
Prospects value third-party validation and trusted
sources.
Our website provides an authentic, content-driven
platform.
Sponsorship delivers strong ROI through high-quality
engagement.
Authentic content beats traditional marketing for
conversion.

Harlie Collins, MBA Marketing Manager
at UT Austin, shared how partnering
with GMAC supports authentic, high-
quality lead generation.

Harlie Collins

“Our MBA Application Guide
sponsorship [with GMAC]
works because it’s not trying
to be marketing disguised as
helpful content. It’s genuinely
useful information that
happens to connect qualified
prospects with programs that
suit their goals”

How we helped UT Austin reach
MBA prospects authentically

Interested in authentic partnerships that reach qualified MBA prospects?
Get in touch for more information

Note: This case study references work completed through BusinessBecause, which has since fully
transitioned into GMAC.

gmacmedia@gmac.com


