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graduate programs worl dwide. Other GMAC assessments include the NMAT
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Introduction

Nearly 10,000 mba.com registrants worldwide responded to
the mba.com Prospective Students Survey in 2018

Each month, the Graduate Management Admission Council About the Data

(GMAC) surveys a random sample of individuals who three . . -
months prior registered on mba.comdt he GMACE web s The gsulﬁs&frthls survey do not necessarily _reflect a statistically
prospective graduate business students. Their survey responses representative sample of the global prospective student

provide an inside look into the decision-making process of populaﬂo_n. Rather, the resultg reflect responses from .
people currently considering applying to a graduate business prospective students who.reglster on mba.com. Because of this
school program. The findings detailed in this supplemental limitation, f[he results of this research st_udy should not be L_Jsed
report are based on responses from a total of 9,617 individuals to generalize about the global prospective student population,
surveyed between January and December 2018. but rather the mba.com registrant population.

Survey respondents represent demand for various MBA and Explore and Filter the Data for Yourself

busi nes s progems taggodes , including full -time _ AnInteractive Data Research Tool accompanies the mba.com

MBA, professional MBA, executi Vv prshifestudehtssurbey Solondishle Bxdiiivef fo0 S

programs. Each program category contains specificprogram school professi on-actestingiistitBMATE scor e
types. For example, full-time MBA programs include full -time the tool allows users to customize data searches by multiple

one-year and fu_II-tlme two -year MBA programs. P.rofessmnal survey responsevariables, such as candidate segment,

MBA programs include part -time, flexible, and online MBA citizenship/residence, gender, age, preferred program type, and

progr ams. Business masterds pro H16ré%‘ﬂ&§ess'itﬂliﬂ*|lydthrcbﬁlac. %E]ir?a’i:
Management, Master of Finance, Master of Data Analytics, and

Master of Accounting, among others. WWW.gmac.com/prospectivestudents

This report 8 a supplement to the Demand for MBA and Business School Participation in GMAC Research
Business Masterd6s Progr @edsion | ns
Making Summary Report 8 provides detailed breakdowns of

2018 candidate survey responses by a number of variables of

i t.s o Candi dat e -
bl\%Arb Researcn offers graguate business schools opportunities
to gather data and generate insights about the business school

interest to school professionals, including by program type, pipeline.
candidate country of citizenship and residence, and candidate Schools cansign up to participate in the GMAC Application
preferred study destination. Trends Survey and Corporate Recruiters Survey on our survey
sign-up page: Graduate

Management

WWW.gmac.com/surveysignup
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https://www.gmac.com/market-intelligence-and-research/research-library/admissions-and-application-trends/demand-for-mba-and-business-masters-programs-summary-report-2019
http://www.gmac.com/prospectivestudents
http://www.gmac.com/surveysignup

Program Specific
Analyses

This section features data by program type, including:

A Candidate consideration and preference for the
program type

A Candidate consideration of the program type by
demographics, including gender, age, world region of
residence, and undergraduate major

A First business school decision among candidates
considering the program type

A Ranking of factors in the school selection decision
among candidates considering the program type



Program Specific Analyses

Full -Time One -Year MBA

Candidate Consideration
and Preference for
This Program Type

47%
consider

21%
prefer

Gender

Age

Residence

Undergraduate

Major

Percentage of Candidates Considering This

Program Type by Demographic Group

Male [N 49%
Female [N 45%

22 and under [ 38%
23t024 [N 45%
25t0 30 [ 56%
31to 39 [ 48%

40 and older [ 31%

Africa [N 41%
Middle East [N 49%
East/Southeast Asia/P| [N 43%
Central and South Asia [ 59%
United States I 47%
Canada [ 549
Latin America [N 63%
Western Europe [ 39%
Eastern Europe [ 38%

Business/Economics [ 44%
Humanities/Soc. Sci. [ 46%
STEM I 52%

Candidates Considering This
Program Type

First Business School Consideration

degree
program

Specific
school
41%

45%

Ranking of Factors in
School Selection Decision

Quality/reputation

Class profile

mba.com Prospective Students Survey 2019

Graduate
Management




Program Specific Analyses

Full -Time Two -Year MBA

Candidate Consideration
and Preference for
This Program Type

45%
consider

19%
prefer

Gender

Age

Residence

Undergraduate

Major

Percentage of Candidates Considering This

Program Type by Demographic Group

Male [N 50%
Female [N 40%

22 and under [ 39%
23t024 [N 50%
25t0 30 [N 55%
31t039 N 35%

40 and older N 25%

Africa [N 38%
Middle East [N 44%
East/Southeast Asia/P1 I 33%
Central and South Asia [ 61%
United States I 53%
Canada [ 41%
Latin America [N 58%
Western Europe [ 31%
Eastern Europe [ 299%

Business/Economics [ 42%
Humanities/Soc. Sci. [ 49%
STEM N 49%

Candidates Considering This
Program Type

First Business School Consideration

program

Specific 43%
school

45%

Ranking of Factors in
School Selection Decision

Quality/reputation

Curriculum
Financial aspects
School culture

Specific program aspects

Class profile
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Program Specific Analyses

Part -Time MBA

Percentage of Candidates Considering This
Program Type by Demographic Group

Candidate Consideration
and Preference for
This Program Type

Male [N 23%
Female I 21%

Gender

22 and under [ 10%
23t024 I 17%
25t030 N 27%
31t039 [N 36%
40 and older [ 34%

22%
consider

Age

Africa [ 19%
Middle East [ 19%
East/Southeast Asia/Pl [ 129
Central and South Asia [l 4%
United States [T 39%
Canada I 39%
Latin America [ 15%
Western Europe [ 13%
Eastern Europe I 9%

|/

6%
prefer

Residence

Business/Economics [ 20%
Humanities/Soc. Sci. [ 26%
STEM N 24%

Undergraduate
Major

Candidates Considering This
Program Type

First Business School Consideration

Regional
location

25%

Type of
degree
program

Specific \ 43%

school
32%

Ranking of Factors in
School Selection Decision

Graduate
Management

Class profile
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Program Specific Analyses

Flexible MBA

Candidate Consideration
and Preference for
This Program Type

18 %
consider

| [

4%
prefer

Gender

Age

Residence

Undergraduate

Major

Percentage of Candidates Considering This
Program Type by Demographic Group

Male [N 17%
Female [N 20%

[ 2%
N 16%
P 21%
PN 25%
PN 24%

22 and under
23 to 24

25 to 30
31to 39

40 and older

Africa [N 20%
Middle East [N 16%
East/Southeast Asia/Pl I 13%
Central and South Asia [ 8%
United States [ 29%
Canada [ 259
Latin America [ 13%
Western Europe [ 9%
Eastern Europe [ 120

Business/Economics [ 17%
Humanities/Soc. Sci. [ 23%
STEM IR 19%

Candidates Considering This
Program Type

First Business School Consideration

Regional
location

21%

Type of
degree
program

Specific
school

34%

45%

Ranking of Factors in
School Selection Decision

Graduate
Management

School culture
Class profile

mba.com Prospective Students Survey 2019




Program Specific Analyses

Executive MBA

Candidate Consideration
and Preference for
This Program Type

g

&

o

14% =)
consider

| | ]

g

S

4% g
prefer

Undergraduate
Major

10

Percentage of Candidates Considering This

Program Type by Demographic Group

Male I 16%
Female I 12%

22 and under B 7%

23t024 [ 9%

25t0 30 [ 14%

31t039 NN 31%
40 and older [ 34%

Africa [ 15%
Middle East [N 14%
East/Southeast Asia/Pl [ 8%
Central and South Asia [ 18%
United States [ 16%
Canada [ 19%
Latin America [N 15%
Western Europe [ 13%
Eastern Europe [ 11%

Business/Economics I 11%
Humanities/Soc. Sci. [ 15%

STEM N 19%

Candidates Considering This
Program Type

First Business School Consideration

Regional
location
16% Type of
degree
program

Specific 44%
school

40%

Ranking of Factors in
School Selection Decision

Class profile

mba.com Prospective Students Survey 2019
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Program Specific Analyses

Online MBA

Candidate Consideration Percentage of Candidates Considering This Candidates Considering This
and Preference for Program Type by Demographic Group Program Type

