™
Total 1,087 512 3,460 3.2 ; ggl;zijtgtf‘;ﬁgé
(100%) (100%) ' ' ’

3. United Kingdom 9%

Gender Breakdown

1. United States 58%

Women o 482 N 2.9 2. Canada 22%
(20%) [18%) 3. United Kingdom 9%
1. United States 52%
869 2,836 N
Men (80%) 520 (82%) 3.3 2. Canada 20%

3. United Kingdom 9%

ge Breakdown

1. United States 49%

Younger than 25 (3:2%/7) 5006 ](’3];;/7) 3.0 2. Canada 26%
’ ’ 3. United Kingdom 8%
1. United States 58%
2510 30 (457];; 524 ](\’;)A;ﬁ 3.4 2. Canada 16%
’ ’ 3. United Kingdom 10%
1. United States 49%
186 569 5
31 and older (179 494 1162 3.1 2. Canada 25%

3. United Kingdom 9%

* The destination ranking reflects the total number of GMAT® score reports sent.
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GMAT testing by Indo-
nesian citizens in TY 2012
surpassed 1,000 exams
taken for the first time
since TY 2004 (Figure 25).
Over the last five years the
share of exams taken by
women grew from 40
percent to 45 percent. In
contrast, testing among
those younger than 25 fell
from 41 percent in TY
2008 to 36 percent in TY
2012.

Score-sending preferences
of Indonesian examinees

have changed noticeably
since TY 2008. Although

GMAT® Exams Taken

1,075

Gender Breakdown (%)
EMen EWomen

9 o,
6% 55% 459

TY 2008 TY 2012

Age Breakdown (%)
W<25 E25t030 @31+

775 g0y 934
I I I 847

TY 2008 TY 2009 TY 2010 TY 2011 TY 2012

41% 43%

TY 2008

36%
16%

A%
23%

TY 2012

the United States remains the top destination, its share of scores received has fallen from 67 percent to 58
percent. The United Kingdom appeared second among top destinations in TY 2012, capturing 11 percent
of total scores that Indonesians sent. Programs in Australia also received more score reports from
Indonesians and were the fourth leading destination in TY 2012, up from sixth in TY 2008 (Table 26).

Table 26. Top Countries or Regions to Which Indonesian Citizens Sent GMAT® Score Reports*

TY 2008 TY 2012

Indonesian Citizens Indonesian Citizens
Country/Region Scores Sent Percentage Country/Region Scores Sent | Percentage
1. United States 1,958 67.33% 1. United States 1,820 58.45%
2. Singapore 338 11.62% 2. United Kingdom 342 10.98%
3. United Kingdom 154 5.30% 3. Singapore 241 7.74%
4. France 100 3.44% 4. Australia 140 4.50%
5. Netherlands 96 3.30% 5. France 131 4.21%
6. Australia Q5 3.27% 6. Netherlands 126 4.05%
7. Japan 41 1.41% 7. Canada 74 2.38%
8. Switzerland 33 1.13% 8. China 40 1.28%
9. Canada 26 0.89% Q. Spain 37 1.19%
10. China 24 0.83% | 10. Hong Kong 36 1.16%
Total Scores Sent 2,908 100% | Total Scores Sent 3,114 100%

* Based on number of scores received. Average score reports sent per examinee: 3.0 in TY 2008 and 2.9 in TY 2012.
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Indonesia citizens sent the vast majority (81%) of
their GMAT score reports to MBA programs in
TY 2012, a level that has remained high since TY
2008 (Figure 26). In this report, only Japanese
citizens (90%) sent a greater number of score
reports to MBA programs in TY 2012.

With the exception of Indonesian citizens aged 31
and older in TY 2012, the United States, United
Kingdom, and Singapore were the top score-
sending destinations for each examinee subgroup
(Table 27). Australia was the third most preferred
study destination for the oldest examinee
segment. Indonesians aged 25 to 30 sent the
lowest share of score reports US programs (53%)
and the highest share to study locations in
Singapore (11%).

Table 27. TY 201

TY 2008

TY 2009 TY 2010

B MBA/EMBA B Master's (Non-MBA) @ Other

TY 2011 TY 2012

inee Characteristics for Indo

esian Citizens

Average # of
Score Reports

Examinee Exams Mean Total Score Sent Per Exam
Characteristics Taken Score Reports Sent Taken Top Destinations™
1. United States 58%
1,075 3,114 ) . o
Total (100%) 511 (100%) 2.9 2. U.nlted ngdoom 11%
3. Singapore 8%
Gender Breakdown
1. United States 57%
Women 4%5 496 ]'2404 2.6 2. United Kingdom 12%
(45%) (40%) : 3
3. Singapore 8%
1. United States 59%
590 1,870 . : 9
Men (55%) 524 (60%) 3.2 2. United Kingdom 11%

