University Brand vs. B-School Brand:

How to Coordinate for Maximum Visibility

Moderator: Elizabeth Scarborough, CEO
SimpsonScarborough

Panelist: Simon Earp, Corporate Development Director
University of Edinburgh, Business School

Panelist: Lara M. Kline, Assistant Dean of Marketing & Strategy
Kogod School of Business, American University



e P T T




KOGOD
MS TAXATION
MS ACCOUNTING




THE KOGOD SCHOOL OF BUSINESS

AMERICKH UMIVERSITY - WASHINETON OC







YOU KNOW

CONNECTIONS

THE MASTER OF
SCIENCEIN

FINANCE

mEue 5Ty Em
R e

YOU KNOW
YOULL FIND

YOUR OWN










Wonk Ads







R

I




ndows Internet Explorer

Qg J v @ http:/fwen business-school.ed.ac.ukf o[l X 2~
o @ University of Edinburgh Business School - Home - g v |hPage v | Tools v
-~

UNIVERSITY OF EDINBURGH
Business School

WHAT CAN IT OFFER YOU?
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UINIVERSITY OF EDINBRURGH
Business School

Iconic city. Visionary MBA.
Infinite potential.

For an MBA programme that offers
a values-le: riculum focused

on leadership, Innovation and best
practice, choose the Edinburgh MBA.

www.business-school.ed.ac.uk/mymba

LINIVERSITY OF EDINEBUIRGH
Business School

JBUILT
ON IDEAS

Iconic city. Inspirational MSc.
Infinite potential.

Make a sound business declsion for
your future = ¢ the University of
Edinburgh Business School for your MSc.
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THE BIG DEBATE

ARE MANAGEMENT
QUALIFICATIONS REALLY
THAT IMPORTANT?

CLEAR LINES OF COMMUNICATION
CLEVER MARKETING OR
JUST PLAIN CONFUSING?

POLITICAL ECONOMY

FREE MARKETS vs GOVERNMENT
INTERVENTION: WHAT IS THE
RIGHT BALANCE?

| MSc in Management

Putting you at the heart of business

THE CITY OF EDINBURGH

AS ONE OF EUROPE'S LEADING FINANCIAL
CENTRES, EDINBURGH UNIQUELY COMBINES
A DYNAMIC BUSINESS COMMUNITY WITH

ITS STATUS AS A WORLD HERITAGE SITE




A city and a school
built on ideas










“Re-branding the School- it's only a
name after all”..

Simon Earp
Director Corporate Development
University of Edinburgh Business School

2011 ANNUAL CONFERENCE



MASTER OF

BUSINESS
ADMINISTRATION
g 57| UNIVERSITY OF EDINBURGH
5 *X] DEPARTMENT OF
BUSINESS STUDIES
PART TIME MBA

SEAMS

Management School and
Economics

The latest school of thinking

EUMS

GRADUATE MANAGEMENT
ADMEESION COUNCIL
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Research
e Staff interviews and workshops
e On-line survey students alumni

e Face-face/telephone interviews
= Corporates
= Peer Schools
= Professional bodies

e 700 participants

2011 ANNUAL CONFERENCE



Perceptions of the University of Edinburgh

STRENGTHS

reputation for
academic

i . excellence
historic

location

stature,

: : standing
international

reputation
prestigious

diversity of
students

2011 ANNUAL CONFERENCE

WEAKNESSES

GMAL

GRADUATE MANAGEMENT
ADMEESION COUNCIL




Perceptions of the Management School and Economics

STRENGTHS WEAKNESSES

university’s
good reputation reputation
in Scotland

Edinburgh location

committed tron
faculty and intesrngtigonal
support staff
programmes
flexibility of
courses
reputation for depth and
finance range of
courses

GMAL

GRADUATE MANAGEMENT
ADMEESION COUNCIL
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Relationship between Management School
and Economics

/In terms of the\ /Ideally it would be\

a modern marriage
where each 4 We N
partner is equal,

bit sniffy about they are not a

their “trade” \ OwnJObﬁ/ sclence

S =
/" The difference ™\ mn economics\

academic pecking
order at UoE the

economics [economics]

between the two department is
~ liesin the incorporated into a
intellectual style business school it is
- not ablqu’[ the usually a sign that it
quality isn’t very good
difference / - /
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Strengths of the Management School

|

International
outlook

4 UoE wants the )
School to succeed,
IS Investing in the
School with new

-

o

The University, its

reputation and long

history of business
education

<A

)

N

Strong
reputation for
finance and

wties etc Y,

There is a warmth\
towards the
School within the
local business
community )

Association with the UoE
and its reputation for

2011 ANNUAL CONFERENCE

academic excellence

Good quality

teaching and faculty

\_ Investment

~

)

Good quality
student intake




Weaknesses of t

We are no good at

Confused
and inward
looking

ment Schaakh integrated school... )

all the disciplines are not
united behind a shared

L vision Y,

making a fuss about
ourselves

-

Trades heavily on
the UoE reputation,
has yet to carve one

Not fulfilling research potential,
making its position within a
research led university difficult

Qr itself

Name

4 Trades heavily on N
the UoE reputation,
has yet to carve
one for itself

externally

.
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doesn’t

VAN
4 They hide their light

under a bushel. They
have some great,
talented people they

kjust don’t capitalise on/

make sense




The proposition...

Brand promise Get connected
Strap line Putting you at the heart of
business
Brand Values Innovation
Stimulation
Prestige
Tonal Values Proactive
Confident

Inspiring

2011 ANNUAL CONFERENCE



. University of
Visual Identity @Edlnburgh
Business School
Capitalise on university identity

but express the values/positioning of
the Business School

e ¢ Edinﬁlﬁ?gfh

A%«.; Business School

University crest not “fit for purpose’

Edinburgh

Business School

3

University of Edinburgh

Business School
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UNIVERSITY OF EDINBURGH
School of Business and Economics

UNIVERSITY OF EDINBURGH
Business School

2011 ANNUAL CONFERENCE
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