This Program Type
First Business School Consideration

g Male I 12%
3 Female I 12% .
Regional
location
22 and under I 6% 20% T n
eo
o . 23t024 M 8% dﬁ%ree
12% 2 25t030 N 14% program
consider 31t039 N 21% 55%
40 and older [N 28%
Africa [ 13%
Middle East [ 10% Ranking of Factors in
' East/Southeast Asia/Pl [l 5% School Selection Decision
(0] i 0,
3 Central and South Asia [ 3% Quality/reputation
k)
w0
[0
x

3%
prefer Latin America [l 6% Financial aspects
Western Europe [ 4%
°
Eastern Europe [ 8%
Business/Economics [ 11% School culture

Humanities/Soc. Sci. [ 16% 5 o
STEM [ 12% ass proe

mba.com Prospective Students Survey 2019

United States [T 23%
Canada I 16% Specific program aspects

Graduate
Management

Undergraduate
Major

11



Program Specific Analyses

Joint/Dual Degree Program (With an MBA)

Candidates Considering This
Program Type

Percentage of Candidates Considering This
Program Type by Demographic Group

Candidate Consideration
and Preference for

This Program Type

Western Europe
Eastern Europe

BN 6%
R 8%

First Business School Consideration

g Male [N 11%
C
8 Female [N 12% Regional
location
13%
22 and under [ 9% Type of
0 23to24 [N 12% . degree
) Specific rogram
11% 2 251030 I 13% e
consider 31t030 N 11% 20% .
40 and older [ 9%
Africa [N 11%
Middle East [ 7% Ranking of Factors in
' East/Southeast Asia/P| [N 5% School Selection Decision
(0] i 0,
3 Central and South Asia [ 10% Quality/reputation
3 United States [T 16%
w0
3% g Canade I 13%
prefer Latin America [N 12% Specific program aspects

12

Financial aspects

()

g

8 % Business/Economics N 11% School culture Graduate
o= Humanities/Soc. Sci. NG 16% o - Management
2 ass rofile

5 STEM N 12% P

mba.com Prospective Students Survey 2019




Program Specific Analyses

Hybrid/Blended MBA Program

Candidate Consideration Percentage of Candidates Considering This Candidates Considering This
and Preference for Program Type by Demographic Group Program Type
This Program Type

First Business School Consideration

Male [ 8%
Female [ 9%

Regional
- location
5%

Gender

22 and under 20% Type of
. 23t024 I 6% degree
9% =) 251030 T 9% Specific | program
consider 311030 M 14% Sehool 50%
%
40 and older I 20% S0%
Africa [ 9%
Middle East [l 6% Ranking of Factors in
I East/Southeast Asia/Pl I 6% School Selection Decision
(0] i 0
3 Central and South Asia [l 5% Quality/reputation
3 United States [ 149%
204 é Canada I 12% Specific program aspects

Western Europe [ 4% : .
P Financial aspects
Eastern Europe [ 5%
Business/Economics [l 8% School culture

Humanities/Soc. Sci. [ 11% 5 P
STEM - 9% ass prorile
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Program Specific Analyses

Master of Finance

Candidate Consideration Percentage of Candidates Considering This Candidates Considering This
and Preference for Program Type by Demographic Group Program Type
This Program Type

First Business School Consideration

3 Male [N 26%
c
8 Female [ 22%
22 and under [N 37%
23to 24 [N 29% -
0 o Specific
24% 4 25t030 [ 18% school | Prodram
consider 31039 I 14% 40% -
40 and older [ 10%
Africa [N 29%
Middle East [ 16% Ranking of Factors in
‘ East/Southeast Asia/P| I 339 School Selection Decision
g ia [ :
8 Central and South Asia 23% Quality/reputation
3 United States I 16%
10% g Canada I 16%

prefer Latin America [N 258% Specific program aspects
Western Europe [N 35% :
Eastern Europe [N 33%
Financial aspects
Business/Economics [N 33% School culture

Humanities/Soc. Sci. [ 14%

STEM I 17% Class profile
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Program Specific Analyses

Master of Data Analytics

Candidates Considering This
Program Type

Percentage of Candidates Considering This
Program Type by Demographic Group

Candidate Consideration
and Preference for
This Program Type

First Business School Consideration

3 Male [N 19%
c
3 Female [N 20% Regional
location
14%
22 and under [ 24% - Type of
23to 24 I 22% " degree
19% o Specific
< 25to 30 _ 17% school program
consider 31to39 I 15% 35% 91%
40 and older [ 16%
Africa [N 21%
Middle East [N 12% Ranking of Factors in
. East/Southeast Asia/P| [N 258% School Selection Decision
g —— - -
8 Central and South Asia 21% Quality/reputation
3 United States I 16%
(%)
5% ¢ Canada I 18%
prefer Latin America [N 17% Specific program aspects
Western Europe [ 18% : .
Financial aspects
Eastern Europe [N 17%
o
>
s Business/Economics [N 21% School culture Graduate
g% Humanities/Soc. Sci. [ 14% Management
©
g STEM I 23% Class proflle

15
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Program Specific Analyses

Master in International Management

Candidates Considering This
Program Type

Percentage of Candidates Considering This
Program Type by Demographic Group

Candidate Consideration
and Preference for
This Program Type

Western Europe
Eastern Europe

I 25%
PN 23%

First Business School Consideration

Curriculum

g Male I 12%
3 Female I 17%
22 and under [ 229%
14% . 23t0 24 I 17% Specific degree
_0 < 25t030 [ 10% school Peke] el
consider 311039 [ 9% 36% B0
40 and older [ 9%
Africa [N 18%
Middle East [N 15% Ranking of Factors in
' East/Southeast Asia/P| [ 16% School Selection Decision
N ia [ ' :
8 Central and South Asia 21% Quality/reputation
3 United States [l 5%
3% g Canade N 11%
prefer Latin America [ 12% Specific program aspects

16

Financial aspects

[0

©

=) . .

g % Business/Economics I 16% School culture Graduate
S= Humanities/Soc. Sci. [INIEGE 16% = - Management
2 ass rofile

5 STEM I 13% P

mba.com Prospective Students Survey 2019




Program Specific Analyses

Master in Management

Candidates Considering This
Program Type

Percentage of Candidates Considering This
Program Type by Demographic Group

Candidate Consideration
and Preference for
This Program Type

Western Europe
Eastern Europe

I 31%

PN 23%

First Business School Consideration

3 Male [N 13%
c
3 Female I 17%
22 and under [N 21%
23t024 I 20% "
14% o Specific
0 < 25t030 [ 9% school program
consider 31t039 M 8% 36% 51%
40 and older [N 13%
Africa [N 18%
Middle East [N 15% Ranking of Factors in
' East/Southeast Asia/P| [ 16% School Selection Decision
(0] i 0,
3 Central and South Asia [ 14% Quality/reputation
3 United States [l 6%
= ”
39 e Canada N 13% Specific program aspects

17

Financial aspects

()

kS

=}

Ba Business/Economics [ 17% School culture Graduate
©2  Humanities/Soc. Sci. I 16% - - Management
° ass prorie

5 STEM I 12% p

mba.com Prospective Students Survey 2019




Program Specific Analyses

Master of Marketing

Candidate Consideration
and Preference for
This Program Type

Ny

12%
consider

2%
prefer

18

Percentage of Candidates Considering This

Gender

Age

Residence

Undergraduate
Major

Program Type by Demographic Group

Male N 8%
Female [N 16%

22 and under [ 18%
23t0 24 N 16%
25t030 N 9%
31t039 [ 6%

40 and older [ 7%

Africa [ 11%

Middle East [N 15%
East/Southeast Asia/P| [N 18%
Central and South Asia [ 16%

United States [ 7%

Canada [ s%

Latin America [ 8%
Western Europe [ 14%
Eastern Europe [ 14%

Business/Economics [N 14%
Humanities/Soc. Sci. [N 17%
STEM N 8%

Candidates Considering This
Program Type

First Business School Consideration

Regional
location

15%

Type of
degree

Specific program
school 48%
37%

Ranking of Factors in
School Selection Decision

Quality/reputation
Specific program aspects

Curriculum
Financial aspects
School culture

Class profile

mba.com Prospective Students Survey 2019

Graduate
Management




Program Specific Analyses

Master of Accounting

Candidate Consideration Percentage of Candidates Considering This Candidates Considering This
and Preference for Program Type by Demographic Group Program Type
This Program Type

