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INTRODUCTION

or nearly a decade, the Graduate Management Admission Council® (GMAC®) has tracked

changes in the volume of applications submitted to graduate management programs

worldwide through its Application Trends Survey. Conducted annually since 2000,

this survey of admission professionals not only gauges the demand for graduate management

education, but provides information on the applicant pool composition, special outreach programs,

acceptance and enrollment rates, enrollment structure, and incoming class size. This year, the

survey also gauges the availability of resources to market graduate management programs, as

well as the availability of scholarship funds.

Social and economic factors undoubtedly have a
major tmpact on higher education in general and,
especially, on higher business education. Of the
recent macroeconomic developments, the global
economic slowdown and continuous process
of globalization are by far the most influential
factors. According to the International Monetary
Fund (IMF), “the global economy is in a tough
spot, caught between sharply slowing demand in
many advanced economies and rising inflation
everywhere.”! Because searching for a job may take
“months of time and effort,”* some people choose
to temporarily leave the workforce in turbulent
economic times and pursue further education
tull time in the hopes of re-entering with newly
acquired knowledge and abilities when the economy
is strong again, and unemployment rates are
lower. Consequently, interest in full-time graduate
management programs tends to grow during times
of economic turmoil.

Such may not be the case with part-time graduate
management programs, which face a more complex
reality during economic downturns. On one hand,
employees might be reluctant to leave their jobs but
still in need of a competitive edge to ensure that
they will not get laid off. On the other hand, during
economic crises or even uncertainty, employers are
likely to cut their education assistance programs.
This means that candidates might need to bear all
expenses while pursing their education part time,
which is becoming increasingly difficult as the cost

of living continues to rise.

“International Monetary Fund, World Economic Outlook Update (July 2008).
% Bureau of Labor Statistics, Occupational Outlook Handbook, 2008-2009 Ed.
3 Tricia Biscou, “Uniting Nations, Uniting Business,” BizEd (July/ August 2008).
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The tmpact of globalization on graduate business
education is also noteworthy, especially when it
comes to full-time graduate management programs.
Both economic and political changes around the
world, such as growing international trade and
capital flows, the easing of border restrictions
between countries, and global information sharing
through the Web have contributed to integration
of the market for higher business education. In
response to the worldwide competition for applicant
and student pools, some graduate business schools
have formed strategic partnerships to deliver
higher—quality and more accessible programs. Four
in 10 schools (41%) participating in this study
established such partnerships with other academic
organizations.

Economic changes and globalization are both
affecting and affected by today’s deliberate work by
admission professionals to select the best applicants
to become graduate business students. According to
United Nation’s Secretary-General Ban Ki-moon,
business students’ “creativity, energy, and intellect
are essential for tackling today’s and tomorrow’s

global challenges."3
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INTRODUCTION

Key Findings

* Flexible MBA programs, closely followed
by traditional full-time MBA programs,
reported the strongest application
volume among graduate management
programs surveyed. In addition, 71%
of traditional full-time MBA programs
reported receiving applications from
candidates who were better academically
qualified than last year’s candidates—the
greatest percentage among MBA
program types.

* Growth in application numbers has
slowed for part-time and executive
MBA (EMBA) programs. With fewer
programs reporting an increase in
application volume compared with last
year, the average number of applications
per program remained essentiaﬂy
unchanged for part-time MBA programs
(+1%) and declined by 4% for EMBA
programs.

* Application growth may not have
reached its peak. Economic changes and
GMAT test-taking patterns suggest
that the highest level of growth in

application volume may occur next year,

after which a slowdown is likely to begin.

* The number of applications that
graduate management programs received
this year ranged from five to nearly
9,000 per program. Program size and
level of competitiveness served as key
drivers of application volume.

* MBA applicants meet employer work
experience expectations more often than
candidates applying for other business

degree programs do.
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® Part-time MBA programs, closely
followed by EMBA programs, received
the greatest proportion of applications
from domestic candidates, whereas
master’s in finance programs had the
most international diversity among
candidates, both in applicant citizenship
and in location.

