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GMAC Connect Presents:
Paula McKay — Director, Client Success

17 years with GMAC

* Previous: Product Management, Marketing,
Customer Care, and Risk Management

« Work with schools and candidates to help them
find each other

» Specializes: Marketing consultation, product
improvements and maximizing your leads

Connect:
https://www.linkedin.com/in/paula-mckay
pmckay@amac.com M ot




GMAC Connect: Solutions to meet your
marketing and recruitment challenges

Bl=
Reach global candidates early in

the decision-making process with CONTENT DIGITAL NATIVE SOCIAL
customized marketing and advertising MARKETING DISPLAY ADVERTISING MEDIA

Lead generation

0 (+]
Tailor your marketing message to the ).

right candidate with our database of QUALIFIED EMAIL

500,000+ leads LEADS MARKETING
Engagement % o
. . . . 2% RRAR
Personalize your candidate interactions
on and offline
LIVE FAIRS MEETUPS SCHOOL CANDIDATE
BROADCASTS PRESENTATIONS BOOTCAMPS

BUSINESS
:12) BECAUSE

mba.com

GMASS

THE M BATOUR"

Your future/begins here
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What you will learn and how to get
started today

 Why is email still relevant in 20207

« What are some current email trends including tips on making personal
connections

« How to use email marketing best practices to create cost effective yet
high-performing email campaigns

« How to ensure your emails are delivered to candidate’s inboxes and
measuring the right KPIs to demonstrate your ROI
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Why is emall marketing still relevant
today?

selected email as the
0 preferred channel for receiving
o communications from schools
interested in them

By
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mba.com Prospective Student Survey



Email marketing as the preferred channel
by region

105%

100%

95%

90%
85% I I I I

Africa East & Southeast Australia & Pacific Canada Central & South Eastern Europe  Latin America Middle East United States  Western Europe araduate
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The ROI of emalil marketing in the
education sector

of education pros
say email generates good
to excellent RO,
compared to:

for
for
for
for




Top benefits of emall marketing for education

Improved Sales 21%b Q: Choose the top benefit of email marketing

Figure 1

Generating More Leads 20%o

® Generating more leads

Improved Conversion Rates
18%0

Identifying Better Quality
Leads 11906

Reduced Marketing Costs
9%0

. Amplification 8%o

ldentifying better-quality leads
® |mproved conversion rates
® Shorter sales cycles
® Reduced marketing costs
® |mprove sales
@ [nteerating with other media to boost response

Other

. Shorter Sales Cycles 5%
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Current email trends & tips on making
personal connections

Source: Globalwebindex



Animated GIF’s in emaills are increasing
engagement

@ 32% click increases

e 64%0 surge has been seen in the last 12-months

* New support for GIFS in Outlook and Windows
* Doesn't matter industry

* CTA Animation doing well

* Increase in click through rates for B2C by 9%
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Emoji’s are still hot...

» Emoji's still drive performance —
e 92% of all email can receive and view Emojis/Symbols
e Open rates increase 18%
* Emojis as first character 23%.

* Emoji’s are surging

[ Primary 20 ?OCI&I m ® Eromotlons
Purity Products Paula, Your Order Has Been Shipped - Paula, Thank You For Your Order! Thank Yo... 6:34 PM
Jeremy Wittig [2019-20 MIX Leaders] The MIX - The MIX Hello all, This week we will be finishing ... 4:59 PM
Venmo You paid Joe McKay $15.00 - Yo siay Food. Have fun Transfer Date a... 4:53 PM
Graduate
Yummly Heart-healthy Mediterranean recipes (& - Studies puggest eating typical Mediterra... 10:56 AM Management
Principal Which tax deductions may be righ Plus, tax prep and filing tips Hi Paula... 10:29 AM




@ Emojipedia | | @ i 4

@Emojipedia

+/ Now approved: 117 new emojis for 2020 #Emoji2020
blog.emojipedia.org/117-new-emojis. ..

GetEmoji.com

Emojiempedia.com
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Subject lines and more....

