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A Snapshot of GMASS ©
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Search Categories

Choose from a variety of categories and subcategories to target your search
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GMASS 2010 Webinars

GMASS: An Introduction
GMASS: Making It Work For Your School




How can | send the most effective emails to
cold prospects?

~
_ A Craft Unique Messages
“r— to Targets
(3) )
N

Develop Segmented
Mailing Lists with GMASS®

(2)

S

|Identify Target Audiences
(1)
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mba.com Registrants Survey
Data Report

GUATS Stats Home - Research & Trends
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Does GMASS® keep data on students who are
looking for a MS degree program?

Yes, under Desired Degree Characteristics,
Degree Objectives.

GMASS® Search - Select Additional Criteriz

There are 394,992 names in the database. ) ]
Select a Search Category to narrow the search Te make multiple selections, hold down the Ctrl key
results. while clicking your choices,

|DE5irEl:| Degres Characteristics Vl BEER (D =R

--Criteria not selected-- -
Doctorate in Business (Ph.D. or DBA) =

Executive MBA [EMBA) And you can
Joint Degree - MBA/Engineering —

Joint Degree - MBA/Law SearCh by...

Mastars in Business (M5, Moo, MA)

Intended Concentration

--Criteriza not selected-- A
Accounting =
Arts Administration B
Banking

Economics

Finance

General Management b
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Intended Concentration can help you find
candidates looking for specific area of study

Update Criteria Data Being Searched Number Of
Matching Names
Candidate Pool(s) [Both Pre-test and GMAT® V] 394,992
Include sent scorereports  (®) vas O no 394,992
Candidate Date Range Standard Date Range: 18 Months | 12 Months | 6 Months | 2 Months | 1 Month | 2 Weeks | 1 Week 275,429
Custom Date Range: |02:’16f2010 | shevy ‘02."'16/2011 ‘
Edit Delete Desired Degree Characteristics 18,144

Degree Objectives : Master's in Business (MS, MSc, MA)

m
l'_‘l.
r

Delete Desired Degree Characteristics 494
Intended Concentration : Human Resources, Organizational Behavior

Total Matching Names: 494




Q
A

How long can a GMASS® list be Used?

12 Months from the
Date of Purchase &
Unlimited number of
times as long as the
user does not opt-out
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What types of messages have been most
impactful in increasing enrollment?

920 +9)s

Message

[t
Adobe PDF

3 f; Calibri (B0 - |11~ [ AT A7|[3= - $= -|[2)) ﬂ @@ l_m@g
Pafte J |'B I HPIW'A'HE’! E||ZE £5| Address Check &

Book MNames
Basic Text ] Names Include

Insert Options Format Text

| Clipboard ™

State University Helps Place Students in Consulting Internships

X

Follow
Up~
Optio

This message has not been sent.

0 T0... Test Group 1

(Account - | [(Bec ] |

Send

Subject: | state University Helps Place Students in Consulting Internships

g-.,.|..,1..,|.,.2..,|...3...|..,4.
L) " ® L a: L] " . *

We encourage you to join our MBA program....it offers the chance...

=send W 0 3B Y B3 BV - H- [Bog
& To... |EVERYONE
[l Cc..., MARKETING; ADMISSIONS

Subject: Submit an application

Tahoma v 0w B I U|i= = |5 5 ¥,

We encourage you to submit your application to our schoaol...
MESSAGE]

&P Internet G v M 100%

-




Can you show an example of how Underutilized
fields might work?

You can search by Undergraduate Major to find
candidates who have a background or interest of
study that would be similar to your degree
program.

Update Criteria Data Being Searched Number Of
Matching Names

Candidate Pool(s) [Both Pre-test and GMATE ¥ | 394,992
Include sentscorereparts (8 vz () g 394,932
Candidate Date Range Standard Date Range: 18 Months | 12 Months | & Months | 2 Months | 1 Month | 2 Weeks | 1 Week 275,429
Custom Date Range:  n5/16/2010 | thru [02/16/2011 |
Edit Delete Desired Diegres Characteristics 19 144
Degree Objectives : Master's in Business [MS, MSc, MA]
Edit Delete Educational Background 253
Undergraduate Major :AnEhropologv. Psychology, Sociology

Total Matching Names: 253
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Benefits of Underutilized Fields

GMASS® Search - Select Additional Criteria Y

There are 389,770 names in the database.

Select a Search Category to narrow the search

results.

_'.\."Ioric ?xpe fi-_e nce

v

To make multiple selections, hold down the Crtrl
key while clicking your choices.

Years of Work Experience

[--Criteria not selected-- A]
Less than 1 year |
[1-2 years |

Functional Experience Prior to MBA Degree

|--Criteria not selected-- Ai
Consulting |
|Finance/Accounting _:l

Industry Experience Prior to MBA Degree

|--Criteria not selected-- PN
Consulting Services
|Consumer Products v|

Military Service, Current or Within Past 3 Years

--Criteria not selected-- ;|
Yes
o |

Desired Functional Area After MBA Degree

[--Criteria not selected-- .Ai
Consulting |
|Finance/Accounting v

Desired Industry After MBA Degree

--Criteria not selected-- ;|
Consulting Services
|Consumer Products v|

Define your search to
find candidates that
better match your
program

Candidates might not
be over-
communicated with
by others

Conduct multiple
searches using

different fields for
various programs
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How do | set up a recurring search?
How do other schools utilize this feature?

A By selecting Recurring Order as your Purchase Type

-\:'"—“!Shopping Cart

Review Items in Cart > Select Payment Options > Order Confirmation

1 item(s) ready for purchase | Select &ll | Clear &ll | Make All Recurring Orders | Make All One-Time

Candidate Date Name
Em Purehase e -

EMBA Program 2/17/2010 - |.;;.,-,E.-|-i,-,-,E v| 1367  £888.55
2f17/2011

Cne-Time

1367  $888.55

Name counts may change. You must first click Refresh Counts before clicking Next Step to continue the purchase process. Please refer to
the GMASSE User Guide for an explanation of why a name count may change.

by

Cancel| |Refresh Counts
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Recurring Search Set-Up

-\:'"—”!Shopping Cart

Review Items in Cart > Recurring Orders > Select Payment Options > Order Confirmation

Set up the recurrence frequency and end date of the orders below:

Recurring Order# 1

EMBA Program

&
O weeakl Because today is the 18th of the |r-.|.;. End Date vl
¥ month, your recurring purchases will
{:}El-iweel-clyr be made on the 18th of End Date:
@ subsequent months.
Monthly
{:} Bimaonthly
D Quarterhy

[ =< Pravious Step

[ Cancel ”_ Payment Options >> ]

GRADUAT
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How can | ensure email messages are
compliant with the Terms of Use?

A * Include valid

contact information

* Notify that names
came from GMASS

e Allow for opt-outs




Nadia Chopitea AN ASS® Customer Care

Products & Services
Specialist

If you have any questions about GMASS®, please
contact Customer Care using the contact
information below. We are available Monday
through Friday, 7:000 am to 5:00 pm, Eastern
Standard Time.

Shira Stein

Customer Service
Coordinator

PHONE: +1(703) 668-9606

FAX: +1(703) 668-9686

EMAIL: gmass@gmac.com

Paula McKay

Associate Director,
Customer Care
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