* Applications submitted by women made e
up nearly two-thirds of part-time master’s
in accounting program application
volume. However, less than one-third of
applications to part-time lockstep, full-
time traditional, full-time accelerated, and
executive MBA programs were submitted
by women. When women selected among is likel .

y to begin.

MBA programs, the programs that
offered more flexibility to students seemed e
to appeal to the group most.

* Among graduate management programs
surveyed, US. part-time MBA programs
(IS%), closely followed by EMBA
(17%) programs, received the greatest
proportion of applications from ethnic

minority groups.

* Full-time MBA program scholarship

funds were equivalent to more than

half a million U.S. dollars per program.
On average, the scholarship fund at a
typical specialized master’s program was

a quarter of a million US. dollars. The
majority of scholarships that were offered
to full-time MBA candidates (84%) and
nearly all scholarships that were offered to

specialized master’s program candidates

(99%) were merit-based.

© 2008 Graduate Management Admission Council®. All rights reserved.

Economic changes and GMAT
test-taking patterns suggest that
the highest level of growth in
application volume may occur

next year, after which a slowdown



APPLICATION VOLUME

77% of full-time MBA programs
reported that they received more
applications than last year,
the largest proportion in the
past five years and second
largest proportion since the

inception of the survey in 2000.

he 2008-2009 application cycle

was a rewarding experience for the

majority of participating graduate
management programs. Application volume
was up for more than half of the programs
across all surveyed degree and program types
(Figure I). Nearly eight in 10 full-time
MBA programs overall (77%) reported
that they received more applications than
they did last year—the largest proportion
of programs in the past five years and the

second largest proportion to indicate such an

increase since the inception of the survey in
2000. Traditional two-year MBA programs
reported the most positive changes—80%
of such programs, or five times the
corresponding proportion of programs
in 2004 (16%), reported an increase in
applications this year.

In general, a greater proportion of
tull-time programs reported an increase
in applications compared with part-time
programs, regardless of the type of degree
(e.g., MBA or specialized master’s). A net

trend that accounts fOI‘ the PI‘OPOI‘tiOI’l Of
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Figure 1.

Change in Graduate Management Program Overall Application Volume,
Percentage of Programs
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APPLICATION VOLUME

programs reporting a decline in application

volume showed that full-time traditional and o MBA Programs
flexible MBA programs had the strongest w
E 0%
trends, and EMBA programs had the 5
. 9 50%
weakest among MBA programs (Figure 2). S
. T 40%
Master’s in finance programs led other e
, . T . g 30%
master’s programs in specialized business £
v O,
fields with a net of 66% of programs g 20%
showing an upward application trend. The 2 10%
largest proportion reporting a decline in 0%
Full4ime Flexible Full-time Parttime Parttime Executive
applications was among master’s Of science traditional MBA accelerated self-paced lockstep MBA MBA (EMBA)
MBA MBA MBA
in management or business administration
o . )
programs (38%), which resulted in a net Master’s Programs in Specialized Business Fields
growth of only 25%. 5 S
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P N (Fig f> Net Trend” in Graduate Management Program Overall Application Volume,
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EMBA programs in the United States than
in other countries created an upward trend
in application volume this year. 000, B United States Other regions
According to Acito et al., GMAT exam 80%
) . O 80%
testing volume is a good indicator of the £
o o 67%
. . 70%
level of interest in MBA programs.* The 'g’ 61%
GMAT exam is used for admissions at 97% ug' 60% 56% 509
of business schools surveyed in this study, :g’» 50%
. . . = 40% o, o,
and corresponding Application Trends 8 40% 38% 38% 38%
1
[
Survey data confirmed that a strong ;_- 30%
correlation exists between changes in the z 20, 18%
number of MBA program applications 1o
received, especially for full-time MBA
. ) 0%
programs, and Changes in GMAT testing Full-time Full-time Parttime MBA Executive MBA Specialized master’s
volume (Figure 4) According to GMAC traditional MBA accelerated MBA (EMBA)
. y
*Net trend is calculated as the percentage of programs reporting an increase in application volume minus the percentage of programs reporting a decrease
the number of GMAT tests taken from in the application volume.