Age Breakdown

3. Singapore 8%

1. United States 62%

Younger than 25 3%4 513 ]’0206 2.7 2. United Kingdom 9%
(36%) (33%) . 0
3. Singapore 6%
1. United States 53%
2510 30 4406 521 ]’3400 3.0 2. United Kingdom 12%
(41%) (43%) . g
3. Singapore 11%
1. United States 63%
245 748 . . 9
31 and older (239 491 (24%) 3.1 2. United Kingdom 11%

3. Australia 6%

* The destination ranking reflects the total number of GMAT® score reports sent.
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This report provides summaries and comparisons of score-report submissions for the largest 10 citizenship
groups in the Asian region that took the GMAT exam in TY 2008 and TY 2012.° Total exam figures include
the number of individuals who took the exam more than once in a given testing year, generally about 15
percent to 20 percent of all test takers. Examinee data were obtained from the background information
questionnaire (BIQ) administered as part of the GMAT exam, score report information from examinee
records, and test registrations. From these data, both country of citizenship and GMAT score-reporting
behavior were used to gauge regional trends and changes in examinee preferences regarding school location.

Up to 10 instances of score report data are stored in the GMAC research database for every GMAT test
taken. For this report, these score reports were aggregated and grouped by school location both for TY
2008 and TY 2012. Statistical analysts also examined score report data for Asian GMAT examinees.
Appendix A provides a full list of the countries that make up the Asian region studied in this report.

Finally, this report presents data about the types of programs where candidates send their GMAT score
reports. In this year’s edition, program types are grouped into three broad categories: (1) MBA and EMBA
programs, (2) non-MBA master’s programs, and (3) other. The MBA/EMBA category includes full-time,
part-time, distance, evening MBA, and EMBA programs of all durations, including one-year and other
accelerated MBA programs. Master-level (non-MBA) programs include graduate degrees in areas such as
management, accounting, finance, marketing, and public administration. The “other” category largely
consists of doctoral programs and fellowship opportunities. For more information about these categories
please contact research@gmac.com.

For many tables and figures in this report, percentage totals may not sum to 100 due to rounding errors.

6 A testing year runs from July 1 to June 30. Thus, TY 2012 covered the period from July 1, 2011 to June 30, 2012.
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Brunei Korea, DPR of (North) Myanmar (Burma)
Cambodia Korea, Rep. of (South) Philippines
China, People’s Republic of Laos Singapore

East Timor Macau (SAR of China) Sri Lanka

Hong Kong (SAR of China) Malaysia Taiwan

Indonesia Maldives Thailand

Japan Mongolia Vietnam

Note: The East and Southeast Asian region was labeled “Asia” in versions of this report published prior to
2009. The people of Hong Kong and Macau are included in the “Chinese” citizenship category.

Afghanistan Kazakhstan Tajikistan
Bangladesh Kyrgyzstan Turkmenistan
Bhutan Nepal Uzbekistan
India Pakistan

Note: The Central and South Asian region was labeled “Central Asia” in versions of this report published
prior to 2009.
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Table B.1. GMAT® Exams Taken by Asian Country/Region of Residence

TY 2008 to TY 2012

Percentage of All

Country/Region of Residence * TY 2008 TY 2009 TY 2010 TY 2011 TY 2012 TY 2012
1. China 11,287 16,529 22,178 30,213 44,464 50.22%
2. India 18,950 21,781 18,843 18,310 22,803 25.75%
3. South Korea 6,073 5,596 5,098 4,392 4,351 491%
4. Taiwan 4,092 4,276 3,295 2,866 3,672 4.15%
5. Singapore 2,526 2,468 2,373 2,442 2,829 3.19%
6. Japan 2,649 2,683 2,519 2,379 2,641 2.98%
7. Hong Kong 1,995 2,436 2,362 2,137 2,272 2.57%
8. Thailand 1,526 1,723 1,576 1,467 1,813 2.05%
Q. Indonesia 446 426 520 480 735 0.83%
10. Vietnam 327 426 591 604 670 0.76%
11. Pakistan 635 504 640 573 625 0.71%
12. Malaysia 230 248 275 247 346 0.39%
13. Philippines 293 260 251 236 270 0.30%
14. Bangladesh 108 125 160 221 256 0.29%
15. Nepal 258 313 231 189 241 0.27%
16. Kazakhstan 170 188 189 182 199 0.22%
17. Macao 23 36 60 89 107 0.12%
18. Sri Lanka Q1 /8 62 64 67 0.08%
19. Uzbekistan 44 33 60 53 54 0.06%
20. Mongolia 23 20 27 33 37 0.04%
Total Number of Exams Taken 51,822 | 60296 | 61379 | 67,252 | 88,545 100%

by Asian Residents

* Countries listed based on number of GMAT exams taken in TY 2012.
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Table B.2. Score Report Destinations for Asian GMAT® Examinees