First Business School Consideration

g Male [N 9%
o ]
) Female 14% Regional
‘ location
22 and under [N 18% o
Type of
110/ © 23to 24 12% SpeCIﬂC degree
0 2 25t030 [ 7% school program
consider 311039 I 7% 31% 54%
40 and older [ 12%
Africa [N 14%
Middle East [ 4% Ranking of Factors in
. East/Southeast Asia/P1 [N 14% School Selection Decision
® .
3 Central and South Asia [ 6% Quality/reputation
3 United States [ 14%
%]
4% : coras | o

prefer Latin America Wl 1% Specific program aspects
Western Europe [ 9% : .
Financial aspects
Eastern Europe [ 6%
Business/Economics [INNEGGN 16% School culture

Humanities/Soc. Sci. [ 7% 5 P
STEM I 5% ass proe
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Program Specific Analyses

Master of Information Technology

Candidate Consideration Percentage of Candidates Considering This Candidates Considering This
and Preference for Program Type by Demographic Group Program Type
This Program Type

First Business School Consideration

3 Male [N 11%
c
8 Female I 12% Regional
~ location
5%
22 and under [N 15% o
Type of
129 -
110/ o 23to 24 12% Specific degree
0 % 25t030 [N 10% school program
consider 31to39 [N 8% 32% 53%
40 and older [N 9%
Africa [N 15%
Middle East [N 9% Ranking of Factors in
I East/Southeast Asia/P| [N 18% School Selection Decision
3 o - -
8 Central and South Asia 13% Quality/reputation
3 United States I 3%
(%]
20 g Conada R 7%

prefer Latin America [N 9% Specific program aspects
Western Europe [ 10% : .
P Financial aspects
Eastern Europe [N 11%
Business/Economics [N 12% School culture

Humanities/Soc. Sci. [ 10% 7 =
STEM I 14% e
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Program Specific Analyses

Master of Project Management

Candidates Considering This
Program Type

Percentage of Candidates Considering This
Program Type by Demographic Group

Candidate Consideration
and Preference for
This Program Type

First Business School Consideration

g Male [N 9%
3 7
o Female 12% Regional
. location
it 1%
22 and under 11% Type of
23t024 [ 12% o
10% 5 ’ Specific degree
0 g 25t030 I s% school program
consider 311039 I 9% _— 53%
40 and older [ 13%

Africa [N 18%
Middle East NG 18%
I East/Southeast Asia/PI [ 13%

Ranking of Factors in
School Selection Decision

3 ia [N 129 - :
8 Central and South Asia 12% Quality/reputation
3 United States I 6%
(%]
1% : g — L
prefer Latin America NN 11% Specific program aspects

Western Europe [ 9%
Eastern Europe [N 14%

Financial aspects
Curriculum
School culture

Graduate
Management

Business/Economics [ 10%
Humanities/Soc. Sci. [ 11%
STEM N 12%

Class profile
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Program Specific Analyses

Master of Entrepreneurship

Candidate Consideration Percentage of Candidates Considering This Candidates Considering This
and Preference for Program Type by Demographic Group Program Type
This Program Type

First Business School Consideration

Male [N 10%
Female [ 10%

l 22 and under [ 13%

Gender

10% . 23to 24 [N 11% Specific
0 < 25t030 [N 9% school program
consider 31t039 I 7% 35% 52%
40 and older [N 9%
Africa  [INEGN 17%
Middle East NG 13% Ranking of Factors in
I East/Southeast Asia/P| [ 10% School Selection Decision
g ia [ : :
8 Central and South Asia 16% Quality/reputation
3 United States [ 5%
1% g Canade N 7%

prefer Latin America [N 10% Specific program aspects
Western Europe [ 12% : :
P Financial aspects
Eastern Europe [ 13%
Business/Economics [N 11% School culture

Humanities/Soc. Sci. [ 11% i =
ass proriie
STEM N 11% P

Graduate
Management

Undergraduate
Major
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Program Specific Analyses

Master of Supply Chain Management

Candidates Considering This
Program Type

Percentage of Candidates Considering This
Program Type by Demographic Group

Candidate Consideration
and Preference for
This Program Type

First Business School Consideration

3 Male [N 9%
c
8 Female _ 9% Regional
. location
22 and under [N 10% & Type of
o . 23to 24 N 10% - degree
9% & 251030 I 5% Peott | program
consider 31t039 [N 8% 34% A0
40 and older [ 9%
Africa NG 12%
Middle East [N 8% Ranking of Factors in
I EastSoutheast Asia/P| I 10% School Selection Decision
g o I 13 - -
8 Central and South Asia 13% Quality/reputation
3 United States 1IN 7%
(%)
1% : o
prefer Latin America [N 8% Specific program aspects
Western Europe [N 9% Financial aspects
Eastern Europe [ 7%
o
> . .
g5 Business/Economics [N 9% School culture Graduate
g% Humanities/Soc. Sci. I 8% Management
©
g STEM I 12% Class proflle

23
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Program Specific Analyses

Master of Human Resources

Candidate Consideration Percentage of Candidates Considering This Candidates Considering This
and Preference for Program Type by Demographic Group Program Type
This Program Type

First Business School Consideration

Male I 4%
Female NN 9% Regional

. location
15%

22 and under [N 9%

Gender

Type of
0,
6% . 23to24 [N 7% Specific degree
0 < 25t030 M 5% school program
consider 31t039 I 6% 32% 53%
40 and older [N 9%
Africa NG 13%
Middle East [ 4% Ranking of Factors in
I East/Southeast Asia/P [N 9% School Selection Decision
8 ia [ : c
8 Central and South Asia 10% Quality/reputation
3 United States [ 5%
1% g Canada I 6%

prefer Latin America [l 4% Specific program aspects
Western Europe 4% . a
pe I Financial aspects

Eastern Europe [ 4%

Curriculum
Business/Economics [ 7% School culture

Humanities/Soc. Sci. [ 10% i =
STEM - 5% ass prorile

Graduate
Management

Undergraduate
Major

24 mba.com Prospective Students Survey 2019



Program Specific Analyses

Master of Engineering Management

Candidate Consideration Percentage of Candidates Considering This Candidates Considering This
and Preference for Program Type by Demographic Group Program Type
This Program Type

First Business School Consideration

g Male T 7%
[}
8 Female I 4% Regional
. location
17%
22 and under [N 4% Type of
23t024 [ 6% degree
0 © 0
°% 2 251030 [N 6% Ss?;ﬁglgf p;c’;;am
consider 31t039 M 4% 240 -
(0]
40 and older [ 6%
Africa [ 8%
Middle East [N 10% Ranking of Factors in
I East/Southeast Asia/Pl I 4% School Selection Decision
o .
3 Central and South Asia [ 9% Quality/reputation
3 United States I 4%
19 Ry —

prefer Latin America [N 6% Specific program aspects
Western Europe [ 5% : :
P Financial aspects
Eastern Europe [l 1%
Business/Economics [l 2% School culture

Humanities/Soc. Sci. [l 3% a pe
STEM I 12% 2
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Program Specific Analyses

Master of Real Estate Management

Candidates Considering This
Program Type

Percentage of Candidates Considering This
Program Type by Demographic Group

Candidate Consideration
and Preference for
This Program Type

First Business School Consideration

g Male [N 4%
(O]
) Female _ 4% Regional
. location
22 and under I 6% o0 Type of
. 231024 I 1% p‘:gg:gfn
(0] e
4(0 2 25t030 [ 3% Sp(;CIfllc 150
consider 311030 N 3% Se100
39%
40 and older [ 3% -
Africa  [INNEEGNGEEN 5%
‘ Middle East [N 3% Ranking of Factors in
East/Southeast Asia/P| [N 8% School Selection Decision
(0] i 0,
3 Central and South Asia [ 4% Quality/reputation
3 United States I 3%
(%)
<1% : A —y
prefer Latin America [N 4% Specific program aspects
westem Furcee NN <%
urriculum
Eastern Europe [ 3%
Financial aspects
Business/Economics [N 5% School culture Graduate