" The difference between program locations was statistically significant (p < .05) for full-time traditional MBA programs.

uly 2007 to July 2008 increased by 12%.°
July July y

Figure 3.
Net Trend® in the Graduate Management Program Overall Application Volume,
Percentage of Selected Programs, by Program Office Location®

*Frank Acito, Patricia M. McDougall and Daniel C. Smith, “One Hundred Years of Excellence in Business Education: What Have We Learned?” Business Horizons 51 (2008): 5-12.
5 Graduate Management Admission Council, Current GMAT Volune (2008), retrieved on August 7, 2008, from http://www.gmac.com,/gmac/Reseatchand Trends/ GMAT Stats/CurrentGMAT Volume htrm.
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APPLICATION VOLUME

Percentage change
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*Source: Graduate Management Admission Council. Profile of GMAT Candidates and Current GMAT Volume at gmac.com. 2008 data are based

on the year-to-date change from July 2007 to July 2008.

Figure 4.

Change in the Number of GMAT Exams Taken® and in the Number of Applications to

Full-Time and Part-Time MBA Programs, 2000-2008
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Figure 5.
Number of Applications per Program for the Incoming Class,
by Degree and Program Types

6 Graduate Management Admission Council, GMAT Interactve Profile (2008).
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In comparison, the number of applications
that participating full-time MBA programs
received from June 2007 to June 2008
increased by 10%, on average. By the end of
2008, the number of GMAT tests taken is
expected to reach levels similar to those seen
in 2001; thus, we may see a further increase
in the number of applications received
through next year.

Notably, other graduate management
programs also use the GMAT exam in
their admission process. For example, one-
fifth of GMAT examinees (21%) last year
indicated that they were going to pursue
a degree other than an MBA or EMBA,
including 7% of those who intended to
study in master’s in accountancy programs".
A similar proportion (19%) of GMAT
score reports was sent to programs other
than MBA or EMBA in testing year
2007. Therefore, trends in the number
of administered GMAT exams may also
serve, to some extent, as an approximation
for applications trends in other types of

graduate management programs .

Number of Applications

he number of applications that

graduate management programs

received this year varied greatly
and ranged from five to nearly 9,000 per
program. A comparison of the average
number of applications submitted per
program reveals that traditional full-time
MBA programs received three times as
many applications as any other graduate
management program type (Figure §).
Full-time accelerated MBA programs,
master’s of science in management or
business administration, and master’s in
finance programs received the second

greatest average number of applications,
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Number of Applications and Class Size, Full-Time MBA Programs

at 280 to 287 applications per program.
EMBA, part-time master’s programs in
accounting, and part-time master’s programs
in disciplines other than accounting, finance,
or management, had the smallest number of
applicants, at 70 to 125, on average.

As expected, there was a strong
correlation throughout all types of degrees
and programs surveyed between the number
of applications received and the size of the
program, especiaﬂy among full-time MBA
programs (Figure 0). In addition, level of
competitiveness signiﬁcantly contributed to
the difference in the number of applications
received among programs, even when

controlled by program size (Figure 7).
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Figure 7.
Number of Applications by Program Tier and
Class Size, Full-Time MBA Programs

There was a strong correlation
between the number of applications
received and the size of the program,
especially among full-time MBA
programs. In addition, level of
competitiveness significantly
contributed to the difference
in the number of applications

received among programs.
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Full-time MBA applicant work

experience levels are generally

closer to employer needs than

those of applicants to specialized

master’s in business programs.