Half sentence are driving higher open rates — Meet us where.....
e 37% higher open rates for B2C

Title casting is opened 1496 more Paula Is On Vacation

Saying thank you or we appreciate you - increases open rates by 28%0

[ } are boosting open rates by 3190

Question emails have a 1490 higher overall open rate

One off email designs — B2C increase of 3120
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Don’t forget the pre-headers

Ramit Sethi

SumAll

Evan Weissblum
MediaPost Summits
Dan Lewis

Today | Found Out
the Skimm

DailyOM
BrandYourself.com
Crowdfire

Mashable Velocity Alerts

The NEW 9.5 + unspeakable truthsl Amanda, One of the things | love to do is show you what's going on "behind the curtain”

Amanda Jeffs' Daily Digest from SumAll | Mar 17, 2019- TIF & Should you dump your Ad team? Our guide to being a one-m

[Interview] 7 Secrets Of YouTube Marketing[ Hi, Here at SumAll, we're obsessed with providing data that works. WWe want to

From Switzerland to Portugal | Email Insider Summit Europe back by popular demand - . over the years, the Email Insids

Now | Know: The Key Master § View this email in your browser Archives - Privacy Policy Have a story idea? Hit reply and let mI

The First Woman to Circumnavigate the Globe - Home | Submit a Question or Fact | About | Authors | Privacy Policy Is this

Daily Skimm: Kiss me, I'm Irishl Is this email not displaying correctly? \View it in your browser. SHARE THIS SHARE THIS Skl

Practicing Nonattachment - Today's DailyOM brought to you by: Click here for Permanent Weight Loss with SelfHypnosis Mar
Your Progress Report - Your Progress Report We stopped tracking your results because you haven't logged-in in 60 days!

Your weekly eagle eye report ! - Mar 9 - Mar 15 @hexbomb A snapshot of your performance this week Take a few minutes to

Velocity Alert: When and how to watch Friday's total solar eclipse I‘Jnt displaying correctly? View this newsletter cnline.l
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Cost effective yet high-yielding marketing
campaigns




What is just as important as your emaill
message? Your Landing Page

2 Major mistakes:
 Form length

e Navigation bar




26%0 of clicks are happening after a
deadline or offer expires

@ Registration for this event has closed.
I

If you would like to learn more about the programs, we encourage you to sign up for other evenis or

Giraduate
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info sessions, which we offer both on-campus and virtually.




A single CTA should be the center
framework of your email




319% of clicks are happening in your LOGO

Homecommg

Paula,
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Homecoming is in full swing! Make sure you have tickets to all the festivities
this weekend including the Beer & Wine Tasting, the best Indoor Alumni
Tailgate in town, 90s Meets 2000s After Party and more.




Personalization is required and it increases
open rates by 26906

Helpful GMASS fields for personalizing
communication

 First Name and Last Name

e GMAT Test Date

e Undergraduate Graduation Date

e Undergraduate Major(s)

e Degree Type, Concentration, and Format Objectives
e Industry and Function Background and Objectives
e Employer and Undergraduate Institution

e ... and morel!
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Age
Undergrad Major
Degree interest
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Subject Line: Upcoming Events for XYZ Business
School

Hello!
Congratulations on completing the GMAT exam.

| wanted to keep you informed about upcoming
events for XYZ B-School. We think that your past
experience could make you a great fit for our
programs.

We are holding an event near you next month, and
would like to invite you to attend to learn more
about us.

To learn more, please visit us at
Best,

Admissions Team
XYZ B-School

Subject Line: Jason Lawrence, Join XYZ
Business School in Chicago Next Month

Hello Jason,

Congratulations on completing the GMAT exam
this past July.

| wanted to keep you informed about upcoming
events for Executive MBA programs at XYZ B-
School. We think that your past experience in
Engineering and interest in Health Care could
make you a great fit for our Part-Time programs.

We are holding an event near you in Chicago next
month, and would like to invite you to attend to
learn more about us.

To learn more, please visit us at
or feel free to
contact me personally.

Best,

Paula McKay
Admissions Director
XYZ B-School
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2019
Your year in review

Hi there,

At the beginning of this new year, we want to celebrate the progresz you have
made since von joined oor global community. Hera is a lock back at your 201g!

You joined us on
It's good to see you again, Prospective Student!

Yo are 2 part of our global commapity! Cheer 6 million candidates like you
from pearly svery conntry arcund the world visited mba.com in 2015, Wa
publishad 225 articles during the past year and these thres were our mast
pepalar. Have yoa read tham?

1, Seven Commonly 4sked Business School Interview (mestions

2.Th Differences Between a Master jn Management and an MEA
3. Interactive (mir: Which Business Master's Degree Should I Ta?

While yon are hers, have a look at onr Post-Colless Professional Blog, written

10 belp you make the most out of your carser.

Quiz yourself!