TY 2008 TY 2012

Country/ Percentage | Percentage Percentage | Percentage

Region of Scores Percentage | Elsewhere Outside Scores Percentage | Elsewhere Outside

Citizenship Sent Domestic in Region Region Sent Domestic in Region Region
China 65,732 2.54% 7.30% Q0.17% 165,374 1.22% 7.50% 91.28%
India 127,916 13.67% 5.75% 80.58% 133,557 18.29% 9.10% 72.61%
Indonesia 2,908 0.07% 14.34% 85.59% 3,114 0.13% 11.66% 88.21%
Japan 5,876 3.15% 1.89% Q4.96% 6,177 2.72% 6.36% Q0.92%
South Korea 14,771 0.72% 4.10% 95.19% 9,735 0.95% 5.38% 93.67%
Pakistan 4,175 4.10% 2.08% 93.82% 3,460 3.09% 2.86% 94.05%
Singapore 4,002 43.95% 2.15% 53.90% 3,742 39.74% 2.97% 57.30%
Taiwan 15,496 0.31% 1.03% Q8.66% 11,570 0.36% 2.53% Q7.10%
Thailand 6,127 4.57% 2.25% 93.18% 5,243 4.81% 6.01% 89.19%
Vietnam 2,116 0.00% 4.35% Q5.65% 3,917 0.26% 3.11% Q6.63%
A"C'?:;:'r“s 258,187 8.42% 5.63% 8595% | 354,996 8.07% 7.79% 84.14%
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Get Even More Data to Inform Your Decisions

avvy graduate management education professionals use GMAC® research every day to make

informed business decisions. Rich data offer customizable insights into key issues that affect your

recruitment success. Detailed research reports track important trends in graduate management
admissions. Here are just three of the available resources:

1. The Profile of Graduate Management Admission Test® Candidates is a rich source of
significant demographic data about GMAT examinees over the past five years. It's ideal for gauging the
size and characteristics of your business school’s potential applicant pool. The book can be used to find
testing volume and mean GMAT Total scores by gender, undergraduate major, location, age group,
citizenship, US state, intended study pace, US subgroup, and attending institution.

Free electronic copies of the Profile are available at gmac.com/GMATProfile.

2. The GMAT?® Trends Tracker provides an alternative view of nearly all the data presented in the
annual Profile document with the added benefit of chart depictions, user-selected data views, the ability
to download and save data for secondary analysis or reference, and an altogether faster view of the
changing trends among test takers.

This free interactive tool is available to all GMAT using programs at gmac.com/InteractiveResearch.

3. The GMAC® Survey Series includes five annual or biannual surveys of individuals in the graduate
management education industry. The surveys explore issues relevant to graduate management programs,
prospective graduate business students, recent alumni, and corporate recruiters for a full 360° view of the
industry each year. Our publicly available Survey Reports present an overview of the data and provide
context for and implications of the research. More comprehensive data tables and interactive reports are
also available to survey participants and participating schools. These reports frequently help drive strategic

decision-making processes in graduate business schools.
Current public survey reports are available free online at gmac.com/surveys.

Contact research@gmac.com for more information on how to participate in GMAC survey research or
to request free print copies of the survey reports (while supplies last).

4. Geographic Trend Reports for GMAT® Examinees compare score-sending patterns of examinees
and their geographic and biographical data from the most recent testing year against data from four years
earlier. Our annual series of Geographic Trend Reports includes an overall World report, and specialized

reports by region for Asia, Europe, and North America.

Geographic Trend Reports are available free online at gmac.com/GeographicTrends.



By comparing the most recent GMAT examinee data with historical data from four years prior, the Asian
Geographic Trend Report is a vital resource for admissions officers looking to increase their international
applicant pool. By identifying score-sending trends based on examinee citizenship, this report lets you
track changes and identify global competition for your international recruitment efforts. This data, in
conjunction with the Profile of Graduate Management Admission Test® Candidates and the GMAT®
Interactive Profile, can help your school plan more effective recruitment and admission activities.

If you find this Asian Geographic Trend Report helpful, you may want to explore other geographic
trend reports and research publications available from GMAC, a global nonprofit organization of
leading graduate business schools and the owner of the Graduate Management Admission Test®

(GMAT®).

e World, European, and North American Geographic Trend Reports

® The Profile of Graduate Management Admission Test® Candidates and m
the GMAT® Interactive Profile %

GRADUATE MANAGEMENT
ADMISSION COUNCIL

11921 Freedom Drive
mba.com Prospective Students Survey, Global Management Education Graduate Suite 300

Survey, and Corporate Recruiters Survey Reston, Virginia b20190 USA
gmac.com, mba.com

twitter.com/GMACResearchers

® The GMAC® Survey Series: Application Trends Survey, Alumni Perspectives Survey,
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