Work Experience

ccording to employers of

MBA graduates, “candidates

with extensive, practical work
experience are more desirable than
candidates who have little to no work
experience. A candidate with five to
six years of work experience before
entering an MBA program offers more
in terms of maturity, effectiveness, and
1:)rofessionalism.”7
The vast majority of employers who hire

graduating MBA students (90%) expected
that new MBAs would have one year or

TR
more of prior work experience, including
two in three employers (67%) who looked
for three, but less than six years of work
experience (Table I). In comparison, about
three in four employers who hire graduates
from master’s in business or management
(76%) or other specialized master’s in
business (77%) programs expected that

MSc in Business or Other specialized
Full-Time MBA Management Master’s in Business
employer employer employer
applicants | expectations | applicants | expectations | applicants | expectations

L:sr*h"" ] 14% 10% 45% 24% 53% 23%

DA

1 tl

year butless | o/ 17% 23% 29% 19% 29%
than 3 years

3 years, but

less than 6 38% 67% 12% 45% 13% 45%

years

6 years, but

less than 10 18% 5% 12% 2% 9% 2%

years

10 year or 7% 1% 8% <1% 5% 1%

more

Total 100% 100% 100% 100% 100% 100%

Source: GMAC 2008 Corporate Recruiters Survey and GMAC 2008 Application Trends Survey.

Table 1.

Years of Applicant Work Experience versus Employer Expectations, 2008

© 2008 Graduate Management Admission Council®. All rights reserved.

APPLICANT PROFILE

these candidates would have one year or
more of prior work experience. Full-time
MBA program applicants were significantly
more likely to have more years of work
experience than applicants to specialized
master’s programs. In addition, full-time
MBA applicant work experience levels are
generally closer to employer needs than
those of applicants to specialized master’s
in business programs. Work experience
levels of applicants who applied to MSc
in business or management and other
specialized master’s in business programs
appeared to be lower than corporate

expectations.

Location and Citizenship

s expected, the composition

of program applicant pools

by location and citizenship
closely matched (Figure 8). Although
some programs received almost an equal
number of applications from citizens of
their own and those of other countries,
other programs predominantly received
applications from one location or
citizenship group. For example, the vast
majority of applicants to part-time MBA
and EMBA programs were from within
the programs’ home countries. On the
other hand, master’s in finance programs
appeared to be the most internationally
diverse, both in terms of applicant
citizenship and location.

Considering that the proportion

of foreign applicants by citizenship
exceeds the proportion of foreign
(international) applicants by location,
on average 5%—24% of foreign-citizen
applicants were likely to be residents of the
countries where they applied to graduate
management programs (Figure 9). During
this year’s application cycle, flexible
MBA programs had the most permanent
residents and EMBA programs had the

fewest permanent residents applying,

7 Graduate Management Admission Council, Corporate Recruiters Survey
Comprehensive Data Report (2008).
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APPLICANT PROFILE

Percentage of applicants by location

Parttime MBA

Executive MBA

Full4ime MBA,
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Business Administration

Fullime MBA,
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Other Master’s,
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Percentage of applicants by location

Domestic Foreign
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parttime parttime
Master’s in Master’s in
Accounting Accounting

Fulltime MBA,
traditional

MSc in Management or
Business Administration

Fullime MBA,
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Master’s in
Finance

Other Master’s,
full4ime

Applicant Location and Citizenship, by Degree and Program Types

30%
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On average,

5% to 24% of foreign-citizen
applicants were likely to be
residents of the countries where
they applied to graduate

management programs.

*Estimated percentage of permanent residents in the applicant pool was calculated by subtracting percentage of domestic applicants (defined by citizenship)

from the percentage of national applicants (defined by location).

Figure 9.

