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improvements and maximizing your leads
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GMAC Connect:  Solutions to meet your 
marketing and recruitment challenges

mba.com

Media
Reach global candidates early in 
the decision-making process with 
customized marketing and advertising

Lead generation
Tailor your marketing message to the 
right candidate with our database of 
500,000+ leads

Engagement
Personalize your candidate interactions 
on and offline
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What you will learn and how to get 
started today
• Why is email still relevant in 2020?

• What are some current email trends including tips on making personal 
connections

• How to use email marketing best practices to create cost effective yet 
high-performing email campaigns

• How to ensure your emails are delivered to candidate’s inboxes and 
measuring the right KPIs to demonstrate your ROI



Why is email marketing still relevant 
today?



Email marketing as the preferred channel 
by region
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The ROI of email marketing in the
education sector

69% of education pros 
say email generates good 
to excellent ROI, 
compared to:
• 55% for social
• 60% for content
• 46% for SEO
• 19% for display

Sources: GetResponse
RNL



Top benefits of email marketing for education

1. Improved Sales 21%
2. Generating More Leads 20%
3. Improved Conversion Rates

18%
4. Identifying Better Quality 

Leads 11%
5. Reduced Marketing Costs 

9%
6. Amplification 8%
7. Shorter Sales Cycles 5%

Source: GetResponse



Current email trends & tips on making 
personal connections

Source: Globalwebindex 



Animated GIF’s in emails are increasing 
engagement

• 32% click increases 

• 64% surge has been seen in the last 12-months

• New support for GIFS in Outlook and Windows

• Doesn't matter industry

• CTA Animation doing well 

• Increase in click through rates for B2C by 9%

Source: Worldata



Emoji’s are still hot…

• Emoji's still drive performance –
• 92% of all email can receive and view Emojis/Symbols 
• Open rates increase 18% 
• Emojis as first character 23%.

• Emoji’s are surging 



GetEmoji.com 

Emojiempedia.com



Subject lines and more….

• Half sentence are driving higher open rates – Meet us where.....
• 37% higher open rates for B2C

• Title casting is opened 14% more Paula Is On Vacation

• Saying thank you or we appreciate you - increases open rates by 28% 
• [ } are boosting open rates by 31%
• Question emails have a 14% higher overall open rate

• One off email designs – B2C increase of 31%

Worldata



Don’t forget the pre-headers



Cost effective yet high-yielding marketing 
campaigns



What is just as important as your email 
message? Your Landing Page

2 Major mistakes:

• Form length

• Navigation bar

Example of critical fields

1. Email address

2. First name

3. Decision-Making question
• Pre-select responses

Source: Worldata



26% of clicks are happening after a 
deadline or offer expires



A single CTA should be the center 
framework of your email



31% of clicks are happening in your LOGO



Personalization is required and it increases 
open rates by 26%

Helpful GMASS fields for personalizing 
communication
• First Name and Last Name
• GMAT Test Date
• Undergraduate Graduation Date
• Undergraduate Major(s)
• Degree Type, Concentration, and Format Objectives
• Industry and Function Background and Objectives
• Employer and Undergraduate Institution
• … and more!



Age
Undergrad Major
Degree interest



Subject Line: Jason Lawrence, Join XYZ 
Business School in Chicago Next Month

Hello Jason,

Congratulations on completing the GMAT exam 
this past July.

I wanted to keep you informed about upcoming 
events for Executive MBA programs at XYZ B-
School. We think that your past experience in 
Engineering and interest in Health Care could 
make you a great fit for our Part-Time programs.

We are holding an event near you in Chicago next 
month, and would like to invite you to attend to 
learn more about us.

To learn more, please visit us at 
http://emba.xyzbschool.com or feel free to 
contact me personally.

Best,
Paula McKay
Admissions Director
XYZ B-School

Subject Line: Upcoming Events for XYZ Business 
School

Hello!

Congratulations on completing the GMAT exam.

I wanted to keep you informed about upcoming 
events for XYZ B-School. We think that your past 
experience could make you a great fit for our 
programs.

We are holding an event near you next month, and 
would like to invite you to attend to learn more 
about us.

To learn more, please visit us at 
http://xyzbschool.com.

Best,
Admissions Team
XYZ B-School



Personalized 
Year-end Review emails



Single offer email campaigns with more than 
1 email receives higher overall open rates

•Why they should meet 
you at an event.

Did not take 
action

•What previous students 
say about meeting you 
at a live event (video)

Did not take 
action

•Offer something of 
value if they meet you. 

End Workflow

Email #1 Email #2 Email #3
Feb 25 March 9 March 16

Example Workflow



Inbox delivery is King 

• 1.5 billion gmail users

• 75% of all people access their Gmail 
email on mobile devices

• 61% of 18-29-year-olds use Gmail

• Gmail is available in 72 languages



The most important email is the POST 
Registration email
You want the person to open it because the next email has a 
better chance of going into the person’s inbox

• Increase of 87% for the next email to be opened

• Make sure the POST email message is aggressive. Think about what you can give away 
for free that is highly relevant to this audience (i.e. white paper, discounts to sporting 
event)

• Stress the message in the subject line



Inbox vs. deliverability

• Deliverability refers to getting delivered at the ISP. Inbox means not going to spam folder. This is 
also based on reputation but can also be affected by content.

• Inbox can be influenced by both sender reputation and creative format, size or content.
• Use tools like Litmus, ReturnPath or your own seed email addresses to test your emails for delivery 

and inbox placement



Your sender reputation can decrease in 3 
ways

1.Subscribers hit “spam”

2.Email bounce (bad or old email addresses)

3.Subscribers do not open or click on your emails.

Sources:Smart Insights & Worldata



A few more tips to help get into the inbox

1.Avoid too many links in one email, Gmail will categorize your 
email as a promotion

2.Do not use too many exclamation points!!!

3.Stop using shortened links. These can cause red flags and be 
sent to spam

4.Place a link to your policy in the footer of your mails



The #1 email metric is the inbox rate

• Do you know where to find this information in your automation tool? If not, find 
it, because it is important!

• Talk to your marketing analytics resource or IT professional 
• Work with someone who specializes with inbox rates

• There are a lot 3rd party tools to help you

√ √



The average email stats for the education 
industry according to Campaign Monitor



Open rates by day for education

Sunday is the winner!



What could you do today?

• Personalize your emails

• One Call to action (CTA)

• Send an email on Sunday

• Add an emoji and/or brackets in your subject line



Thank you



Q & A
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