Management

Humanities/Soc. Sci. [ 6%
STEM N 4%

Class profile
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Program Specific Analyses

Master of Taxation

Candidates Considering This
Program Type

Percentage of Candidates Considering This
Program Type by Demographic Group

Candidate Consideration
and Preference for
This Program Type

First Business School Consideration

g Male T 3%
]
o Female _ 4% Regional
I location
22 and under [N 5% <
. 23t024 N 3% Specific (ijpe of

o) egree

3% 2 25t030 [ 2% school program

consider 31t039 N 3% 28% 58%
40 and older [ 4%
Africa [INNEGGN 5%
) Middle East [l 2% Ranking of Factors in
East/Southeast Asia/P! [ 4% School Selection Decision

(0] i 0,
3 Central and South Asia [ 3% Quality/reputation
3 United States [ 4%
%]

1% i pa] —po!

prefer Latin America [l 1% Specific program aspects

wester Eurcpe. M 246
inancial aspe
Eastern Europe [ 4% -

o
> . .
E % Business/Economics [ 5% School culture Graduate
gE Humanities/Soc. Sci. [ 3% Management
©
E STEM B 2% Class profile
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Program Specific Analyses

Master of Health Administration

Candidates Considering This
Program Type

Percentage of Candidates Considering This
Program Type by Demographic Group

Candidate Consideration
and Preference for
This Program Type

First Business School Consideration

g Male I 3%
(O]
8 Female I 4% e
I location
15%
22 and under [ 3% Type of
0 . 23t024 N 3% — degree
ecific
3% 2 25t030 [ 3% Slzhod program
consider 311039 N 4% . =0%
40 and older [ 6%
Africa [ 3%
‘ Middle East [N 3% Ranking of Factors in
East/Southeast Asia/Pl [ 2% School Selection Decision
(0] i 0,
8 Central and South Asia [ 3% Quality/reputation
3 United States [T 4%
(%]
1% : e
prefer Latin America [l 2% Specific program aspects
westem Europe M 2%
inancial aspe
Eastern Europe [ 4% -
o
> . .
g5 Business/Economics [ 3% School culture Graduate
g% Humanities/Soc. Sci. [ 6% 7 = Management
©
E STEM I 2% ass profile
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Candidate Profiles by
Preferred Program
Category

This section features data by candidate preferred program
category, including:

A Gender

A Median age

A Median years work experience
A Undergraduate major category
A Home ownership

A Marital status

A Child status




Candidate Profiles by Preferred Program Category

Full -Time MBA

Candidates who prefer full-time MBA program types began Median timing of first Gender
considering business school a median of 15 months after consideration of

completing their undergraduate degree. At the time of mba.com business school

registration they have a median age of 26 and a median of three

yearsof work experience. About 1 in 5 own a home (20%) and

are married (17%), and 1 in 10 have children (10%). 1 5

Sixty-three percent are men and 37 percent are women. Half
majored in business/economics as undergraduates (52%), 42
percent majored in a STEM field, and 22 percent majored in a
humanities/social sciences field.

months after completion
of undergraduate degree

Undergraduate Major Category* At the time of mba.com registration
26 3
42%
Median age Median years

work experience

20% 17/% 10%

Own a home Married Have children

22%

Business/Economics Humanities/Social Sciences STEM

Graduate
Management

*Total does not sum to 100 percent because of multiple selections.

30 mba.com Prospective Students Survey 2019



Candidate Profiles by Preferred Program Category

Professional MBA

Candidates who prefer professional MBA program types began
considering business school a median of 28 months after
completing their undergraduate degree. At the time of mba.com
registration they have a median age of 28 and a median of four
years work of experience. More than 1 in 3 own a home (36%)
and are married (35%), and about 1 in 4 have children (24%).

Fifty -six percent are men and 44 percent are women. Half
majored in business/economics as undergraduates (52%), 37
percent majored in a STEM field, and 26 percent majored in a
humanities/social sciences field.

Undergraduate Major Category*

52%

37%

26%

Business/Economics Humanities/Social Sciences STEM

*Total does not sum to 100 percent because of multiple selections.
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Median timing of first Gender
consideration of
business school

28

months after completion
of undergraduate degree

At the time of mba.com registration

28 4

Median age Median years
work experience

36% 35% 24%

Own a home Married Have children
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Candidate Profiles by Preferred Program Category

Executive MBA

Candidates who prefer executive MBA program types began
considering business school a median offive years after
completing their undergraduate degree. At the time of mba.com
registration they have a median age of 34 and a median of nine
and a half yearsof work experience. About half own a home
(47%) and are married (52%), and 39 percent have children.

Sixty-seven percent are men and 33 percent are women. More
than half majored in a STEM field as undergraduates (56%), 37
percent majored in business/economics, and 23 percent
majored in a humanities/social sciences field.

Undergraduate Major Category*

56%

37%

23%

Business/Economics Humanities/Social Sciences STEM

*Total does not sum to 100 percent because of multiple selections.
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Median timing of first Gender
consideration of
business school

5

years after completion of
undergraduate degree

At the time of mba.com registration

34 9.5

Median age Median years
work experience

47% 52% 39%

Own a home Married Have children
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Candidate Profiles by Preferred Program Category

Busi ness Master 0s

Candi dates who prefer business mMeadiaretimdgoffst ogr am t yG8We began

considering business school a median of 10 months before consideration of
completing their undergraduate degree. At the time of mba.com business school
registration they have a median age of 23 and a median of zero
yearsof work experience. About 1 in 5 own a home (186), and
about 1 in 10 are married (10%) and have children (9%). 1 O Vgc())[;en
0
The gender split is about equal. Three in 4 majored in
business/economics as undergraduates (76%), 27 percent months before completion
majored in a STEM field, and 17 percent majoredin a of undergraduate degree
humanities/social sciences field.
Undergraduate Major Category* At the time of mba.com registration
23 0
Median age Median years
work experience
27%
- 18% 10% 9%
Business/Economics Humanities/Social Sciences STEM Own a home Married Have children Graduate

Management

*Total does not sum to 100 percent because of multiple selections.
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Candidate Profiles by
Citizenship

This section features data by candidate country of
citizenship, including:

A Program considerations
A Top 10 program types considered
A Top program types preferred

A Application plans by relative location

A Application plans by program world region
A Preferred study destination by program country




Candidate Profiles by Citizenship

Australia

Program Considerations

MBA Equ:igets Se ros
program Both ) ogram
t I
ypfzso/on Y 45%  types only
0 13%

Application Plans by
Relative Location

66%

28%
21%
10%
Local Regional National Intl

Top 10 Program Types Considered

Full-time two-year MBA Y 44%
Full-time one-year MBA I 44%
Part-time MBA [N 26%
Executive MBA I 26%
Flexible MBA I 25%
Online MBA [N 18%
Master of Finance [ 18%
Master in Management [ 16%
Hybrid/blended MBA T 13%
Master of Intl Management I 13%

Application Plans by
Program World Region

United States NN 51%
W. Europe [N 43%
Aus/Pl N 40%
E & SE Asia [l 16%
Canada [ 15%
E. Europe M 6%
C&SAsia B 4%
LATAM | 3%
Middle East 0%
Africa 0%

Top Program Types Preferred*

Full-time one-year MBA I 26%
Executive MBA I 11%
Full-time two-year MBA [ 11%
Master of Finance [ 11%
Flexible MBA I 9%
Online MBA [l 5%
Master in Management [l 5%

Preferred Study Destination
by Program Country*

United States 31%

Australia 24%

12%

United Kingdom

Singapore I 6%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections

*Graphs display only program types and study destinations that

35

five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Belgium

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*

Master of Finance NN 43% Master of Finance [ 26%
Full-time one-year MBA I 31%

Master in Management - 11%
Full-time two-year MBA [ 28%

MBA EquaSIr;etSSe .. Master in Management [ 24% Full-time one-year MBA I 11%
program Both program Master of Intl. Management I 19% Master of Intl Management [ 9%
types only 33% types only Master of Info. Technology I 17% Uil vea T ov
ull-time two-year
19% 48% Master of Data Analytics [ 15% Y ’
Master of Engineering Management [ 15%
Executive MBA I 13%
Master of Marketing [ 13%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
W. Europe 81% United Kingdom - 26%
United States [N 28%
0,
78% Canada M 7% United States - 26%
E. Europe M 6% )
Casasia Il 4% Belgium - 15%
2% E&SEAsia | 2% France [l 7%
11% Aus/Pl | 2%
B = Middle East 0% Netmerancs [ 6%
Local Regional National Intl LATAM 0% spain [l 6%
Africa 0%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Brazil