Estimated Percentage of Permanent Residents*
in Graduate Management Program Applicant Pool, by Degree and Program Type
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APPLICANT PROFILE

Female Applicants

ccording to CNNMoney.com,
12 of the Fortune Global 500
companies in 2008, compared

with 10 in 2007 and seven in 2006, are

currendy run by Women.8 The number

Percentag

Female

Other Master’s,
fulltime

Flexible MBA
Parttime MBA,
lockstep

Fullime MBA,
traditional

Fulltime MBA,
accelerated

Executive MBA
(EMBA)

of women-owned businesses is growing
at a fast pace around the world. For
example, the Survey of Business Owners
of the U.S. Census Bureau estimated
that the number of women-owned firms

increased by nearly 20% in the United

e of applicants by gender

Male

Master’s in Accounting,
parttime

Master’s in
Finance

Master’s in Accounting,
full-time

MSc in Management or
Business Administration

Other Master’s,
parttime

Parttime MBA,
self-paced

Figure 10.
Applicant Gender Profile, by Degree and Program Types

States between 1997 and 2002. Women
in business have “greatly influenced
the economy in general and women's
economic well-being in particular”” As
businesses are striving for gender diversity,
so are graduate management programs.
However, women were still in the minority
in many MBA classrooms and among
MBA program applicants (Figure 10).
Whereas applications from women made
up nearly two-thirds of part-time master’s
in accounting program applications (65%),
less than one-third of applications to
part-time lockstep MBA (31%), full-
time traditional MBA (30%), full-time
accelerated MBA (29%), and EMBA
(23%) programs were submitted by women.
With the exception of part-time MBA
programs, where women appeared to
shift towards more flexibility during the
past three years by choosing self-paced
programs more than lockstep programs,
the proportion of female applicants
remained essentially unchanged throughout
all types of MBA programs studied
(Figure 11).

42%

37%

22% 23%

H 2006 2007 W 2008
" 45% 42%
5 40% 39%
E 359 35% 349 35%
30% 28% 29%
25%
< 20%
° o,
) 15%
10%
> 5%
I
0%
Fulltime MBA, Fulltime MBA, Parttime MBA, Parttime MBA,
traditional accelerated lockstep self-paced

Flexible MBA

Executive MBA
(EMBA)

#2006 data are not available for flexible, lockstep part-time, or self-paced part-time MBA programs. The 2006 percentage of female applicants to part-time programs is a combined percentage for lockstep and self-paced programs.

8 “Women CEOQs,” retrieved on August 8, 2008, from http://money.cnn.

Figure 11.

Women in MBA Program Applicant Pools, 2006-2008°

com/magazincs/formne/forruneSOO/ZOOS/wommccos.

% Office of Advocacy U.S. Small Business Administration, Women in Business: A Demographic Review of Women's Business Ownership (2006).

10
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APPLICANT PROFILE

U.S. Minority Applicants

n 2008, US. part-time MBA programs

(IS%), closely followed by EMBA 20%
18%
16%
share of applications from minority groups 14%

(17%) programs, received the greatest

among graduate management programs 12%
10%
8%
one in 10 applicants to full-time MBA 6%
4%
programs (8%) were Hispanic, Latino 2%

) ’ 0%

arttime xecutive exible ulltime ecialize:
rican American, Asian, Native Hawaiian, P MBA E (EMBA“)/‘BA Flexible MBA Fultime MBA S;;v\ rl zed
aster’s

surveyed (Figure 12). However, only about

programs (10%) and specialized master’s

Pacific Islander, American Indian, or Alaska

Native. Figure 12.

Racial Minority Candidates in Graduate Management Program Applicant Pools,
by Degree and Program Type

Similar to the trend for the overall
number of applications submitted to
graduate management programs, the
number of underrepresented minority
applications varied by program size
(Figure 13). For example, on average,
larger full-time MBA programs received
23 applications per program from African
American candidates compared with
smaller master’s programs, which received
only five applications per program from

African American candidates. ecoceo

Less than one-third of applications

B Black or African American Hispanic or Latino Il AIAN/NHPI
s to part-time lockstep MBA,
23 0 ey
full-time traditional MBA,
20
full-time accelerated MBA, and
15 15
12 EMBA programs were submitted
10
10 9 9 by women.
7
5 s 5 5 a o0 000
2 I
0

Full-time MBA Parttime MBA Flexible MBA Executive MBA Specialized
(EMBA) Master's

*Based on programs in the U.S. that received one or more applications for each category of candidates. ATAN stands for
American Indian or Alaska Native; NHPI stands for Native Hawaiian and Other Pacific Islander. Due to the limited number of
observations, dara are not available for AIAN/NHPI candidates of flexible MBA, Executive MBA, or Master’s programs.

