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Today (2011)

‐5%
United States

‐4%
European Union (27)

+2%
Developed Asian 

Economies

“The global economy is in a 
dangerous new phase”
IMF, September 2011

“Economic growth across 
the European Union will 
have slowed to a ‘virtual 
standstill’ by the end of the 
year”
European Commission Report 
Summary, September 2011

Employment from 
Pre‐Recession Peak

Sources: IMF World Economic Outlook and Database September 2011. 
FT.com ‘Virtual standstill’ forecast for EU growth. 9/15/2011 



Uncertainty in Much of the World
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Source: GMAC mba.com Prospective Students Survey, 2009‐2011
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GMAT Exams Taken by Testing Year (TY)

GMAT Exams Taken by Testing Year

40 Years of Testing Cycles

216,433
244,655240,142

265,613

Source: GMAC® Data. GMAT exams taken worldwide by testing year (TY). 
* smoothed for switch to computerized testing,  
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GMAT Exams Taken by Testing Year Net Change in US Employment

Economic Conditions and Pipeline 
Growth

216,433
244,655240,142

265,613

Correlation since 1979 = ‐0.70

Source: GMAC® Data. GMAT exams taken worldwide by testing year (TY).  
* smoothed for switch to computerized testing, US BLS Current Population Survey 



Global Demand for Graduate Management Degrees
GMAT® Testing Volume Over 5 Years

219,077

246,957
265,613 263,979 258,192

TY 2007 TY 2008 TY 2009 TY 2010 TY 2011

258,192
Exams Taken TY2011

55%
Non‐US Citizens

Source: Profile of GMAT® Candidates, www.gmac.com/profile (TY2011 data forthcoming)

© 2011 Graduate Management Admission Council® (GMAC®) All rights reserved.



Discovering Talent Worldwide

North American 
123,869 Exams Taken
48% of Global Total

European
24,298
9%

Mexican & Latin American
7,733
3%

Middle Eastern & African
15,725
6%

Asian‐Pacific
86,567
34%

Source: GMAT Exams Taken by Citizenship. Profile of GMAT® Candidates, www.gmac.com/profile (TY2011 data forthcoming)

© 2011 Graduate Management Admission Council® (GMAC®) All rights reserved.



Why These Trends Matter

258,192
Exams Taken in TY2011

2.91
Avg. # of Scores Sent per Exam Taken

750,399
Scores Sent to Global Business Schools

The Direct Impact on B‐Schools

Source: GMAT® Geographic Trend Reports, www.gmac.com/GeographicTrends (TY2011 data forthcoming)

© 2011 Graduate Management Admission Council® (GMAC®) All rights reserved.



[From 2009 GMAC 
European Conference]



Business School Applications ‐MBAs
% of programs reporting increase from 2010

33%MBAs

FT MBA 
Programs 
by Region

28% 41% 42%

Full‐Time 1‐YearFull‐Time 2‐Year Part‐Time EMBA

Europe USAPAC

Source: 2011 GMAC ®Application Trends Survey Report

Canada

19% 22% 32% 36%



Business School Applications – Masters Degrees
% of programs reporting increase from 2010

51%

83%
69%

Accounting FinanceManagement

Average % of Programs 
Reporting Increase 

2008‐2010 
68% 63% 69%

Source: 2011 GMAC ®Application Trends Survey Report



View of Program Competition
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Source: GMAC mba.com Prospective Students Survey, 2009‐2010



Current Market Pulse for Programs Considered 
Which Program Types Are Most Popular?

46%
42%

Global Perspective

MS ACCT

FT2MBA

MS MGT

FT1MBA

PTMBA

FlexMBA
MS FIN EMBA Online 

MBA

Nearly half of all prospective 
students consider a Full‐time MBA,

• 2 year program (46%)
• 1 year program (42%)

Multiple selection.
Source: GMAC mba.com Prospective Students Survey, 2009‐2010



Current Market Pulse = Candidate Consideration
Which Program Types Are Most Popular?