Try the new GMAT Mini Quiz

It looks like yon haven't tried the GMAT Mini (miz yet. We recently redesigned the
GMAT Mini iz experiencs, with npdated tips and clear, detailed answer

explanations to prepare you for the real exam, Try it today and challenge your
friends!

EHALLENGE YOURSELF

Are you ready to talk to schools?

Businass sehools are looking for people with your talents. Yoo can take advantage of
that by using GMASST, our tool to help schools discover candidates like yon.

Takea faw mirntes to make surs yonr profile is np o dats; 5o the right schoels will

reach ount to yoa!
UHDATE YOUR RROFILE

2019
Your year in review

Hi there,

At the beginning of this new year we want to celebrate the progress you have
made sinee von joined gur global eommurity. So herais a ook back at your
2o1g!

You joined us on

It's good to see you again, Prospective Student!

You are a part of our global community! Crer 6 millien eandidates like ven
frorm pearly svery country around the world visited mba.com in 2015, Wa
pabliched 225 articles last y=ar and these three wers our most popularn. Have
you read them?

1. Seven Commonly Asked Bas School Interview (ynestions
2, The ey Differences Batwesn 3 Master in Mapazement and an ME4

9, Interactive Omiz Which Ensinsss Master's Depree Shonld 1 The?

VWhils you are here, have a look at our Post-Collers Professional Blog, written
to halp von make the most out of vour caraer.

You took the GMAT Exam!

Corpgratalations on taking this challenging but important step in vour journey.
We hope your exam went well and that you enjoved a well-=arned celsbration!

It looks like you are ready to talk to
schools!

Business schools arz looking for people with your talents. You can take advantags of
thiz by opting into GMASS™, gar tool to help schools discover candidates like you.

Take a faw nrinutes to maks zurs your profile is op to dats, so the right schoels can

UFDATE YOUR PROFILE

reach out to you!

Personalized
Year-end Review emails
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Single offer email campaigns with more than
1 emaill receives higher overall open rates

Example Workflow

Email #1 Email #2 Email #3

Feb 25 March 9 March 16

- ~ Did not take
*Why they should meet action ~ ~

you at an event. Offer something of
(" ) value if they meet you.

*What previous students
say about meeting you

Did not take at a live event (video) L )
— - J hGAraduate .
End Workflow anagemen

- J




Inbox delivery is King

1.5 billion gmail users

75%b of all people access their Gmail
email on mobile devices

61%b6 of 18-29-year-olds use Gmail

Gmail is available in 72 languages
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The most important email is the POST
Registration email

You want the person to open it because the next email has a

better chance of going into the person’s inbox
* Increase of 87% for the next email to be opened

» Make sure the POST email message is aggressive. Think about what you can give away
for free that is highly relevant to this audience (i.e. white paper, discounts to sporting

event)

o Stress the message in the subject line

registrar Workhouse Arts Center Activity Confirmation - Dear Paula, Thank you foryourdo.. & 4:55PM

lesleyspalding reservation confirmation - Thank You for your reservation at the Workhouse ArtsC... & 4:55PM
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Inbox vs. deliverability

» Deliverability refers to getting delivered at the ISP. Inbox means not going to spam folder. This is
also based on reputation but can also be affected by content.

* Inbox can be influenced by both sender reputation and creative format, size or content.

o Use tools like Litmus, ReturnPath or your own seed email addresses to test your emails for delivery

and inbox placement
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Your sender reputation can decrease in 3
ways

1.Subscribers hit “spam”
2.Email bounce (bad or old email addresses)

3.Subscribers do not open or click on your emails.

Sources:Smart Insights & Worldata



A few more tips to help get into the inbox

1. Avoid too many links in one email, Gmail will categorize your
email as a promotion

2.Do not use too many exclamation points!!!

3. Stop using shortened links. These can cause red flags and be
sent to spam

4.Place a link to your policy in the footer of your mails




The #1 emall metric i1s the iInbox rate

Do you know where to find this information in your automation tool? If not, find
It, because it is important!

o Talk to your marketing analytics resource or IT professional

* Work with someone who specializes with inbox rates
e There are a lot 3" party tools to help you
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The average emaill stats for the education
Industry according to Campaign Monitor