Figure 13.
Average Number of Underrepresented Minority Applications per
U.S. Program®, by Degree and Program Type
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Applicant Quality tull-time MBA (71%) programs saw

Lo improvement in the quality of applicants

he majority of graduate 'P ) q Y i PP o
this year. Due to differences in admission

management programs across ) ]
and selection procedures, the academic

profile of EMBA candidates typically

remains unchanged from year to year,

degree and program types reported
that their applicants either matched the

demi file of 1 ’ did
acadermie protrie © asdt Y ez'lr sﬂcan ' lzte; which was confirmed by this year’s survey
or were even more academically qualified, i .

were ey rd findings—more than two in three EMBA

as measured by their undergraduate
GPA, GMAT scores, and other academic

achievements (Figure 14). More than seven

programs (68%) reported that their
applicants were about as academicaﬂy

lified as those 1 .
in 10 master’s in accounting (77%) and qualried as those Jast year.

B Less academically qualified than last year
Hl Have about the same academic profile
Bl More academically qualified than last year

MBA Programs

4% 2% 6% 9% 6% 4%

100%
g
5 80%
)
g. 60%
K]
o
2 40%
=
2
S 20%
0%
Fulltime Flexible MBA Fulltime Parttime Parttime Executive MBA
traditional accelerated self-paced lockstep (EMBA)
MBA MBA MBA MBA
Master’s Programs in Specialized Business Fields
100% 7% 6% 11% 15%
e o 000
g
. . . 80%
Full-time master’s in accounting g
. £ oo
and full-time MBA programs o G
. Q
reported the most improvement g 4o
=
. . . ]
in applicant pool quality. S o
[-9
0o 000
0%
Accounting Finance Accounting Management Other degrees Other degrees
(fulltime) (parttime or business (parttime (fulltime)
or other) administration or other)

Figure 14.
Change in Graduate Management Program Applicant Quality,
Percentage of Programs
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Marketing Budget

s reputation and brand equity are

becoming increasingly important for

business schools and their graduate
management programs, so is the marketing
function. To create distinct identity, to
target and reach desired candidates, and to
communicate important messages to strategic
audiences, more and more business schools
advertise their programs, promote their
brand, carry out public relations campaigns,
and conduct market research. Among the
75 graduate management programs that
reported their marketing budgets, the
combined amount committed to such efforts
was equivalent to $9 million in US. dollars

for 2008 marketing activities.

MBA

Other

master’s

MS/MA

in finance

MS/MA in

accounting

MSc in
management

Full-Time Program Scholarships

n addition to program marketing,

business schools use a variety of tools

to attract the right candidates, including
offering discount rates or awarding grants,
feHowships, and scholarships. In response
to the GMAC 2007 mba.com Registrants
Survey, four in 10 (40%) prospective MBA
students who registered on mba.com said
that the availability of scholarships, grants,
or other financial aid is extremely important
to them when they consider where to
apply.'” The majority of participating
tull-time graduate management programs
(64%-93%) had scholarship funds (Figure
15). The average amount of money available
for 2008 scholarships to MBA candidates
was equivalent to more than half a million
US. dollars ($668,635) per program. On
average, the scholarship fund of a specialized
master’s program was a quarter of a million
US. dollars ($259,136). The majority
of scholarships offered to full-time MBA
candidates (84%) and nearly all scholarships
offered to specialized master’s program
candidates (99%) were merit-based.