46%
42%

34%

24%
21%

18% 16% 14% 14%

All Respondents

MS ACCT

FT2MBA

MS MGT

FT1MBA

PTMBA

FlexMBA
MS FIN EMBA Online 

MBA

There are several other programs 
attracting talent, and popularity 
varies depending on the market…

Multiple selection.
Source: GMAC mba.com Prospective Students Survey, 2009‐2010



Programs Considered
European Citizens

34%

47%

21%

35%

14%

22% 20%

10% 8%

European Perspective

MS ACCT

FT2MBA MS MGT

FT1MBA

PTMBA

FlexMBA

MS FIN EMBA

Online 
MBA

Multiple selection.
Source: GMAC mba.com Prospective Students Survey, 2009‐2010



43%
40%

28%
24%

20%
16%

12%
9% 7%

Middle Eastern/African Perspective

MS ACCT

FT2MBA

MS MGT

FT1MBA

PTMBA

FlexMBA
MS FIN

EMBA Online 
MBA

Programs Considered
Middle Eastern & African Citizens

Multiple selection.
Source: GMAC mba.com Prospective Students Survey, 2009‐2010



45%

36%

50%

20%

29%

11%
16%

22%

16%

US Perspective

MS ACCT

FT2MBA

MS MGT

FT1MBA

PTMBA

FlexMBA

MS FIN
EMBA

Online 
MBA

Programs Considered
US Citizens

Multiple selection.
Source: GMAC mba.com Prospective Students Survey, 2009‐2010



Global Portfolio of Graduate Management 
Education Programs Today

46%
42%

34%

24%
21%

18% 16% 14% 14%

All Respondents

MS ACCT

FT2MBA

MS MGT

FT1MBA

PTMBA

FlexMBA
MS FIN EMBA Online 

MBA

Multiple selection.
Source: GMAC mba.com Prospective Students Survey, 2009‐2010



Today’s Landscape
• Economic cycles have shifted demand
• Multiple considerations among prospective students

What about tomorrow?



Stepping Stones or Substitutes?



Degree Overlap
Candidates Considering Across Groups

Full‐time MBA 
28%

PT MBA/Executive 
20%

Master’s 
14%

8%
ALL

8% 9%

5%

7%
undecided

Source: GMAC mba.com Prospective Students Survey, 2009‐2010



Student Characteristics by Degree Type
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Source: GMAT Scores Sent by Destination and 
Intended Degree in TY2011



Motivations…

Full‐Time MBA

Networking 
Opportunities

PT MBA/
Executive

Remain 
Marketable/ 
Competitive

Master’s

Gain 
Recognition

Source: GMAC mba.com Prospective Students Survey, 2009‐2010



Skills…

Full‐Time MBA

Strategic & 
Decision 

Making Skills

PT MBA/
Executive

Management 
Skills

Master’s

Technical/ 
Operational 

Skills

Source: GMAC mba.com Prospective Students Survey, 2009‐2010



and Reservations

Full‐Time MBA

Financial

PT MBA/
Executive

Time and 
Energy 

Demands

Master’s

Uncertainty

Source: GMAC mba.com Prospective Students Survey, 2009‐2010





GMASS Statistics

Pre‐test
47%

GMAT
53%

GMASS Data Pool as of 06 October 2011



157, 447 Contacts

258,192
Exams Taken 

TY2011

62% Opted In to GMASS

21,000
Average # of New GMASS 

Names per Month













Ask Us About?

• GMAC Products 
GMASS
Research
Pathfinder
Calendar of Events
GMAT Prep for your students
GMAT Business Ready for your students



“The rear view mirror is one of 
the most effective motivational 
tools ever created.”

Seth Godin

Objects in Mirror Are Closer Than They Appear



Global Benchmarking Opportunities 
with GMAC Research

• Application Trends
• Corporate Recruiters
• Global Graduates

Interactive & 
Instantaneous

• GMAT Score‐Sending 
Interactive Version Soon!By Request

Only Requirement: Survey Participation or GMAT Usage



How It 
Works



Where does your program stand?