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Full-time one-year MBA N 61% Full-time one-year MBA [ 3794
Full-time two-year MBA [N 55%
y ° Full-time two-year MBA _ 24%

Executive MBA [T 23%

MBA E']UaSII’SletSSe P Master of Finance I 21% Executive MBA - 6%
program Both program Part-time MBA I 21% Master in Management [l 5%
types only 42% Master in Management [l 16%

types only Master of Finance [l 5%
0 , 0
47% 10% Flexible MBA [l 15%
Master of Int'l Management Bl 14%
Master of Data Analytics Bl 14%
Master of Entrepreneurship Il 13%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
United States [N 70% .
United States _ 48%
86% W. Europe [N 62%
0,
Canada [N 26% United Kingdom . 12%
E. Europe Il 12%
LATAM B 5% Canada . 11%
Aus/Pl W 5%
15% )
- 7% E&SE Asia I 4% France l 8%
— . Middle East | 1%
Local Regional National Intl C&Shsia | 1% Spain I 7%
Africa = 0% Graduate

Management

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Canada

Top 10 Program Types Considered Top Program Types Preferred*

Program Considerations
Full-time one-year MBA [N 57% Full-time one-year MBA [ 30%
Full-time two-year MBA 45%
y B 5% part-time MBA [N 15%
: Part-time MBA [ 44%
MBA EquaSIr;etSSe .. Flexible MBA I 28% Full-time two-year MBA [N 13%
program Both program Executive MBA I 22% Executive MBA [ 8%
typesonly 480 v es onl Online MBA Il 20%
o yp y Flexible MBA [ 6%
(} 6% Master of Data Analytics [l 16%
Joint/dual degree w/ an MBA [ 15%
Hybrid/blended MBA B 13%
Master of Finance Il 12%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
Canada [N 80%
55% United States [ 32%
W. Europe I 19% Canada 66%
31% 34% E & SE Asia ll 6%
26% Aus/Pl Bl 4%
E. Europe | 3%
C&SAsia | 2%
Africa | 2% United States 23%
Local Regional National Int! LATAM | 1%
Middle East | 1% Graduate
Management

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections

*Graphs display only program types and study destinations that five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

China

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Master of Finance [N 41% Master of Finance [ 23%
Full-time one-year MBA [N 34% Master of Data Analytics [ 14%
BUSiness Master of Data Analytics [N 33% Full-time one-year MBA [ 13%
-ti - 0,
MBA master os Full-time two-year MBA NN 25% Master of Accounting [l 8%
program Both Master of Info. Technology I 22%
tvpes onl program Full-time two-year MBA [l 8%
yp y 38% types only Master of Accounting [ 22%
i 0,
16% 45% Master of Marketing [ 21% Master of Marketing [l 6%
Master in Management [ 16%
Master of Intl Management [ 15%
Master of Project Management I 13%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
United States [N 53% united States || NNEEGEGEGN 43%
W. Europe [N 39% L]
0 United Kingdom 14%
76% E & SE Asia I 31% ¢ ’
Canada [ 20% Hong Kong [l 11%
Aus/PI - 11% Canada . 8%
. 2204 E. Europe M 8% 5 i
b 13% casasa B 6% ingapore 6%
- - Middle East | 1% France ] 5%
Local Regional National Int'l LATAM | 1% China l 5%
Africa | 0% Graduate

Management

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

France

Program Considerations

MBA Businetss i
program master os
types only program
— types only
42%

Application Plans by
Relative Location

75%

2204 25%

14%
B =

Local Regional National Intl

Top 10 Program Types Considered
Full-time one-year MBA N 39%

Master of Finance

Master in Management
Master of Int'l Management
Full-time two-year MBA

Master of Data Analytics

I 30%
. 30%
. 28%
s 23%
N 15%

Master of Marketing [ 14%
Executive MBA I 13%
Part-time MBA I 129%

Flexible MBA [ 10%

Application Plans by
Program World Region

w. Europe [N 76%
United States [ 35%
E & SE Asia [ 19%
Canada [ 17%
E. Europe [l 9%
c&SAsia | 4%
AusiPl W 4%
LATAM [ 3%
Middle East 0%
Africa 0%

Top Program Types Preferred*

Full-time one-year MBA [N 19%
Master of Finance [ 15%
Master in Management [ 13%
Master of Intl Management [ 12%
Full-time two-year MBA [l 8%
Executive MBA [l 6%

Preferred Study Destination
by Program Country*

France _ 37%
United States - 19%

United Kingdom . 8%
Spain I 5%
Switzerland I 5%

Singapore I 5%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that

40

five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Germany

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Master in Management [N 48% Master of Finance [N 21%
Master of Finance [N 40% Master in Management [ 19%
B Master of Int| Management [ 38% Full-time two-year MBA [ 11%
usiness )
n - 0,
MBA master s Full tfme two-year MBA - [N 34% Master of Intl Management [ 10%
program Both Full-time one-year MBA I 28%
types onl DEiEE , Full-time one-year MBA [l 7%
yp Yy 38% types only Master of Data Analytics [ 19%
i 0,
12% 49% Master of Entrepreneurship [l 16% Master of Marketing [l 5%
Master of Marketing [l 13%
Master of Info. Technology [l 13%
Master of Accounting [l 11%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
W. Europe [N 59
74% cermany [N 35%
United States [ 27%
0,
Canada : 9% United States . 13%
E. Europe 8%
29% E&SEAsia Wl 7% United Kingdom . 12%
24% 22% Aus/Pl 1 2%
. . Africa | 2% Netherlands . 10%
Middle East | 1%
Local Regional National  Intl LATAM | 1% Sweden I 5%

C&SAsia | 1% Graduate
Management

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Ghana

Program Considerations

Top 10 Program Types Considered

Full-time two-year MBA [N 57%
Full-time one-year MBA [N 44%
Master of Finance [N 41%

Top Program Types Preferred*
Full-time two-year MBA [ 17%
Master of Finance [ 17%
Full-time one-year MBA _ 16%

Business
i 9
MBA masteross Master of Accounting [ 23% P in business/oeA [l 79
program Both program Master of Supply Chain [ 23% Master of Data Analytics [l 5%
aster of Data Analytics
types Only 73% types only Master of Data Analytics [ 22% Y 0
: 9
13% 14% Master of Int| Management [ 21% Master of Int| Management [l 5%

Application Plans by
Relative Location

Master in Management I 20%
Master of Info. Technology [ 20%
Flexible MBA [ 18%

Application Plans by
Program World Region

United States NN 71%

Preferred Study Destination
by Program Country*

United States - 38%

0,
91% Canada NN 56%
. I 519
W. Europe 51% Canada - 24%
E. Europe [ 23%
Aus/Pl I 22% United Kingdom . 9%
E & SE Asia [l 12%
13% 7% 10% Middle East [l 6% France I 7%
Bl == == c&sasia W 6%
Local Regional National Intl Africa Bl 6% Germany I 7%
Graduate

LATAM | 2%

Management

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections

*Graphs display only program types and study destinations that five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Greece

Program Considerations

Top 10 Program Types Considered
Master of Finance [N 39%

Top Program Types Preferred*

Master of Finance [ 15%
Full-time one-year MBA I 15%

Master in Management N 33%

Full-time one-year MBA [ 28% Master in Management [ 13%

Business

MBA masterss Master of Data Analytics [N 28% Master of Data Analytics [l 8%
program Both program Master of Supply Chain [ 19% Master of Marketing [ 8%
types Only 26% types onIy Master of Int'l Management [ 17% Part-time MBA [l 7%

23% 5206 Master of Project Management [ 17% Full-time two-year MBA [l 5%

Application Plans by
Relative Location

88%

14% 0
50 11%
N . ==

Local Regional National Intl

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that

43

Master of Marketing [ 17%
Full-time two-year MBA I 16%
Master of Entrepreneurship [ 13%

Application Plans by
Program World Region

w. Europe NN 83%

United States [N 27%
E. Europe Il 11%
Canada [l 6%

E & SE Asia ll 5%
Aus/Pl B 5%
c&Sasia I 3%
Middle East | 2%
LATAM 0%
Africa 0%

five percent of candidates say is their preference.

