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Women’s MBA
Career
Development

4 in 5 recent women
full-time mBA grads
agree the skills they
developed in b-school
advanced their careers

2 in 3 part-time MBA
alumnae agree they received
more promotions than peers
without their degree

3 in 4 full-time MBA alumnae
are satisfied with their
career progression to date
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Women in the GME Pipeline
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The Value of GME
to Women
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are satisfied with their
b-school experience

of alumnae rate the
overall value of their GME
as good to outstanding

of alumnae would get their
degree again knowing
everything they know now
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