0% 20% 40%

60% 80% 100%

Figure 15.
Full-Time Graduate Management Programs That Have Scholarship Funds

1 Graduate Management Admission Council, 2007 mba.com Registrants Survey Comprebensive Data Report (2008).
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MARKETING AND RECRUITMENT

No full-time master’s programs
in accounting or other degrees
reported a loss in academic quality

among applicants this year.
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MARKETING AND RECRUITMENT

Fulltime traditional MBA
Finance

Flexible MBA

Fullime accelerated MBA
Executive MBA (EMBA)
Other degrees

Parttime lockstep MBA

Management or business
administration

Parttime self-paced MBA

Accounting (fulltime)

Accounting
(parttime or other)

35%

76%

Special Recruitment and Outreach

ith the exception of master’s

In accounting programs, more

than half of each category
of participating graduate management
programs—including three-fourths (76%)
of full-time traditional MBA programs—
conducted special recruitment or outreach for
their 2008—2009 incoming class applicants
(Figure 106).

Although different programs focused their

recruiting efforts on different population

groups, the majority appeared to compete

. o o o o o o o o for working professionals and foreign
Figure 16. candidates (Table 2).
Graduate Management Programs That Conducted Special Recruitment or Outreach
Program No. 1 No. 2 No. 3
Full-time traditional MBA Foreign candidates Women Underrepresented U.S. minorities
Full-time accelerated MBA Foreign candidates Working professionals ‘Women
Part-time lockstep MBA Working professionals Occupational specialties ‘Women
Part-time self-paced MBA Working professionals ‘Women Underrepresented U.S. minorities
Flexible MBA Working professionals Underrepresented U.S. minorities Undergraduate students
Executive MBA (EMBA) Working professionals ‘Women Underrepresented U.S. minorities

MS/MA in Finance
MS/MA in Accounting

MSc in Management
or Business Administration

Other specialized master’s

Undergraduate students

Undergraduate students
Foreign candidates

Working professionals

Foreign candidates

Foreign candidates
Undergraduate students

Undergraduate students

Table 2.

Working professionals
Working professionals

Working professionals

Foreign candidates

Top Three Applicant Groups Targeted by Graduate Management Programs

14 © 2008 Graduate Management Admission Council®. All rights reserved.
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Acceptance and Enrollment Rates

raditional MBA programs

reported the lowest acceptance

rates, and EMBA programs
reported the highest (Figure 17). EMBA
programs also reported the highest rate
of enrollment, at an average rate of 81%,
but, as previously noted, EMBA programs
typicaﬂy have a different application and

selection process from other programs.

Class Size and Program Growth

ull-time traditional MBA programs

were the largest among reporting

graduate management programs,
with an average of 135 students per
incoming class (Figure 18). Both master’s
in finance and part-time master’s in
accounting programs expected fewer than
50 students per class on average. A strong
application volume across the majority of
graduate management programs this year
not only contributed to more selectiveness
in admission decisions, but also facilitated
the programs’ growth. Across all degree and
program types, programs surveyed expected
to increase the number of students in their

program by 5%, on average.

Fulltime traditional MBA
Parttime self-paced MBA
Parttime lockstep MBA

Flexible MBA

Master’s in management or
business administration

Execufive MBA (EMBA)
Full-time accelerated MBA
Master’s in accounting (fullime)

Master’s in finance

Master’s in accounting
(parttime or other)

Other master’s degrees

Il Acceptance rate [ Estimated enrollment rate

MBA Programs

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

81% 80%

Executive MBA Parttime MBA, Flexible MBA

(EMBA) lockstep

Parttime MBA,
self-paced

Fulltime MBA,

accelerated

Fulltime MBA,

traditional

Master’s Programs in Specialized Business Fields

100%
90%
60%
50%
40%
30%
20%
10%
0%

50% 51%

MS/MA in Other master’s, MS/MA in MSc in MS/MA Other master’s,
accounting, parttime accounting, management in finance fulltime
parttime fulltime or business

administration

Figure 17.
Average Acceptance and Enrollment Rates, by Degree and Program Types

W 2008-09 2007-08
135
131
133
127
121
120
95
93
87
78
76
74
73
64
65
60
49
46

42
41

4

1 39 1 1 1 1 1 1
0 40 60 80 100 120 140 160

Figure 18.