Master of Supply Chain [l 5%

Preferred Study Destination
by Program Country*

United Kingdom - 33%
Netherlands - 19%
United States - 17%

Greece I 5%
Sweden I 5%

France ] 5%
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Candidate Profiles by Citizenship

India

Program Considerations

VIBA Business

: I program

yp;iso/on Y B7%  types only
0 9%

Application Plans by
Relative Location

86%
36%
11% 10%
HE
Local Regional National Intl

master o6s

Top 10 Program Types Considered

Full-time one-year MBA I 60%
Full-time two-year MBA I 60%
Master of Finance [l 21%
Master of Data Analytics Il 21%
Master of Intl Management [l 19%
Executive MBA [ 19%
One-year PGP [l 18%
Master of Marketing Bl 15%
Master of Entrepreneurship [l 15%
Two-year PGP [l 14%

Application Plans by
Program World Region

United States NN 66%
W. Europe NN 52%
Canada [N 44%

C&SAsia I 26%
E. Europe [ 24%
E & SE Asia [ 22%

Aus/Pl [ 22%
Middle East I 3%

LATAM | 2%

Africa | 1%

Top Program Types Preferred*

Full-time one-year MBA _ 29%
Full-time two-year MBA _ 27%

Executive MBA . 6%
One-year PGP program . 5%

Master of Finance . 5%

Preferred Study Destination
by Program Country*

United States _ 39%
india [ 14%
Canada - 12%
United Kingdom . 8%
France . 8%

Singapore I 5%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that

44

five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Indonesia

Program Considerations Top 10 Program Types Considered

Master of Finance [N 41%
Full-time one-year MBA [N 34%

; Master of Data Analytics [N 33%
Business " Full-time two-year MBA [N 25%
N © © Master of Accounting [N 22%
program
types only Master of Info. Technology [N 22%

13% Master of Marketing [ 21%
Master in Management [ 16%
Master of Intl Management [ 15%

Master of Project Management [l 13%

MBA
program
types only

29%

Application Plans by Application Plans by
Relative Location Program World Region

W. Europe [N 55%
United States GGG 52%
E & SE Asia I 23%
Canada I 17%
Aus/Pl I 14%
E. Europe [ 8%
10% 7% c&sSAsia Bl 5%
. ] Middle East 0%
LATAM 0%
Africa 0%

79%

14%

Local Regional National Intl

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that five percent of candidates say is their preference.

Top Program Types Preferred*

Full-time one-year MBA _ 41%

Full-time two-year MBA - 14%

Master of Finance . 6%

Master of Supply Chain . 6%

Preferred Study Destination
by Program Country*

United States - 40%
United Kingdom - 19%

Canada . 10%
Netherlands I 6%

Singapore I 5%
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Candidate Profiles by Citizenship

Italy

Program Considerations

MBA Equ;igets Se ros
program Both ) ogram
t I
yplzso/on Y 32%  types only
0 49%

Application Plans by
Relative Location

88%
25%
13% 11%
l
Local Regional National Intl

Top 10 Program Types Considered

Top Program Types Preferred*

Full-time one-year MBA
Full-time two-year MBA

Master of Finance

[ 65%
s 39%
s 27%

Master of Finance

Full-time one-year MBA

Part-time MBA [ 19%

Master of Info. Technology Il 17%
Master of Data Analytics Il 15%
B 15%
B 14%
Master of Marketing Il 14%
Flexible MBA [l 14%

Master of Supply Chain

Master of Int'l Management

Application Plans by
Program World Region

w. Europe NN 533%

United States [ 23%
E. Europe Il 10%
E & SE Asia [l 7%
Canada M 5%
Aus/Pl B 5%
C&SAsia | 2%
Middle East | 1%
LATAM = 0%
Africa 0%

Master in Management

I s2%
I 16%
B 12%

BN 0%
B 0%

Master of Int'| Management

Full-time two-year MBA

Preferred Study Destination
by Program Country*

United Kingdom - 22%
United States - 20%
taly [ 19%
France . 10%
B %

Spain l 5%

Switzerland

Germany I 5%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that

46

five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Japan

Top Program Types Preferred*

Program Considerations Top 10 Program Types Considered
Full-time two-year MBA [N 57%
) Full-time two-year MBA _ 37%
Full-time one-year MBA I 55%

Part-time MBA Il 17%
Full-time one-year MBA - 27%

Business Master of intl. management [l 11%

master 6s onfine MBA Bl 119
program nline 11%
Master of Finance [l 9% Part-time MBA . 8%

types only
8% Master of Marketing Bl 9%
Executive MBA [l 9%
Flexible MBA [l 9%
Master of Data Analytics [l 8%

MBA
program
types only
63%

Preferred Study Destination

Application Plans by
by Program Country*

Application Plans by
Program World Region

Relative Location
United States NG 57%
W. Europe N 53% United States
7% E & SE Asia I 23%
Canada [l 8% Japan
E. Europe W 6%
26% c&sSaAsia | 4%
. % % LATAM | 2%
— — Aus/Pl | 2%
Regional National  Int| Middle East 0% France l 9%

Africa 0% Graduate

Management

43%

17%

United Kingdom 11%

Local

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections
five percent of candidates say is their preference.

*Graphs display only program types and study destinations that
mba.com Prospective Students Survey 2019
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Candidate Profiles by Citizenship

Kenya

Program Considerations

master o6s

VIBA Business

: I program

ypzzso/on Y B1%  types only
(0} 20%

Application Plans by
Relative Location

92%
8% 1% 10%
- ... N
Local Regional National Intl

Top 10 Program Types Considered

Full-time one-year MBA [ 48%
Full-time two-year MBA [ 38%
Master of Finance [ 34%
Part-time MBA [ 24%
Master of Data Analytics [ 24%
Master of Entrepreneurship [l 24%
Flexible MBA [l 20%
Executive MBA [ 18%
Master in Management [l 16%
Master of Intl Management [l 12%

Application Plans by
Program World Region

United States NN 60%
W. Europe [ 50%
Canada [N 42%

E. Europe [ 24%
Aus/Pl [ 16%
E & SE Asia [l 12%
Africa [l 12%
LATAM 0 4%
C&SAsia | 2%
Middle East 0%

Top Program Types Preferred*

Full-time one-year MBA _ 31%
Master of Finance _ 18%

Full-time two-year MBA - 14%

PhD in business/DBA - 6%

Flexible MBA [l 6%

Preferred Study Destination
by Program Country*

United States - 42%

Canada 22%

United Kingdom 10%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that
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five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Mexico

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*

Full-time two-year MBA [N 63% Full-time two-year MBA [ 38%
Full-time one-year MBA N 55% Full-time one-year MBA [ 20%
Master of Finance [ 31%

. Joint/dual degree I 8%
MBA Business . Joint/dual degree w/ an MBA I 24% .
masteros . Part-ime MBA [l 6%
program Both Part-time MBA [ 23%
types onl Bl Master of Finance [l 6%
yp y 65% types only Flexible MBA I 18%
i 0,
33% 3% Master of Data Analytics [l 16% Online MBA Il 5%
Executive MBA [ 16%
Master in Management [l 11%
Hybrid/blended MBA B 11%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
United States [N 71%
. W. Europe I 50% United States - 53%
0
Canada [ 24%
LATAM Il 16% Canada . 15%
E. Europe [l 10%
E&SEAsia | 4% N
16% 18% ) United Kingdom . 11%
6% Middle East | 1%
- _ C&SAsia | 1%
Local Regional National Intl AusiPl | 1% France I %
Africa 0%