550
570
590
610
630
650
670
690

TY2007 TY2008 TY2009 TY2010 TY2011

Mean GMAT Score Received
My School Benchmark Schools

My School Benchmark 
Schools

1. French (20%) 1. Chinese (35%)

2. German (15%) 2. German (15%)

3. Brazilian (14%) 3. Italian (10%)

4. Indian (10%) 4. Indian (8%)

Total Scores Received
Gender
Age
Undergrad Degree
Etc…

Note: Dummy Data for Demonstration Purposes Only



Quantifying “Best in Class”

Student 
Exit 

Survey

Job 
Search 
Survey

Global 
Management 
Education 
Graduate 
Survey



Core Curriculum Ratings

Accounting

Economics

Finance
Marketing

Operations

Statistics

Business 
Policy/ 
Strategy

International Business

Management/ 
Organizational Behavior

Ethics/ 
Business Law

Human Resources

Managerial/ Oral Communication

1. Not at all satisfied
2. Not very satisfied
3. Somewhat satisfied
4. Very Satisfied
5.  Extremely satisfied

Student 
Exit 

Survey

Information 
Systems



Program Quality
1. Poor
2. Fair
3. Good
4. Excellent
5.  Outstanding

Student 
Exit 

Survey
Program Type

Admissions
Career Services

Curriculum

Faculty

Program Management

Student Services

Fellow Students

Program Structure



School Culture
2‐Year FT MBA Programs in 2011

Note: GMAC® Global Management Education Graduate Survey (GMEGS) 2011



Compare Your Programs

Perceived Value (Mean Score) Your 
School

Benchmark 
Schools

Admissions 5.0 4.3

Managing Human Capital
(Skill Development)

4.1 4.5

Economics Curriculum 2.5 3.5

Career Preparation 3.5 2.1

Case Competitions 2.7 1.1

1 = Worst
5 = Best

Note: Dummy Data for Demonstration Purposes Only

Sample Results



Participate to Take Advantage!
www.gmac.com/SurveySignUp

February 2012 February 2012 June 2012

Global Graduates Corporate Recruiters Application Trends



NEXT GENERATION GMAT

Coming to a test centre near you in June 2012!   



19701960 1980 1990 201020001950

Continuing to make the GMAT work harder for you 

1954: GMAT  Launch 1997: Launch CAT
(Computer Adaptive Test)

2006:Transition Vendors

19611961 19761976 19821982 1991199119661966 19721972

1961: Data Sufficiency

1966: Reading Recall

1972: Analysis of Situations

1976: Reading Comprehension

1982: Sentence Correction

1991: Critical Reasoning

1994: AWA



Integrated 
Reasoning

Assimilate

Interpret

Convert 
data

Evaluate 
outcomes

New skills: Integrated Reasoning 

New 30 minute section

New question types

New additional score 



What will the enhanced test look like?  

Current GMAT exam Next Generation GMAT Exam

Analytical Writing Assessment
‐ Analysis of an Argument          30 minutes 
‐ Analysis of an Issue                   30 minutes 

Quantitative                                 75 minutes

Verbal 75 minutes

Total 3 hours, 30 minutes

Analytical Writing Assessment
‐ Analysis of an Argument     30 minutes 

Integrated Reasoning            30 minutes 

Quantitative                            75 minutes

Verbal 75 minutes

Total 3 hours, 30 minutes



What will this mean for you? 

• Current scores will NOT change 

• New score for the Integrated Reasoning section 

• IR score will not count towards the GMAT Total Score

• Official score reports in 20 days 

• Make sure your systems updated by 5 June 2012



What will this mean for your candidates? 

• 4 new question types, 12 questions in total 

• IR section is not computer adaptive  

• IR section will have on‐screen calculator

• Candidates still get immediate unofficial score 

• Registration begins December 2011

• New test prep tools available April 2012



Four new question types
New Questions Format
– New stimuli
– New response options

Integrated 
Reasoning

Multi‐
Source 

Reasoning

Table 
Analysis

Graphics 
Interpretation

Two‐Part 
Analysis



Find out more

Information for schools:  

www.gmac.com/NextGen

Information for candidates: 

www.mba.com/NextGen



Find Out More
► Research and Trends    www.gmac.com/research
► GMASS                            www.gmac.com/gmass
► NextGen GMAT             www.gmac.com/nextGen

Contact Us
► Alex Chisholm | achisholm@gmac.com
► Deb Somers | dsomers@gmac.com
► Paula McKay | pmckay@gmac.com