Actual 2007-08 and Targeted 2008-09 Entering Class Size, by Degree and Program Types
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CONCLUDING NOTE

521 graduate management programs
that participated in the survey
received the 200-page
comprehensive data report
for this study and a free
benchmarking report customized

for their program.

he ninth annual Application

Trends Survey was conducted

from May 28 to July 2, 2008.
Two hundred seventy-three graduate
business schools and faculties participated
in this survey by submitting data for
521 graduate management programs.
Overall, 364 programs from 181 schools
were in the United States, 86 programs
from 52 schools were in Europe, and 71
programs from 40 schools were in other
world regions. Findings reported in this
document are based on survey responses,
which represent data from the responding
programs, and are not a census of all
graduate management programs.

These findings are based on analysis
of survey data reported in the 2008
Application Trends Comprebensive Data Report.
The Comprebensive Data Report, which is
available exclusively to participating
business schools, contains detailed
data tables and analysis of the survey
responses by graduate management
program type, program length, world
and U.S. geographic locations, class
size, enrollment type, program tier, and
school governance, along with overall
analysis. The Comprebensive Data Report also
provides a list of verbatim comments
from admission professionals on reasons
why graduate management programs
experienced a change in application
volume this year compared with last
year. The open-ended comments include
descriptions of successful recruitment
strategies for underrepresented minority
candidates and general comments that are
related to industry trends and issues. A list
of business schools that participated
in the survey is publicly available at
http://www.gmac.com/surveys.

1 6 © 2008 Graduate Management Admission Council®. All rights reserved.

n addition to receiving copies of

this report and the Comprebensive

Data Report, participating graduate
business programs receive individualized
benchmarking reports that compare their
responses with aggregate responses from

their peer programs.

Contact Information

or questions or comments regarding

the study findings, methodology,

or data, please contact the GMAC
Research and Development department at

research(@gmac.com.
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he Application Trends Survey is one in a series of five annual or biannual

surveys produced by the Graduate Management Admission Council. The

surveys are designed to explore relevant issues, offering data at various depths,

depending on the desire of the user and the participation of the school. Survey reports

provide an overview of the data in addition to giving context for and implications of

the research. They are frequently used to help drive strategic decision-making processes

in graduat:e business schools. All survey reports are available on the Web

(Www.gmac.com/ surveys). Print copies (while supplies last) are free upon request from

the GMAC Research and Development department at research(@gmac.com.

Other surveys include—

MBA.com Registrants Survey

Who is in the pipeline for a degree?
What makes them decide to apply now
or wait? Launched in 2003, this annual
survey tells who prospective students are
(induding detailed proﬁles), how and Why
they move through the pipeline, and what

motivates them and gets their attention.

Global MBA® Graduate Survey
What do students think about the MBA

experience as they prepare to graduate?
Launched in 2000, this annual survey is
conducted every February to provide a
comprehensive picture of who MBAs are
and where they are headed after they
graduate, as well as how they chose their

schools and how satisfied they are with
their MBA education.

APPLICATION TRENDS SURVEY « 2008

Corporate Recruiters Survey

Who hires MBAs and why? What are
the hiring plans in various industries? How
do companies decide where to recruit?
Launched in 2001-2002, this annual
survey helps schools better understand the
job market, clarify employer expectations,
and benchmark their career services
practices. Employers use the survey results
to benchmark the MBA recruitment

activities of their companies.

MBA Alumni Perspectives Survey
What happens to MBAs after they

graduate and begin to evaluate the value
of their degrees? Launched in 2001, these
biannual surveys follow MBA graduates
long-term to understand their career
progression, their expectations, their
attitudes about work, their assessment of

their education, and general market trends.

© 2008 Graduate Management Admission Council®. All rights reserved.
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Graduate

Council®

Creating Access to Graduate Business Education™

1600 Tysons Boulevard
Suite 1400

McLean, Virginia 22102
USA

surveys(@gmac.com

Www.gmac.com, / surveys
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