Graduate
Management

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Netherlands

Program Considerations

MBA Businetss i
program master os
types only program
- types only
43%

Application Plans by
Relative Location

48%
39%
21%
l 12%
Local Regional National Intl

Top Program Types Preferred*

Master of Finance [ 22%
Full-time one-year MBA I 20%
Master in Management [ 15%

Master of Intl Management [ 12%
Master of Marketing [l 6%

Top 10 Program Types Considered

Full-time one-year MBA [N 44%
Master of Finance [N 35%
Master in Management [N 35%
Master of Marketing [N 26%
Full-time two-year MBA [ 21%
Master of Entrepreneurship [ 21%
Master of Intl Management [ 20%
Master of Info. Technology [ 18%
Master of Accounting [ 15%
Master of Data Analytics [ 14%

Master of Supply Chain [l 5%

Preferred Study Destination
by Program Country*

Netherlands _ 58%
Spain . 11%

United Kingdom I 8%

Application Plans by
Program World Region

w. Europe [INNEIEGNN 33%
United States [l 12%
E. Europe [l 12%
E&SE Asia Ml 6%
Aus/Pl ll 5%
Canada I 3%
C&Sasia | 2%
Middle East 0%
LATAM 0%
Africa 0%

United States I 8%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that
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five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Nigeria

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Full-time one-year MBA [N 48% Full-time one-year MBA [N 23%
Full-time two-year MBA N 37% Full-time two-year MBA [ 13%
BUSiness Master of Data Analytics [ 26% Master of Finance [l 7%
MBA R Master of Finance [ 25% )
master os Master of Data Analytics [l 7%
program Both Master of Info. Technology [l 20%
types onl plteie] ikl Flexible MBA [l 6%
yp y 61% types only Master in Management Il 19%
20% 20% Master of Project Management [l 19% Master of Accounting - 5%
Master of Entrepreneurship [l 19%
Master of Intl Management [l 19%
Master of Human Resources [l 18%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
United States NGNS 67%
88% Canada N 550 United States - 40%
W. Europe [N 35%
Africa [ 18% Canada - 29%
Aus/Pl [ 15%
E.Europe M 12% . ) 0
13% 0% e E & SE Asia B 5% United Kingdom l 10%
I [ ] I Middle East | 4%
Local Regional National Intl ceasasia I 4% Nigera I 8%
LATAM [ 3% Graduate

Management

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Pakistan

Program Considerations

MBA Equ;igets Se ros
program Both ) ogram
t I
yp3elso/on Y B7%  types only
0 13%

Application Plans by
Relative Location

69%
24% 26%
. = .
Local Regional National Intl

Top 10 Program Types Considered

Full-time two-year MBA [ 57%
Full-time one-year MBA [ 46%

Master of Info. Technology [l 21%
Master of Data Analytics [l 19%
Master of Finance [l 19%
Executive MBA [ 19%
Master of Marketing Il 19%
Master of Intl Management [l 17%
Master of Project Management [l 15%
Master in Management [l 14%

Application Plans by
Program World Region

United States [N 46%
W. Europe [ 35%
Canada [N 31%
C&SAsia [l 19%

Aus/Pl [ 18%
E. Europe Il 11%
E & SE Asia ll 6%
Middle East | 1%
LATAM | 1%
Africa 0%

Top Program Types Preferred*

Full-time one-year MBA _ 31%
Full-time two-year MBA _ 25%

Master of data analytics - 10%
Executive MBA - 10%

Master of Finance . 6%

Preferred Study Destination
by Program Country*

United States - 32%
Canada - 21%
Pakistan - 18%

United Kingdom . 10%

Australia I 7%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that
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five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Philippines

Program Considerations

master o6s

VIBA Business

: I program

ypltzso/on Y 78%  types only
0 5%

Application Plans by
Relative Location

78%
34%
10% 14%
mm BN
Local Regional National Intl

Top 10 Program Types Considered

Full-time one-year MBA I 59%

Full-time two-year MBA I 41%
Flexible MBA [N 38%
Part-time MBA [N 31%

Executive MBA [ 24%
Master of Marketing [l 22%
Master of Intl Management [l 22%
Master of Entrepreneurship [l 22%
Joint/dual degree w/ an MBA I 22%
Master of Data Analytics [ 21%

Application Plans by
Program World Region

United States NG 62%
E & SE Asia [N 52%
W. Europe NN 43%

Aus/Pl [ 33%
E. Europe [ 21%

Canada [ 21%
c&Sasia B 5%

LATAM | 2%
Middle East 0%

Africa 0%

Top Program Types Preferred*
Full-time one-year MBA T 20%
Full-time two-year MBA [ 14%

Joint/dual degree w/ an MBA [ 11%
Master of Data Analytics [ 11%
Part-time MBA T 7%
Executive MBA Il 7%
Master of Intl Management [l 5%
Flexible MBA [l 5%
Master of Marketing Bl 5%

Preferred Study Destination
by Program Country*

United States - 31%
Philippines [ 14%
United Kingdom - 14%
Singapore . 10%
Spain I 5%

Canada I 5%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that
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five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Portugal

Program Considerations

MBA Businetss i
program master os
types only program
— types only
44%

Application Plans by
Relative Location

71%
29%
8% 11%
mm N
Local Regional National Intl

Top 10 Program Types Considered

Full-time one-year MBA [N 45%
Master of Finance [N 30%
Master in Management [ 30%
Master of Intl Management [ 26%
Executive MBA [N 23%
Master of Marketing [ 21%
Full-time two-year MBA [ 20%
Master of Entrepreneurship [ 18%
Part-time MBA [ 15%
Flexible MBA [ 12%

Top Program Types Preferred*

Master of Finance [ 18%
Master of Int| Management [ 12%
Master of Marketing [ 11%
Executive MBA I 8%
Full-time two-year MBA Il 5%
Flexible MBA Il 5%
Master in Management . 5%

Application Plans by

Preferred Study Destination
Program World Region

by Program Country*

Portugal - 24%
United States - 20%

United Kingdom - 18%

w. Europe NG 85%
United States [ 30%
E. Europe [ 23%
E & SE Asia [l 9%
Aus/Pl [l 6%
c&Sasia I 3%
Canada | 3%

Netherlands . 11%

Middle East = 0% spain [} 8%
LATAM | 0% France I 6%
Africa 0%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that
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five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Russia

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*
Full-time one-year MBA T 43% Full-time one-year MBA [N 19%
Master of Finance [ 31% Master of Finance [N 17%
_ Full-time two-year MBA I 31% Full-time two-year MBA [ 15%
Business . Master of Data Analytics [l 69
MBA masteross Master in Management [ 23% aster of Data Analytics 6%
program Both program Master of Intl Management [ 20% Master in Management Bl 6%
types only 36% types only Master of Project Management [N 20% Master of Project Management [l 5%
23% 42% Master of Data Analytics [ 18% Master of Intl Management [l 5%
Master of Marketing [ 17%
Part-time MBA I 14%
Executive MBA I 11%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
W. Europe NN 62% united States [ 39%
United States | INEEINNNN 55%
79% United Kingdom - 15%
E.Europe [ 16% ¢ %
Canada I 11% Russian Federation . 8%
E&SE Asia Bl 6% France | 8%
AusiPl [l 6%
0,
13% % 7% c&sasia I 3% Germany [l 7%
- — . Middle East 0% Singapore I 5%
Local Regional National Int'l LATAM | 0% Canada I 5%
Africa 0% Graduate

Management

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Singapore

Program Considerations

MBA Businetss i
program master os
types only program
- types only
17%

Application Plans by
Relative Location

61%
51%
16%
8%
|
Local Regional National Intl

Top 10 Program Types Considered

Full-time one-year MBA N 56%
Full-time two-year MBA I 43%
Part-time MBA [N 31%
Master of Finance [ 25%
Master of Data Analytics [ 21%
Flexible MBA [ 19%
Executive MBA [l 15%
Hybrid/blended MBA I 11%
Master in Management [l 9%
Joint/dual degree w/ an MBA [ 8%

Application Plans by
Program World Region

E & SE Asia [N 55%
United States NN 42%
W. Europe [ 33%
c&sSAsia [ 8%
E. Europe W 6%
Aus/Pl B 6%
Canada W 4%
Africa | 2%
Middle East | 1%
LATAM 0%

