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The candidate landscape for graduate
management education: United States

Business schools are navigating a rapidly shifting recruitment landscape, as changing student expectations,
economic uncertainty, and geopolitical factors are reshaping demand for graduate business education.
Synthesizing numerous data sources to develop a data-driven strategy can be difficult and time-consuming,
and many publicly available reports lack the detailed segmentation necessary to make sound decisions.

The Candidate Landscape for Graduate Management Education: United States report from GMAC combines
data from multiple sources to provide clear, actionable insights into the U.S. GME candidate market. The
analysis is based on 30 years of data from the U.S. Census and the U.S. Department of Education, as well
as 10 years of GMAC’s data from over 16,000 prospective students actively exploring graduate business
education, offering a direct view into the priorities and expectations of the future applicant pool.

” Why this report is different

This report goes beyond GMAC’s complimentary research reports to explore the U.S. candidate
market in more depth.
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(® Turn insights into action

Make more confident strategic decisions specific to the U.S. candidate market using the insights available in
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@ Who should read this report and why

In today’s rapidly evolving recruitment environment, understanding the U.S. GME candidate market can
provide a critical competitive edge for schools targeting U.S. talent. The insights in this report can inform
business school decision-makers as well as admissions, marketing, and recruitment practitioners.

Business school deans and associate deans: Understand shifts in the U.S. candidate market to inform
strategic and portfolio decisions

Program directors: See how demand varies by program type to refine program offerings and positioning
Admissions and recruitment leaders: Identify the most promising candidate segments and evolving preferences

Marketing and enrollment strategy teams: Use segmentation insights to target the right audiences and
strengthen recruitment messaging

Institutional research and strategic planning teams: Support data-driven planning with detailed market
analysis and forecasts
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