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Agenda

• State of the GME pipeline with GradSelect
• How Cornell uses GradSelect to maximize their 

marketing and recruitment dollars
• Everything you need to know about GMAT™ 

Focus Edition and GradSelect
• Premium Insights on your target candidates 

in Rounds 1 and 2



Program Finder

The world’s 
largest global 
database of 
qualified GME 
candidates



Awareness
Early Profiles

Consideration
Full Profiles

Decision
Full Profiles with Scores

Journey 
Behavior

Looking for information 
on business schools; not 
yet ready to commit

Committed to find a 
program; preparing for 
tests and financing; 
creating their short list

Actively applying to 
programs; have taken the 
GMAT exam

Profile Data Name, email, location
Up to 35 unique data 
fields: GME, careers, 
education, etc.

Up to 35 unique data 
fields + a GMAT exam 
date and score

School 
Outcomes

Build brand awareness 
and authentic relationship

Secure position on 
candidate’s shortlist

Convert high-quality leads 
to application

65k 118k 42kConnect 
across the 
candidate 
journey



GradSelect by the numbers: Past 12 Months
Global Candidate Pool

New Early Profiles

New Full Profiles

New Full Profiles 
with Scores

65k

118k

42k

North America
54k

Latin America
9k

Europe
29k

Africa
25k

China
30kIndia

61k

Rest of Asia
18k

APAC
2k



GradSelect 
ROI from 
Cornell SC 
Johnson 
College of 
Business 



Recurring Searches Fuel a Robust 
Marketing Engine that Converts

• Began GradSelect marketing 
strategy in 2016

• Support 11 programs
• Use Salesforce / Pardot
• Use multiple lead sources; 

GradSelect generates highest 
returns









Letter Template
HTML Template



GMAT™ 
Focus Edition 
+ GradSelect



What’s changing?

• Download file
• Removing one column 

(PhoneSMSAuto)
• Adding one column 

(GMATPercentileRange)
• Shifting the order of 

columns to be more intuitive
• Will include both GMAT™ 

and GMAT™ Focus Edition 
candidates, identified by a 
score range that ends in “0” 
or “5” respectively

Coming 
October 19th!



What’s changing?

• Product search experience
• Filter by percentiles instead 

of scores

• Code list
• New codes for GMAT Focus 

assessment, percentile 
ranges

• Recurring searches
• Any existing recurring 

searches with GMAT scores 
will be updated to 
percentiles

Coming 
October 19th!
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Premium 
Insights for 
Tested 
Candidates 



GradSelect Premium Insights
GMAC Recommendations

• Candidates have taken 
the GMAT exam

• Have received a 
recommendation for your 
program

• Are in decision-making 
mode, likely to apply soon



GradSelect Premium Insights
Scores Sent to My Competitors

• Candidates have taken 
the GMAT exam AND sent 
their score to at least one 
program similar to yours

• Are in decision-making 
mode, likely to apply soon

• You can search for two 
groups of candidates:

• Candidates considering 
you AND your 
competitors

• Candidates considering 
competitors and NOT 
you

Candidate

GMAT 
Score 
Report

Your Competitive Group



Benefits of using GradSelect Premium 
Insights

Connect with qualified GME leads during the decision-making 
stage, particularly for Rounds 1 and 2.

Fill those last few seats for a specific program by personalizing 
the candidate experience with over 35 fields in the GradSelect 
download file.

Interrupt the candidate’s decision-making process with your 
school’s unique offerings.



Q & A
pmckay@gmac.com
cjohnson-perkins@gmac.com 
phg46@cornell.edu 

Contact us at

mailto:pmckay@gmac.com
mailto:cjohnson-perkins@gmac.com
mailto:phg46@cornell.edu
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