Top Program Types Preferred*

Full-time one-year MBA N 30%
Master of Finance I 15%
Full-time two-year MBA I 13%
Part-time MBA I 10%
Master of Data Analytics [ 9%
Executive MBA Il 5%
Flexible MBA Il 5%

Preferred Study Destination
by Program Country*

Singapore - 42%
United States - 27%

United Kingdom 10%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that
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five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

South Africa

Program Considerations

MBA Business
program
types only program
- types only
4%

Application Plans by
Relative Location

51% 49%
22%
11%
Local Regional National Intl

master o6s

Top 10 Program Types Considered

Part-time MBA [N 47%
Full-time one-year MBA I 44%
Flexible MBA [N 29%
Full-time two-year MBA [ 23%
Online MBA [N 22%
Executive MBA [ 19%
Hybrid/blended MBA I 13%
Master of Finance [l 11%
Master of Intl Management [l 11%
Master in Management [l 9%

Application Plans by
Program World Region

Africa [N 61%
W. Europe [ 39%
United States [N 28%
Canada [l 9%
E. Europe [ 6%
E & SE Asia B 4%
Middle East I 3%
C&SAasia | 2%
Aus/Pl | 2%
LATAM | 1%

Top Program Types Preferred*

Full-time one-year MBA _ 27%

Part-time MBA _ 23%

Flexible MBA [l 10%
Executive MBA - 8%

Online MBA . 5%

Preferred Study Destination
by Program Country*

South Africa 48%

United States 18%

17%

United Kingdom

Netherlands I 6%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that
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five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Spain

Program Considerations

MBA Businetss i
program master os
types only program
— types only
26%

Application Plans by
Relative Location

80%
25%
>% 19%
-
|
Local Regional National Intl

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that
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Top 10 Program Types Considered Top Program Types Preferred*

Full-time one-year MBA [N 61%
Full-time two-year MBA I 47%
Master of Data Analytics [ 27%
Master of Finance [ 25%
Executive MBA [ 23%
Part-time MBA [ 15%
Master of Intl Management [l 15%

Full-time two-year MBA - 20%
Master of Finance - 11%

Master of Data Analytics - 11%

Master in Management [l 15%
Flexible MBA [ 13%
Master of Entrepreneurship [l 13%

Application Plans by
Program World Region

Preferred Study Destination
by Program Country*

w. Europe [N 76%
United States [ 55% United States - 33%
E. Europe [ 15%
E &SE Asia [l 12% Spain - 8%
Canada [l 9%
Aus/Pl M 7%
France . 16%

Cc&SAsia | 3%

Africa | 1%
Middle East 0% United Kingdom l 9%

LATAM 0%

five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Taiwan, China

Program Considerations

MBA Businetss i
program master os
types only program
- types only
42%

Application Plans by
Relative Location

94%

6% %
1%
0
Local Regional National Intl

Top 10 Program Types Considered

Full-time one-year MBA I 44%
Full-time two-year MBA I 38%
Master in Management [ 28%
Master of Data Analytics [N 27%
Master of Finance [N 25%
Master of Marketing [N 25%
Master of Intl Management [ 23%
Master of Info. Technology I 21%
Master of Supply Chain [ 15%
Master of Entrepreneurship [l 14%

Application Plans by
Program World Region

United States [INNENEGGEEN 69%
W. Europe NN 49%

E & SE Asia [l 14%

Canada [l 12%
E. Europe W 6%
c&sSAsia [l 6%
AusiPl W 4%
Middle East | 1%
LATAM | 1%
Africa 0%

Top Program Types Preferred*
Full-time one-year MBA [ 18%

Full-time two-year MBA [ 15%

Master of Finance [ 12%

Master of Data Analytics [ 11%
Master in Management [l 7%
Master of Accounting [l 6%
Master of Marketing [l 6%
Master of Int'l Management - 5%
Master of Supply Chain [l 5%

Preferred Study Destination
by Program Country*

United States _ 60%
France l 10%

United Kingdom I 8%

Germany I 6%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections

*Graphs display only program types and study destinations that
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five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

United Kingdom

Program Considerations

MBA Businetss i
program master os
types only program
- types only
19%

Application Plans by
Relative Location

73%
29%
22%
15% .
Local Regional National Intl

Top Program Types Preferred*

Full-time one-year MBA _ 38%
Full-time two-year MBA _ 22%
Master of Finance - 11%

Executive MBA - 10%

Top 10 Program Types Considered

Full-time one-year MBA N 63%
Full-time two-year MBA [ 49%
Master of Finance [l 21%
Executive MBA I 20%
Part-time MBA [l 17%
Master of Data Analytics Il 15%
Master in Management [l 12%
Joint/dual degree w/ an MBA [ 11%
Flexible MBA I 10%

Master of Intl Management B 8%

Preferred Study Destination
by Program Country*

Application Plans by
Program World Region

w. Europe [INNNEGEEEN 71%
United States NN 48%
E. Europe [l 9%
E & SE Asia [l 8%
Canada M 5%
Aus/Pl M 5%
Middle East | 1%

United Kingdom 58%

United States 23%

LATAM | 1%

. France 7%
C&SAsia | 1%
Africa 0%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.

*Graphs display only program types and study destinations that
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five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

United States

Program Considerations

MBA Business
program
types only program
- types only
8%

Application Plans by
Relative Location

58%
48%
36%
15%
Local Regional National Intl

master o6s

Top 10 Program Types Considered

Full-time two-year MBA [N 55%
Full-time one-year MBA T 48%
Part-time MBA I 41%
Flexible vBA I 30%
Online MBA [ 25%
Joint/dual degree w/ an MBA T 17%
Executive MBA Il 16%
Master of Data Analytics [l 15%
Master of Finance Il 15%
Hybrid/blended MBA I 15%

Application Plans by
Program World Region

United States [N 6%

W. Europe [ 14%
Canada | 3%

E & SE Asia | 2%

E. Europe | 2%

Aus/Pl | 2%
C&SAsia | 1%
LATAM | 1%
Africa | 1%

Middle East 0%

Top Program Types Preferred*
Full-time two-year MBA [N 25%
Full-time one-year MBA [ 18%

Part-time MBA I 10%
Online MBA [ 8%
Master of Accounting [l 7%
Flexible MBA [l 6%
Joint/dual degree w/ an MBA [l 5%

Preferred Study Destination
by Program Country*

United States - 94%

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections

*Graphs display only program types and study destinations that
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five percent of candidates say is their preference.
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Candidate Profiles by Citizenship

Vietham

Program Considerations Top 10 Program Types Considered Top Program Types Preferred*

Full-time two-year MBA [N 46% Full-time two-year MBA [ 14%
Master of Data Analytics [N 41% Full-time one-year MBA [ 14%
Full-time one-year MBA [N 38% Master of Data Analytics [ 12%

MBA E’]uaSIrs]etSSe £ s Master of Finance [N 26% Master of Finance [l 11%
program Both program Master of Marketing [N 21% Master of Marketing [l 9%
types only 61% types only Master in Management [N 21% Master of Accounting [l 7%

15% 24% Master of Int| Management [ 20% Master in Management [l 5%

Master of Supply Chain [N 19% Master of Entrepreneurship [l 5%
Master of Project Management [ 17%
Master of Entrepreneurship [l 15%
Application Plans by Application Plans by Preferred Study Destination
Relative Location Program World Region by Program Country*
United States NI 54% United States _ 43%
W. Europe NN 52%
7% Canada I 31% Canada - 14%
Aus/Pl [ 16% Germany . 9%
E & SE Asia [l 12%
- E. Europe [l 9% Netherlands . 6%
7% 11% Middle East 0%
- — B LATAM | 0% France I 6%
Local Regional National Intl C&Shsia 0% United Kingdom [l 6%

Africa 0% Graduate
Management

Note: Program types considered, application plans by relative location, and application plans by program world region may tot al to more than 100 percent due to multiple selections.
*Graphs display only program types and study destinations that five percent of candidates say is their preference.
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This section features data by candidate country of
residence, including:

A Program considerations

A Top 10 program types considered

A Top program types preferred

A Application plans by relative location

A Application plans by program world region

A Preferred study destination by program country
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