INDUSTRY ﬁ . w (@) ~ @P

AV E R AG ES OPEN RATFE CLICK-THROWGH RATLC CLICK-TO-OPEN RATE UNSUB RATE BOUMCE RATE
Advertising and Marketing Agencies 19.20% 2.60% 13.30% 0.20% 1.10%
Agriculture, Forestry, Fishing & Hunting 20.50% 3.50% T7.10% 0. 20%: 0.50%
Automotive and Aerospace 12.60% 1.20% 9.80% 0.20% 0.80%
Construction, Contracting, and Manufacturing 22.40% 3.20% 14.00% 0.30% 2.20%
Consumer Pac ol A ARSI GG eEa el 010 0.40%

23.40% 2.00% 12.70% 0.20% [ —

Engineering, PO S E— oy 1.10%
Financial Services 20.20% 2.50% 12.40% 0.20% 1.20%
Food and Beverage 13.00% 1.20% 8.90% D30% 0.30%
Government 30.50% A.10% 13.40%: 0.20% 1.30%
Healthcare Services 19.70%% 2.70% 13.70% 0.20% 1.00%
IT f Tech / Software Services 17.60%: 2.90% 14.30%: D.20% 0.90%:
Logistics and Wholesale 18.90% 2.20% 1M.70% 0.30% 1.20%
Media, Entertainment, and Publishing 18.10% 3.10% 16.90% Q0% 0. A40%
Monprofit 25.20% 2.60% 10.30% 0.20% 1.00%
Othear 19.90% 2.40% 12.40% 0.20% 1.70%:
Professional Services 18.00% 1.80% 9.90% 0.20% 0.80%
Real Estate, Design and Construction Activities 19.90% 3.60% 17.70% 0.20% 1.40%
Retail 13.90% 2.90% 15.20% o0% 0.40%
Travel, Hospitality, and Leisure 15.70% 1.60%: 10.20% O0% 0.50%
Unikenown 17.50%: 2.70% 15.00% 0.20% 1.10% Graduate
Average 17.860% 2.680% 14.30% 00% 0T 0% Management




Open rates by day for education

A —

[ concin N oonosy B ooesanc Foeowesea o cimsoer § voae [l soesien |
ey Su M T WTh F S

Atdvertising and Marketing Aguenales 18.40% 19.20% TET0% 18607 18.60% 14.30% 18.50%
Agriculture, Forestry, Fishing & Hunting 1B.50% 20.00% NI0% 20.20% 19.60% 21.50% 20.80%
Automollve and Asrospace 1.40% 12.80% 12.50% 13.80% 12.150% 12.60% 12.80%
Construction, Contracting, and Manufactunng  21.20% 22.50% 21.30% 26.00% 22,70 22.00% 22.50%
Sunday is the winner! Lo S T T o
23.20%

Education 25.70% 22.20% 24.80%

Enginesr g, 2LA0% 2000%  21o0n

Financial Services 20,20% 20.50% 20.30% 21.00% 2010% 19.90% 1580

Food and Baverage 12.008% 12.70% 13.20% 13.90% 12105 13.50% 130055

Government 30,40% J110% A0.40% 10.30% 21.00% J020% 20.30%

Healthcae Servioces 18.30% 90.10% 189.70% 20 0% 18.80% 18.70% 20.60%

IT f Tech | Software Services 17.20% 17.50% 17.90% TRTD% 17.80% 17605 17.50%

Loglatics and Whalesale 16.80% 20.40% 16.40% 20.50% 1870 18,05 20,70

Media, Entertalnment, and Fublishing 18.50% 17.80% 18.B0% 1740% 18.70% 1780% 17.30%

Morprofit 24.90% 25.90% 25.00% 26.20% 24.90% 14.60% I5.60%

Cither 16.80% 12.40% 20.10% 20.20% 18.60% 19.00% 19.40%

Professional Services 17.005% 18.20% 18.00% 18.70% T7.50% 18.20% 18.50¢% Graduate
Real Estate, Deslgn and Construction Activitles  1930% 19.80% 19.B0% 20.60% 19.20% 20,.20% 18.60% Management
Reiail 14.890% 13.60% 14.70% 13.00% 14, 70%: 13.70% 13.80%

Travel, Hospitality, 2 Letsurs 15,000 15.70% 16004 15.60% 15.50% 15.60% 15,5004

Mnknown 1720% 1L0% 17.70%: 1760% TEA0 TLA0% TH.205%

Avaraga 1180 170 18.30% 17E0% T8O TL0% 12.50%

20 Clabal Emall Bevmhmarks deis



What could you do today?

Personalize your emails

One Call to action (CTA)

Send an email on Sunday

Add an emoji and/or brackets in your subject line
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Thank you
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